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At	Nielsen,	we	measure	what	content	people	watch	and	listen	to.	We	have	done	this	for	more	than	50	years.	Most	of	our	knowledge	and	data	comes	directly	from	people	like	you.	We	rely	on	real	people	to	understand	how	audiences	watch	TV,	stream	and	listen	to	music	and	podcasts.	To	measure	all	of	this,	we	ask	people	to	be	part	of	our	panels.	A
panel	is	a	small	group	that	has	the	same	traits	(like	race,	gender,	etc.)	as	a	larger	group	of	people.	Some	of	our	panels	are	made	up	of	Nielsen	Families,	also	known	as	Nielsen	Homes	or	Nielsen	Households.	Nielsen	Families	are	people	who	allow	us	to	measure	what	they	watch	on	TV	and	listen	to	on	the	radio.	We	take	what	we	learn	from	them	and
produce	the	ratings.	Our	Nielsen	representatives	will	give	you	everything	you	need	to	participate	and	help	you	get	started.	By	viewing	TV	and	streaming	as	you	normally	dowhether	its	a	little	or	a	lotyoure	letting	us	know	what	you	like	to	watch.	Your	viewing	information	is	carefully	collected	and	sent	to	Nielsen,	where	it	is	combined	with	other
participating	households	in	your	area	and	analyzed	to	get	the	Nielsen	ratings.	We	share	this	information	with	the	TV	industry	and	media	companies	so	they	can	program	shows	that	people	like	you	want	to	watch.	And	youre	even	given	thank-you	gifts	for	participating.	Listen	to	what	former	Nielsen	families	have	to	say.	Information	about	who	watches
and	listens	to	content,	like	music	and	TV	shows,	is	used	to	get	the	Nielsen	ratings.	Ratings	help	people	who	work	in	TV,	radio,	and	advertising	understand	how	their	content	is	performingthis	can	be	anything	from	a	network	comedy	to	a	podcast	to	a	news	segment	during	a	given	time.	A	rating	is	the	percentage	of	a	specific	population	that	watched	or
listened	to	a	piece	of	content	or	ad.No,	they	arentratings	and	reviews	are	very	different.	Nielsen	ratings	only	show	viewing	and	listening	behaviors	that	we	measure,	but	reviews	are	opinions	and	can	come	from	anyone.	Our	ratings	are	also	not	the	same	as	parental	movie	ratings,	which	review	a	films	content	to	understand	if	its	appropriate	for	viewers
of	different	ages.Yes,	the	envelope	may	have	contained	either	a	short	survey	about	television	viewing	that	we	would	like	you	to	complete	and	return	in	the	postage-paid	envelope	or	the	envelope	may	have	contained	a	letter	inviting	you	to	participate	in	the	Nielsen	ratings.Our	highly	trained	Nielsen	representatives	want	the	chance	to	tell	you	about	the
exciting	opportunity	to	participate	in	the	Nielsen	ratings.	All	of	our	representatives	carry	a	Nielsen	photo	ID	badge	to	identify	them.	If	you	are	unsure	about	the	person	at	your	door,	call	us	at	1-800-237-6493.Call	us	at	1-800-237-6493	and	we	will	help	you	connect	with	a	representative.	Nielsen	panels	need	to	include	many	different	populations	and
communities.	It	doesnt	matter	if	theres	one	person	in	your	household	or	10,	if	you	live	in	a	city	or	a	rural	locationanyone	could	be	selected.	People	who	work	for	Nielsen,	their	immediate	family	members,	domestic	partners,	or	members	of	their	household,	as	well	as	people	who	work	in	the	media	(or	anything	related	to	it),	cannot	be	members	of	the
panels.Being	a	Nielsen	Family	costs	you	nothing.Youll	receive	gifts	for	your	continued	participation.No.	Homes	for	TV	and	audio	ratings	are	scientifically	selected,	so	you	cant	volunteer	to	become	a	Nielsen	Family.No.	Once	you	begin	participating,	you	cant	share	that	youre	part	of	the	Nielsen	ratings.	We	ask	that	you	do	not	discuss	your	role	in
Nielsen	research	with	people	outside	of	your	household,	including	on	social	media	websites,	such	as	Facebook,	Instagram	and	Twitter.	This	helps	keep	our	ratings	as	independent	as	possible.	We	use	a	combination	of	publicly	available	telephone,	address	and	Census	information	to	select	homes	in	order	to	invite	households	to	join	the	TV	ratings.We
are	committed	to	protecting	the	personal	identifying	information	you	provide	us.	We	will	use	the	information	about	you	and	your	household	for	research	purposes.	Read	more	about	our	privacy	principles.Absolutely	not.	The	information	from	your	home	is	held	strictly	confidentialwe	will	not	use	it	to	advertise,	promote	or	sell	goods	and	services	directly
to	you,	and	we	do	not	allow	our	clients	to	sell	directly	to	you.Were	committed	to	giving	back	in	all	the	communities	and	markets	where	we	live	and	operate	our	business.	We	were	named	one	of	Americas	Most	JUST	Companies	by	JUST	Capital,	and	more	than	3,000	Nielsen	employees	across	40	countries	participated	in	Nielsen	Global	Impact	Day	in
2021.	Learn	more	about	our	commitment	to	global	responsibility	and	sustainability.	Your	contribution	is	important	to	us,	and	we	protect	your	privacy.	Nielsen	will	never	use	your	personally	identifiable	information	(such	as	your	name,	address,	or	email	address)	to	advertise,	promote	or	market	third-party	goods	or	services	directly	to	you,	and	we	use
various	methods	to	make	sure	that	an	individual	cannot	be	identified	in	the	reports	that	we	create	for	our	clients.	More	about	privacy	At	Nielsen,	diversity	and	inclusion	are	a	part	of	our	DNA.	This	is	reflected	in	everything	we	dofrom	creating	an	inclusive	workplace	to	selecting	panels	that	truly	embrace	the	most	backgrounds	and	experiences.	Have
you	ever	wondered	what	goes	into	Nielsen	measurement?	How	we	collect	data	from	consumers	and	retail	establishments?	How	we	turn	these	data	points	into	valuable	information	for	our	clients?	It	takes	smart	technology	and,	more	importantly,	thousands	of	smart	people	on	the	ground	every	day	in	more	than	100	countries	to	collect	data	and	bring	it
to	life.	Our	new	series,	Nielsen	Around	the	World,	will	pull	back	the	curtain	to	provide	a	firsthand	look	at	the	stories	behind	our	numbers.	You	can	get	a	preview	of	the	series	by	subscribing	to	our	Instagram	feed,	where	well	be	posting	stories	from	around	the	world.	Look	for	an	interactive	social	media	journey	around	the	world	with	Nielsen	teams
delivering	regular	updates	from	the	field	coming	soon.	To	kick	things	off,	we	collaborated	with	a	few	of	our	associates	to	share	what	a	day	in	the	life	on	the	worlds	largest	consumer	measurement	team	really	means.	Nielsen	retail	auditors	are	on	the	front	lines	keeping	track	of	store	locations,	inventory	and	sales	in	markets	without	electronic	sales
systemscome	rain,	shine	or,	in	a	recent	case	in	China,	ice!	After	braving	the	elements	to	visit	one	of	the	local	stores	in	Lanxi	County,	our	auditor	finished	his	work	just	as	a	group	of	children	came	in	to	stock	up	on	treats	and	drinks	after	school	let	out	for	the	day.	Understanding	the	items	available	to	young	shoppers	in	remote	stores	like	this	one	is
valuable	information	for	our	clients.Nielsen	retail	auditors	are	on	the	front	lines	keeping	track	of	store	locations,	inventory	and	sales	in	markets	without	electronic	sales	systemscome	rain,	shine	or,	in	a	recent	case	in	China,	ice!	After	braving	the	elements	to	visit	one	of	the	local	stores	in	Lanxi	County,	our	auditor	finished	his	work	just	as	a	group	of
children	came	in	to	stock	up	on	treats	and	drinks	after	school	let	out	for	the	day.	Understanding	the	items	available	to	young	shoppers	in	remote	stores	like	this	one	is	valuable	information	for	our	clients.In	Russia,	our	retail	measurement	field	team	makes	daily	visits	to	the	traditional	trade	stores	that	produce	30%	of	the	countrys	fast	moving
consumer	goods	sales.	These	outlets	also	dont	use	electronic	tracking	systems,	so	we	bring	our	own!	Nielsen	auditors	use	scanners	to	capture	data	so	our	clients	can	stay	on	top	of	whats	happening	in	this	critical	retail	channel,	whether	theyre	based	in	Moscow,	Mumbai	or	Munich.Hop	over	to	our	Instagram	account	to	see	more
#NielsenAroundTheWorld	stories	and	keep	an	eye	on	this	space	for	future	updates	on	this	project.A	whopping	5.4	million	people	watched	unheralded	No.	15	seed	Saint	Peters	shock	second-seeded	Kentucky	in	a	primetime	mens	March	Madness	game	on	Friday	the	biggest	first-round	TV	audience	in	three	years.We	know	how	many	people	watched
because	of	estimates	provided	by	Nielsen,	which	has	been	measuring	television	audiences	using	household	sampling	since	the	early	1950s,	and	now	also	monitors	streaming	and	other	methods	of	electronic	and	digital	entertainment	consumption.Live	sports,	such	as	the	orgy	of	college	basketball	on	our	TVs	this	month,	tend	to	dominate	any	discussion
of	audience	metrics	because	sports	are	appointment	viewing	and	a	dominant	cultural	phenomenon	in	the	United	States.They	also	command	breathtaking	sums	of	money,	and	Nielsen	measurements	help	drive	those	deals	worth	millions	and	billions	of	dollars.	CBS	and	Turner	Sports	wouldnt	have	committed	nearly	$20	billion	since	2014	for	mens	March
Madness	rights	if	the	viewership	metrics	didnt	justify	the	ad	rates	that	help	them	turn	a	profit	on	the	tournament.Nielsen,	which	has	struggled	with	accuracy	during	the	pandemic	and	opened	itself	to	TV	industry	criticism,	is	rolling	out	plans	to	measure	viewership	of	sports,	commercials,	and	all	other	programming	in	a	more	holistic	and	granular
way.What	Nielsen	does	is	complex,	with	its	own	language	and	math,	and	occurs	during	a	chaotic	era	of	consumer	habit	changes	and	media	landscape	fragmentation.	(How	many	streaming	services	do	you	pay	for	each	month?)Why	is	viewership	measurement	important?	It	helps	determine	not	only	what	is	on	TV	or	streamed,	but	when	and	where
programs	and	games	exist	and	how	much	they	cost.	And	it	fuels	the	enormous	media	rights	deals	that	finance	modern	college	and	professional	sports.Broadcasters	often,	but	not	always,	guarantee	advertisers	a	minimum	audience,	and	Nielsen	numbers	are	the	industrys	agreed-upon	currency	to	ensure	buyers	get	what	they	pay	for.	And	they	pay	big
sums	to	sell	their	insurance,	beer,	trucks	and	whatever	Shaq	is	peddling	during	NFL	and	other	major	league	games.Below	is	an	FAQ-style	primer	of	Nielsen	basics,	assembled	from	interviewers	with	Brian	Fuhrer,	who	is	senior	vice	president	of	product	strategy	and	thought	leadership	forNielsenGlobal	Media,	along	with	others	in	the	industry	and	from
research.How	does	Nielsen	assemble	its	participants?While	the	company	wont	disclose	all	details,	its	known	to	be	weighted	based	on	U.S.	census	data,	and	Nielsen	identifies	potential	households	in	each	TV	market.	You	cannot	volunteer	to	be	a	Nielsen	family.	The	company	seeks	out	the	demographics	it	wants	to	best	reflect	the	nations	consumers
gender,	race,	age,	ethnicity,	location,	economic	status,	etc.	The	company	also	gathers	certain	personal	and	household	information,	such	as	age	of	members	vehicles,	which	is	market	research	that	can	help	advertisers	impute	potential	buying	decisions	from	TV	viewers.Why	are	those	demographics	important?Because	advertisers	want	to	sell	their
goods	and	services	to	particular	groups	of	people.	Thats	why	you	see	things	like	the	adults	ages	18-49	as	a	key	demo	thats	the	age	range	when	brands	believe	they	can	influence	buying	decisions	before	someone	has	a	particular	preference.	Advertisers	want	to	target	particular	consumers.	And	for	the	networks	and	streamers,	Nielsen	data	can
facilitate	the	best	programming	decisions	on	when	and	where	to	air	content.	The	metrics	also	help	put	a	value	on	older	content	for	licensing	by	networks	and	streamers.How	many	Nielsen	households	are	there	currently?About	42,000,	and	within	those	homes	are	120,000	televisions.	Nielsen	estimates	there	are	122.4	million	total	U.S.	television	homes
in	2022.Are	Nielsen	families	paid?Yes,	but	the	company	doesnt	disclose	how	much.	Its	not	a	significant	sum.How	long	does	a	household	participate	in	Nielsen	research?For	national	viewership	data,	homes	are	used	for	a	maximum	of	two	years.	Much	longer	can	lead	to	fatigue	over	having	to	track	what	everyone	watches,	Fuhrer	said.	Local	market
households	can	serve	for	longer	terms.How	do	the	basic	TV	measurements	work?Since	the	1950s,	the	backbone	of	TV	viewership	has	been	rating	and	share.	Rating	is	how	many	households	in	a	local	market	or	nationally	watched	a	show.	A	share	is	how	many	TVs	in	use	at	a	particular	time	were	tuned	to	that	program.	For	the	recent	Super	Bowl,	it	had
a	36.9	rating	and	a	72	share.	That	means	36.9	percent	of	all	U.S.	TV	households	watched	the	game,	and	72	percent	of	U.S.	TV	households	with	the	set	in	use	had	it	tuned	to	the	game.	The	basic	overall	viewership	is	based	on	P2+	which	is	persons	aged	2	and	older.	Newborns	dont	watch	much	TV	or	buy	insurance.What	about	streaming	measurement?
The	major	streaming	and	subscription	video	on	demand	(SVOD)	services	traditionally	havent	wanted	to	publicize	or	share	their	internal	metrics	Netflix,	Disney	Plus,	Hulu,	YouTube,	Amazon	and	others	know	exactly	how	many	people	watched	(if	not	the	vital	demos).	Nielsen	has	relied	on	the	same	audio	signal	software	to	monitor	streaming	use	in	its
homes,	but	last	year	it	began	using	a	technology	that	measures	content	that	passes	through	a	homes	wireless	internet	router,	in	a	bid	to	further	refine	its	streaming	metrics.	What	does	linear	TV	mean?Thats	over-the-air	or	cable	television,	such	as	CBS,	ESPN,	or	the	Golf	Channel.	Theyre	separate	from	the	digital	streaming	service	like	ESPN+	and
YouTube	TV.What	does	Nielsen	do	with	the	information	gathered	by	the	households?Nielsen	electronically	gathers	all	of	the	data	nightly,	from	each	households	primary	data	hub	and	Portable	People	Meters	that	can	be	worn	or	carried	in	a	pocket	or	purse,	and	produces	various	reports	for	its	clients	(producing	separate	metrics	for	both	TV	and	radio,
which	are	tracked	by	different	Nielsen	volunteers).	The	early	TV	numbers,	known	as	fast	nationals,	are	a	snapshot	available	the	next	day	for	a	particular	program.	They	dont	include	all	viewership,	such	as	the	eyeballs	gathered	from	bars,	restaurants,	and	hotels.	The	fuller	reports	that	have	more	data	points	take	another	day.	Thats	why	the	full	Super
Bowl	viewership	comes	out	on	the	Tuesday	following	the	Sunday	broadcast.Why	are	the	Nielsen	numbers	for	live	sports	so	often	in	the	news?Because	Americans	watch	live	sports	in	gargantuan	numbers.	The	years	most-watched	program	for	decades	has	been	the	Super	Bowl,	and	not	much	else	comes	close.	In	2021,	47	of	the	top	50	most-watched
telecasts	were	sports,	either	the	game	itself	or	the	shoulder	programming	(which	typically	are	pre-	and	post-game	shows).	Live	sports	remain	the	biggest	content	source	that	hasnt	seen	the	viewership	declines	experienced	by	most	of	the	rest	of	TV.How	does	Nielsen	calculate	viewership	from	just	40,000	households?Like	polling	you	see	around
elections,	its	based	on	statistical	sampling	and	extrapolation.	Based	on	the	known	demographics,	Nielsen	crunches	the	numbers	to	provide	an	estimate	of	how	many	people	watched	a	particular	program.	The	bigger	the	audience,	such	as	the	Super	Bowl,	the	easier	it	is	to	get	more	accurate	data	on	viewership.Cant	everything	just	be	measured	digitally
now,	like	streaming?To	some	degree,	but	knowing	just	how	many	people	watched	a	program	isnt	enough	for	the	broadcasters	and	advertisers.	The	networks,	streamers,	and	other	content	providers	dont	know	who	is	watching.	Thats	what	Nielsen	provides	the	breakdown	in	demographics,	which	is	what	advertisers	and	others	who	want	to	sell	you
insurance,	cars,	beer,	soda	pop,	etc.,	want	to	know.	Nielsen	provides	the	granular	data	to	give	shape	to	the	raw	overall	numbers.	We	put	the	people	behind	the	screen,	Fuhrersaid.How	does	Nielsen	track	what	we	watch?Each	Nielsen	household	has	a	master	unit	hooked	up	to	the	primary	television,	and	anything	viewed	on	it	is	recorded.	Each	member
of	the	household	is	required	to	hit	a	button	on	the	unit	to	let	it	know	who	is	watching,	and	when	they	quit	watching.	The	PPMs	record	viewership,	too.	All	devices,	from	phones	to	tablets	and	computers,	are	also	measured	within	the	home	for	viewership.How	do	the	devices	measure	viewership?Every	program	emits	an	audio	signal	every	two	seconds
(inaudible	to	human	ears).	The	Nielsen	devices	pick	up	that	signal	for	however	long	the	person	is	watching.What	about	away	from	home?Thats	known	as	out	of	home	(OOH)	viewing,	which	accounts	for	a	huge	number	of	people	watching	TV	but	until	recently	has	only	been	measurable	via	a	guesstimate.	The	advent	of	the	PPMs	meant	OOH	could	be
better	measured.	While	its	not	perfect,	the	devices	will	register	the	strongest	audio	signal	from	TVs	at	a	bar	or	restaurant.	Thats	the	challenge	the	engineers	have,	Fuhrersaid	about	perfecting	OOH	measurement.	OOH	formally	became	part	of	Nielsen	data	in	September	2020.What	about	people	gathered	for,	say,	Super	Bowl	parties?Nielsen	families
can	add	a	number	of	guests	to	their	measuring	equipment.	And	if	the	PPM	user	is	at	someone	elses	house,	itll	pick	up	the	audio	signal	from	the	hosts	TV.Hasnt	OOH	been	an	issue	for	Nielsen?Oh,	yes.	NBC	and	others	have	complained	for	years	that	Nielsen	was	undercounting	audiences,	particularly	during	the	pandemic	when	Nielsen	couldnt	send
field	techs	to	monitor	equipment.	In	fact,	an	effort	is	underway	to	replace	Nielsen	as	the	industrys	currency.	Undercounting	means	potential	lost	ad	fees	for	networks,	potentially	in	the	tens	of	millions	of	dollars.	Making	matters	worse,	Nielsen	said	it	discovered	a	coding	error	in	December	that	led	to	broadband-only	homes	being	undercounted	since
OOH	began.	It	said	the	issue	has	been	fixed,	and	has	been	recasting	its	measurements	going	back	to	OOHs	official	rollout.How	much	does	streaming	account	for	U.S.	viewership?Its	on	the	rise.	Americans	are	predicted	to	spend	more	on	streaming	($76.3	billion)	than	on	pay	TV	($74.4	billion)	for	the	first	time	by	2024,	per	a	reportfrom	Strategy
Analytics.What	about	illegal	streams?Nielsen	measures	any	stream	that	comes	through	the	connected	TV	or	devices	in	the	household.	Americans	have	been	stealing	cable	from	almost	the	start,	so	Nielsen	is	familiar	with	less-than-legal	household	data.	Shared	sign-ins,	stolen	wi-fi,	etc.	We	measure	without	judgment,	Fuhrersaid.Does	Nielsen	track
eyeballs	on	TV	commercials?Yes,	but	the	companys	long-standing	C3	standard	that	measured	commercial	minutes	during	a	program	is	being	replaced	this	year	with	a	third-party	system	that	tracks	individual	national	ads	akin	to	how	digital	ads	are	followed.Are	people	watching	less	TV?Yes	and	no.	Since	2015,	primetime	viewership	on	ABC,	CBS,	Fox,
and	NBC	has	declined	significantly	in	the	critical	age	18-49	audience	demographic,	per	a	detailed	industry	report	from	Variety	in	December.	Every	night	of	the	week	showed	declines,	with	some	down	nearly	80	percent	over	that	span.	Live	sports	softened	the	primetime	declines	on	Thursday,	Saturday	and	Sunday	evenings,	but	Variety	noted	that	could
fade	when	the	NFLs	Thursday	night	package	moves	to	Amazon	Prime	Video	this	fall.	Research	shows	that	U.S.	pay	TV	(cable/satellite)	peaked	around	105	million	in	2010	and	the	cord-cutting	trend	is	predicted	to	drop	that	total	to	about	65	million	homes	this	year.	By	the	end	of	2023	less	than	half	of	American	homes	will	have	a	traditional	pay	TV
bundle.Isnt	cord-cutting	happening	as	media	deals	get	more	expensive?Yes,	because	live	sports	are	almost	entirely	consumed	live	people	dont	usually	record	a	baseball	game.	And	live	sports	have	seen	much	softer	viewership	declines	overall	than	the	rest	of	television.	Advertisers	know	they	can	get	eyeballs	with	sports,	and	often	in	the	demographics
they	seek.Who	uses	Nielsen?The	primary	clients	have	been	the	broadcast	and	cable	networks	most	are	large	conglomerates	with	many	channels	and	streaming	platforms.	Ad	agencies	and	media	buyers	use	Nielsen	to	ensure	they	are	getting	what	they	pay	for.	Sports	leagues	such	as	the	NFL	pay	for	Nielsen	data.	So	do	streaming	services.	Nielsen	data
is	used	to	determine	not	only	ad	rates,	but	which	shows	live	or	die	or	where	they	live	on	a	network	now	and	in	the	future.How	much	do	clients	pay	for	Nielsen?The	company	doesnt	divulge	prices,	but	its	known	that	the	cost	can	run	into	the	tens	of	millions	of	dollars	annually	for	large	clients.	It	has	price	tiers	for	its	services.	Its	not	cheap.How	much	is
spent	on	U.S.	TV	advertising?In	2022,	advertisers	are	predicted	to	spend	$65.1	billion	on	linear	TV	commercials,	which	is	4	percent	more	than	2021,	per	a	December	report	from	Zenith	Media.How	much	is	spent	on	live	sports?Seven	of	the	top	10	largest	U.S.	advertisers	Amazon,	Progressive,	Geico	parent	Berkshire	Hathaway,	Apple,	Verizon,	State
Farm	and	Deutsche	Telekom	(which	owns	T-Mobile)	in	2020	spent	an	estimated	$1.74	billion	on	in-game	ads	in	the	four	legacy	U.S.	major	leagues,	per	a	report	from	Sportico	in	July	2021.	That	works	out	to	45	percent	of	their	combined	TV	budgets.Dont	some	people	use	Nielsen	numbers	to	justify	political	opinions?Yes.	But	thats	a	problem:	The
Nielsen	numbers	arent	an	opinion	poll	and	were	not	designed	to	reflect	ideological	or	culture	war	preferences.	The	metrics	tell	you	who	is	watching,	not	why.	Actual	opinion	polling	and	research	has	indicated	for	several	years	that	politics	play	little	role	in	the	vagaries	of	live	sports	viewership.	The	pandemic	throttled	TV	viewership	for	about	a	year,
and	sports	can	lose	audience	to	network	and	cable	news	(particularly	during	wartime	and	in	closely	contested	presidential	election	years	like	2020).Whats	next	for	Nielsen?Holistic	audience	measurement.	The	company	began	initial	roll-out	in	December	of	its	cross-media	Nielsen	One	product,	which	provides	metrics	for	traditional	TV	along	with
streaming,	connected	TVs,	and	digital	channels.	The	intent	is	to	create	a	single	set	of	metrics	that	will	allow	advertising	to	be	bought	and	sold	more	consistently	across	platforms.	Additionally,	Nielsen	is	aware	it	needs	to	fix	undercounting	while	providing	the	best	data	in	a	growing	and	continually	changing	marketplace.	We	need	to	measure
everything	more	broadly	and	faster,	Fuhrersaid.(Top	photo	of	Gonzaga	watch	party:	David	Ryder	/	Getty	Images;	photo	of	PPMs:	courtesy	of	Nielsen)	A	family	watches	a	soccer	match	on	television.	Take	a	look	at	TV	evolution	pictures	to	see	popular	shows	and	TV	styles	through	the	decades.	picture	alliance/Getty	Images	In	the	U.S.,	the	term	"TV
ratings"	is	synonymous	with	"Nielsen"	because	Nielsen	Media	Research	has	become	the	de	facto	national	measurement	service	for	the	television	industry.	Nielsen	measures	the	number	of	people	watching	television	shows	and	makes	its	data	available	to	television	and	cable	networks,	advertisers,	and	the	media.	The	company	has	been	measuring
television	audiences	since	1950,	when	TV	sets	were	just	beginning	to	appear	in	many	households.	TV	ratings	provide	valuable	insights	into	how	many	people	are	consuming	content,	as	well	as	how	and	when	they	do	so.	That	information	is	useful	for	advertisers,	networks,	and	other	entities	in	the	media	industry	that	make	content	or	market	products
and	services.	Since	it's	a	tall	feat	to	measure	the	viewing	habits	of	every	single	person	in	the	U.S.,	Nielsen	uses	a	technique	called	statistical	sampling	to	rate	shows.	It's	the	same	technique	that	pollsters	use	to	predict	the	outcome	of	elections.	Nielsen	recruits	people	to	join	its	TV	ratings	panels	and	measures	what	they	watch,	how	often	they	watch	it,
and	how	long	they	watch	it.	Nielsen	then	extrapolates	the	data	that	it	collects	from	these	sample	audiences	to	draw	conclusions	about	larger	populations.	That's	a	simple	way	of	explaining	a	complicated,	extensive	process.	Around	20,000	households	are	included	in	the	representative	sample	for	the	national	ratings	estimates.	Though	this	number	is	a
small	percentage	of	the	121	million	homes	with	TVs	in	the	U.S.,	panels	are	selected	so	that	they	mirror	the	makeup	and	behavior	of	the	larger	populations	that	they	represent.	Panelists	are	strategically	selected.	They	provide	Nielsen	with	information	about	their	gender,	household	income,	and	ethnicity.	To	measure	how	panelists	watch	TV,	Nielsen
uses	a	combination	of	panel	data,	data	from	cable	and	satellite	set	top	boxes,	and	census	data	from	digital	devices	(collected	through	measurement	tags	in	content).	Meters	installed	on	panelists'	TVs	track	who	is	watching	television	and	what	they're	watching.	The	meters	send	reports	of	panelists'	TV	viewing	to	Nielsen,	and	they	collect	information
from	signals	from	TV	broadcasts.	To	ensure	reasonably	accurate	results,	Nielsen	uses	audits	and	quality	checks	and	regularly	compares	the	ratings	it	gets	from	different	samples	and	measurement	methods.	The	media	landscape	has	changed	dramatically	since	the	mid-20th	century.	Viewers	can	watch	TV	programming	on	many	different	devices,	and
Nielsen	ratings	have	had	to	adapt	to	new	playing	fields.	For	instance,	the	company	measures	live,	DVR,	on-demand,	and	streamed	content.	In	recent	years,	Nielsen	has	introduced	initiatives	to	reckon	with	the	reign	of	video	on	demand	and	streaming	services.	In	April	2021,	it	launched	Nielsen	Streaming	Video	Ratings,	acknowledging	the	shift	in
viewers'	preferences.	But	its	ratings	still	do	not	account	for	viewership	outside	of	the	U.S.,	and	its	streaming	metrics	only	measure	what	people	are	watching	on	television	screens.	Considering	the	trend	toward	more	streaming	on	phones,	laptops,	and	other	devices,	traditional	methodologies	for	TV	ratings	could	quickly	become	outdated.	Still,	media
research	is	worth	billions	of	dollars.	Advertisers	pay	to	air	their	commercials	on	TV	programs	using	rates	that	are	based	on	Nielsen's	data.	Programmers	also	use	Nielsen's	data	to	decide	which	shows	to	keep	and	which	to	cancel.	The	technology	may	be	scrambling	to	keep	up	with	the	rapidly	changing	landscape,	but	the	industry	continues	to	rely	on
TV	ratings	for	decision-making	purposes	and	bragging	rights.	Katy	Perry	performs	during	the	Pepsi	Super	Bowl	XLIX	Halftime	Show	on	February	1,	2015.	During	the...	[+]	Super	Bowl,	30-second	commercial	spots	cost	advertisers	$4.5	million.	(Photo	by	Harry	How/Getty	Images)	Television	advertising	is	an	incredibly	lucrative	industry	in	the	United
States.	Every	year,	advertisers	spend	billions	of	dollars	on	TV	slots	to	try	to	pitch	their	products	to	millions	of	viewers	across	the	country.	With	30-second	commercial	spots	costing	$4.5	million	during	the	Super	Bowl	2015,	serious	money	is	being	spent	to	try	to	reach	and	appeal	to	both	wide	audiences	and	specific	consumer	markets	through	the	small
screen.	The	revenue	from	TV	advertising	is	only	expected	to	grow	in	the	coming	years.	PwC	projects	ad	revenues	will	increase	from	$71.1	billion	in	2015	to	$81	billion	in	2019.When	deciding	where	to	buy	spots	for	their	commercials,	advertisers	refer	to	ratings.Ratings.	Its	a	term	Ive	heard	since	I	was	a	kid,	and	recently	I	had	an	epiphany	that	should
someone	ask,	I	wouldnt	be	able	to	concisely	explain	the	concept	of	ratings,	or	even	exactly	how	theyre	calculated.	So	I	began	digging.The	meaning	of	actual	ratings	numbers	is	pretty	straightforward.Lets	say	Game	of	Thrones	has	a	5.5	household	rating/9	share.	We	can	break	this	into	two	parts.	The	5.5	simply	means	that	5.5%	of	all	households	with	a
TV	set	watched	the	program,	The	9	means	that	9%	of	households	with	TVs	that	were	watching	at	that	given	time	were	tuned	into	the	program.	In	the	United	States,	Nielsen	is	the	primary	source	of	television	ratings.	The	company	began	measuring	radio	ratings	in	the	1930s,	and	in	1950	they	implemented	the	same	methods	to	keep	track	of	TV	ratings,
as	well.	They	use	electronic	and	proprietary	metering	technology	to	keep	tabs	on	the	audience	that	is	watching	television	programs	on	any	given	night.	To	electronically	calculate	TV	ratings,	Nielsen	implements	a	statistical	system	that	is	very	similar	to	the	one	used	by	pollsters	during	elections.	Rather	than	measuring	exactly	what	is	being	watched	on
every	television	in	every	household,	they	gather	a	smaller,	diverse	sample	group	about	25,000	households	that	is	meant	to	be	a	representative	cross-section	of	homes	across	the	US.	Therepresentative	sample	reflects	the	entire	population	of	TV	households	based	on	characteristics	such	as	age,	gender,	race,	geography,	cable	status,	and	other
characteristics.In	January,	Nielsen	plans	to	expand	their	representative	group	to	41,000	households,	which	should	include	over	100,000	people.Ideally,	this	sample	should	demonstrate	what	the	viewers	of	the	country	are	watching.	As	we	have	seen	with	any	sampling	methodology,	these	numbers	can	be	very	accurate,	but	there	is	always	a	margin	of
error,	and	sometimes	they	can	definitely	be	off	the	mark.	Any	household	that	has	a	television	is	technically	eligible	to	be	a	part	of	the	sample	group,	and	participants	are	given	some	compensation	(dont	quit	your	day	job.)Once	they	have	their	representative	sample	in	place,	Nielsen	primarily	measures	viewing	numbers	with	electronic	meters	that	track
what	the	televisions	are	tuned	to.	They	also	install	black	boxes	aka	a	computer	and	a	modem	which	deliver	the	viewing	data	from	the	TVs	to	Nielsen	every	night.Nielsenkeeps	track	of	who	and	how	many	people	are	watching	programs.	Each	member	of	the	Nielsen	household	is	given	a	special	button	that	they	turn	on	and	off	when	they	start	and	end	a
program.	This	viewer	specific	information	is	also	transmitted	to	Nielsen	through	the	black	box.With	this	technology,	Nielsen	appeals	to	advertisers	as	they	keep	close	track	of	consumers'	behaviors	during	programs	and	commercials	with	their	constant,	real-time	stream	of	data.	They	use	this	information	to	tell	advertising	clients	which	commercial
blocks	are	watched,	and	during	which	viewers	flip	to	other	channels.	By	keeping	track	of	viewer	demographics,	they	can	also	analyze	commercial	spots	that	would	be	most	advantageous	for	certain	brands	or	products	to	reach	specific	markets.To	proprietarily	calculate	local	TV	ratings,	the	company	uses	a	much	less	glamorous	system.	During	their
yearly	'sweeps'	specific	time	periods	during	February,	May,	July	and	November	Nielsen	distributes	and	collects	two	million	paper	diaries	from	local	viewers	inthe	smallest	markets	(outside	the	top	56	advertising	markets)across	the	country.	Essentially,	viewers	track	and	record	when	and	what	they	watch,	write	it	down	and	sendit	back	to	Nielsen.	As
times	and	technology	have	changed,	the	company	has	had	to	adapt,	as	well.	With	the	rise	of	DVRs,	OnDemand	channels	and	instant	watch	mobile	apps,	people	in	the	United	States	can	watch	shows	whenever	they	want.	Furthermore,	the	TV	is	far	from	the	only	means	of	television	viewing:	Americans	frequently	watch	programs	on	computers,	tablets
and	mobile	devices.Nielsen	now	keeps	track	of	allviewing	enabled	for	measurement	across	all	platforms,	including	computers,	tablets	and	smartphone	devices,	happening	up	to	seven	days	after	an	original	broadcast	when	calculating	ratings.Though	streaming	systems	like	Netflix	have	complicated	the	ratings	system	by	refusing	to	make	public	their
viewership	data,	Nielsen	is	still	able	to	tracks	the	ratings	for	syndicated	shows	that	are	shown	on	these	subscription-based	on	demand	services.	To	do	this,	a	client	must	opt	in	and	send	Nielsen	audio	files	for	a	specific	program.	The	files	are	then	put	in	an	audio	repository,	and	the	panel	technology	works	similarly	to	Shazam.	Whenever	the	audio	from
a	show	streaming	on	Netflix	or	Hulu	matches	a	file	in	the	repository,	the	panel	measures	this	data.Nielsen	is	still	able	to	measure	video	content	watched	on	mobile	devices	that	they	otherwise	would	have	been	able	to	measure	on	a	TV,	ie.)	Bravo	OnDemand.	To	do	this,	they	have	expanded	their	panels	to	includecensus	style-data."Nielsen	has	been
working	with	clients	and	partners	to	better	measure	online	and	mobile	viewers,	like	asking	TV	networks	to	install	software	in	their	digital	video	players,	websites,	and	apps	to	track	their	digital	audiences,	and	striking	data	deals	with	partners	like	Facebook	to	anonymously	collect	the	demographics	of	the	more	than	180	million	American	Facebook
users	who	watch	those	digital	videos	or	use	those	websites	and	apps,	saidKelly	Abcarian,	senior	VP	for	global	watch	product	leadership	at	Nielsen.	The	ultimate	question:	Are	ratings	becoming	irrelevant?	Doubt	it.As	Nielsen	continues	to	utilize	time-shifted	viewing	and	third	party	tracking	of	mobile	watching	while	television	ad	revenues	are	only
projected	to	increase,	the	company	and	its	ratings	dont	look	like	theyre	going	to	be	obsolete	anytime	soon.American	television	seriesThis	article	is	about	broadcasts	of	National	Football	League	games	broadcast	since	2006	on	Sundays.	For	games	broadcast	before	2006,	see	ESPN	Sunday	Night	Football.	For	games	not	broadcast	on	ESPN	prior	to
2006,	see	NFL	on	TNT.	For	other	uses,	see	Sunday	Night	Football.	For	games	broadcast	by	ESPN	after	2006,	see	Monday	Night	Football.NBC	Sunday	Night	FootballCurrent	SNF	logo,	in	use	since	2022Also	known	asSunday	Night	Football	on	NBCSNFGenreAmerican	football	telecastsDirected	byDrew	EsocoffPresented	byCommentators:Mike	Tirico
(play-by-play)Cris	Collinsworth	(color	commentator)Noah	Eagle	(play-by-play,	select	games)Todd	Blackledge	(color	commentator,	select	games)Jason	Garrett	(color	commentator,	select	games)Reporters:Melissa	StarkKathryn	Tappen	(select	games)Kaylee	Hartung	(select	games)Rules	analyst:Terry	McAulaySpanish	commentators:	Miguel	Gurwitz
(play-by-play)	Rolando	Cant	(color	commentator)Theme	music	composerJohn	Williams	(20062011)	&	Joel	Beckerman	(Super	Bowl	XLVIpresent)	(main	theme)Opening	theme"Waiting	All	Day	for	Sunday	Night"	by	Carrie	Underwood	(2013present)Country	of	originUnited	StatesOriginal	languageEnglishNo.	of	seasons17+No.	of	episodes307+	(list	of
episodes)ProductionExecutive	producerFred	GaudelliProducerRob	HylandProduction	locationsVarious	NFL	stadiums	(game	telecasts	and	Super	Bowl	pre-game	shows)Pre-game	show:NBC	Sports	Headquarters,	Stamford,	ConnecticutCamera	setupMulti-cameraRunning	time210	minutes	and	until	game	ends	(inc.	adverts)Production	companiesNational
Football	LeagueNBC	SportsOriginal	releaseNetworkNBCPeacockTelemundo	and	Universo	(Spanish	audio/broadcast)	and	TeleXitosReleaseAugust	6,	2006	(2006-08-06)presentRelatedESPN	Sunday	Night	FootballNBC	Sunday	Night	MovieNFL	on	NBCFootball	Night	in	AmericaNBC	Sunday	Night	Football	(abbreviated	as	SNF)	is	an	American	weekly
television	broadcast	of	National	Football	League	(NFL)	games	on	NBC	and	Peacock	in	the	United	States.	It	began	airing	on	August	6,	2006,	with	the	Pro	Football	Hall	of	Fame	Game,[1]	which	opened	that	year's	preseason.	NBC	took	over	the	rights	to	the	Sunday	prime	time	game	telecasts	from	ESPN,	which	carried	the	broadcasts	from	1987	to	2005.
At	the	same	time,	ESPN	began	broadcasting	Monday	Night	Football	when	it	was	dropped	from	sister	network	ABC.	Previously,	NBC	had	aired	American	Football	League	(AFL),	and	later	American	Football	Conference	(AFC),	games	from	1965	until	1997,	when	CBS	took	over	those	rights.During	the	201112	season,	Sunday	Night	Football	became	the
first	sports	program	to	hold	the	position	as	Nielsen's	most-watched	program	on	U.S.	network	television	during	the	year,[2]	beating	American	Idol,	which	held	that	honor	for	eight	consecutive	seasons	beginning	in	2004;[3]	Sunday	Night	Football	repeated	this	feat	three	years	running,	beginning	with	the	201314	season.Upon	NBC's	assumption	of	the
Sunday	prime	time	game	rights,	Al	Michaels,	John	Madden,	Fred	Gaudelli,	and	Drew	Esocoff,	who	served	as	the	respective	play-by-play	announcer,	color	commentator,	lead	producer,	and	director,	joined	SNF	in	the	same	positions	they	held	during	the	latter	portion	of	the	ABC	era	of	Monday	Night	Football.	Madden	retired	prior	to	the	2009	season,[4]
and	was	succeeded	in	that	role	by	Collinsworth.	Tirico	succeeded	Michaels	following	Super	Bowl	LVI	in	February	2022.Since	2014,	sister	cable	channel	Universo	has	carried	Spanish-language	simulcasts	of	select	games,	after	years	of	aborted	attempts	to	simulcast	the	games	on	Telemundo.	As	with	the	NFL's	other	television	partners,	NBC	provides
Spanish-language	audio	feed	of	the	game	broadcasts	via	second	audio	program	(SAP),	formerly	noted	as	being	"provided	by	Telemundo"	before	the	rebranding	of	that	entity's	sports	division	to	Telemundo	Deportes.	With	the	former	mun2's	relaunch	on	February	1,	2015,	Universo	began	to	carry	the	full	season	with	the	start	of	the	2015	season	and
simulcast	Super	Bowl	XLIX,	the	channel	carrying	Spanish-language	simulcasts	of	NFL	games	and	NBC	Sports	properties.	Telemundo	would	later	carry	Spanish	language	broadcasts	of	select	games,	beginning	in	2021,	with	an	NFL	Wild	Card	game.	Telemundo	also	broadcast	Super	Bowl	LVI	in	2022.	Recently,	TeleXitos	has	been	a	near	simulcast	of
Universo	programming	at	all	hours	and	as	a	result	has	shown	the	football	broadcasts.Main	article:	Football	Night	in	AmericaNBC's	broadcast	begins	at	7	p.m.	Eastern	Time	with	its	pre-game	show,	which	runs	until	kickoff	(which	usually	occurs	around	8:20p.m.	Eastern).	The	show	serves	the	same	purpose	as	NFL	Primetime	did	for	ESPN,	offering
recaps	of	the	early	action	as	well	as	a	preview	of	the	game	to	come.	The	show	emanates	from	the	NBC	Sports	studios	in	Connecticut	as	well	as	at	the	game	site.	Maria	Taylor,	Chris	Simms,	Jason	Garrett,	Devin	McCourty,	Mike	Florio,	and	Matthew	Berry	broadcast	from	the	studio	while	Jac	Collinsworth,	Tony	Dungy,	and	Rodney	Harrison	report	from
the	game.	Tirico,	Collinsworth,	and	Stark	will	also	appear.In	2021,	a	post-game	show	began	airing	on	NBC's	Peacock	streaming	service	under	the	name	Peacock	Sunday	Night	Football	Final.[5]	Originally	hosted	by	Kathryn	Tappen	and	Simms,	it	is	currently	hosted	by	Jac	Collinsworth,	Dungy,	and	Harrison.NBC's	current	NFL	contract,	which	runs
from	the	2023	season	until	the	2034	season,[6]	includes	the	rights	to	the	season-opening	Thursday	night	NFL	Kickoff	Game,	another	primetime	game	played	on	Thanksgiving	Night,	and	at	least	two	playoff	games,	one	in	the	Wild	Card	round	and	one	in	the	Divisional	Playoffs,	along	with	an	additional	Wild	Card	playoff	game	in	2023,	2026	and	2031
seasons.	NBC	will	also	air	a	Sunday	primetime	Wild	Card	game	for	7	years	from	2021	to	2027.[6]	NBC	rotates	the	rights	to	the	Super	Bowl	with	other	NFL	television	rights	holders,	obtaining	the	rights	in	2026	(for	Super	Bowl	LX),	2030	(for	Super	Bowl	LXIV),	and	2034	(for	Super	Bowl	LXVIII),	all	in	Winter	Olympic	years.[6]	Between	2006	and	2014,
NBC	also	had	rights	to	the	Pro	Bowl	but	lost	it	to	ESPN/ABC	from	2015	onward.Between	2023	and	2028,	NBC	has	the	rights	to	one	additional	regular-season	game	to	be	exclusively	aired	on	Peacock.	In	2023,	this	was	a	matchup	between	the	Buffalo	Bills	and	the	Los	Angeles	Chargers	and	the	fourth	quarter	was	presented	commercial-free.	In	2024,
Peacock	aired	the	Week	1	game	between	the	Green	Bay	Packers	and	the	Philadelphia	Eagles	on	the	Friday	night	following	the	Kickoff	Game	in	a	matchup	that	was	the	first	ever	NFL	fixture	in	Brazil.[7]	The	NFL's	media	contract	provides	the	rights	for	one	Wild	Card	playoff	game	to	be	exclusively	streamed	and	Peacock	obtained	the	rights	to	air	one
during	202324	season	in	addition	to	the	2	Wild	Card	games	NBC	already	had	under	the	contract,	which	was	a	match	up	between	the	Chiefs	and	the	Dolphins.[8]	From	2024	onwards,	the	exclusive	streaming	playoff	game	will	be	aired	by	Amazon	Prime.[9]	All	NBC	NFL	games	on	television	are	streamed	on	Telemundo	Deportes	in	Spanish.NBC	is	the
current	home	of	the	annual	Pro	Football	Hall	of	Fame	Game,	which	begins	the	NFL's	preseason	each	August.	Usually	the	game	is	aired	on	the	Sunday	after	the	Hall	of	Fame	Induction	Ceremony	the	night	before.	In	2017,	the	game	was	moved	to	the	Thursday	before	the	Induction	Ceremony,	which	made	the	game	the	official	start	of	Hall	of	Fame
Weekend.	Due	to	NBC's	broadcast	commitments	to	the	Summer	Olympics,	in	every	year	the	games	are	held,	the	Hall	of	Fame	Game	is	moved	to	another	network	Fox	in	2021[10]	and	ESPN/ABC	in	2024.[11]	In	Summer	Olympics	years,	NBC	hosts	another	preseason	game	in	lieu	of	the	Hall	of	Fame	Game,	generally	in	the	last	week	of	the	preseason
schedule.	In	2021,	this	was	a	matchup	between	the	Atlanta	Falcons	and	the	Cleveland	Browns,[12]	and	in	2024,	it	was	a	matchup	between	the	New	England	Patriots	and	the	Washington	Commanders.[13]Further	information	on	each	game's	results	and	statistics:	List	of	Sunday	Night	Football	results	(2006present)The	first	regular	season	game	to	be
shown	by	NBC	under	this	contract,	between	the	Miami	Dolphins	and	the	Pittsburgh	Steelers,	aired	on	September	7,	2006,	followed	by	the	first	Sunday-night	game	between	the	Indianapolis	Colts	and	New	York	Giants	on	September	10,	2006.	The	actual	first	game	of	the	run	the	2006	Pro	Football	Hall	of	Fame	Game	between	the	Oakland	Raiders	and
Philadelphia	Eagles	was	televised	on	August	6,	2006.NBC	Sunday	Night	Football	is	the	beneficiary	of	the	league's	new	flexible-scheduling	system.	Since	the	NFL	now	considers	SNF	to	be	its	featured	game	of	the	week,	for	the	final	seven	weeks	of	the	season	(seven	of	the	final	eight	weeks	during	the	2006,	2011,	2016,	2017,	2022,	and	2023	seasons
because	of	Christmas	weekend),	the	NFL	has	the	flexibility	in	selecting	games	that	are	more	intriguing	and	typically	have	playoff	implications	to	air	on	Sunday	night.In	its	first	four	seasons	of	Sunday	night	coverage,	NBC	took	one	week	off	in	late	October	or	early	November,	so	as	not	to	conflict	with	Fox's	coverage	of	baseball's	World	Series.	In	2006,
NBC	did	not	air	a	game	on	October	22,	which	was	the	scheduled	date	for	Game	2	of	the	2006	World	Series,	but	a	potential	conflict	still	existed	on	October	29	had	the	series	gone	to	a	game	seven	(the	conflict	never	arose,	however,	as	the	Cardinals	won	the	World	Series	in	five).	With	the	change	in	World	Series	scheduling	beginning	in	2007,	NBC	did
not	air	an	NFL	game	in	order	to	avoid	a	conflict	with	Game	4	of	the	World	Series,	which	is	the	first	chance	a	team	would	have	to	clinch	the	series.	In	2007,	there	was	no	game	on	October	28;	in	2008,	there	was	no	game	on	October	26;	and,	in	2009,	there	was	no	game	on	November	1.	Although	no	games	aired	on	these	nights,	Football	Night	in	America
still	aired	as	scheduled	at	7:00p.m.	Eastern.NBC	televised	a	game	on	October	31,	2010,	and	again	on	October	23,	2011,	opposite	Game	4	of	the	World	Series	on	Fox	in	both	cases.	Both	games	featured	the	New	Orleans	Saints	at	home,	first	in	2010	against	the	Pittsburgh	Steelers,	then	in	2011	against	the	Indianapolis	Colts.	New	Orleans	and
Indianapolis	do	not	have	a	Major	League	Baseball	team,	and	the	Pittsburgh	Pirates	had	poor	seasonal	performances	in	those	recent	years,	at	the	time	having	not	recorded	a	winning	record	since	1992.	However	Indianapolis	has	a	Minor	League	Triple	AAA	team	that	is	affiliated	with	the	Pirates,	and	New	Orleans	has	a	Triple	AAA	team	affiliated	with
the	Miami	Marlins.Ratings	have	been	mixed	for	these	results,	with	the	NFL	winning	the	night	in	2010	while	MLB	won	in	2011.	While	the	Saints	won	both	games,	the	2010	matchup	featuring	a	major	rating	draw	in	the	Steelers,	combined	with	the	2011	matchup	against	the	Colts	being	a	627	blowout	while	Game	4	of	the	2011	World	Series	between	the
St.	Louis	Cardinals	and	Texas	Rangers	was	a	more	closely	contested	game,	causing	the	ratings	to	slip	in	2011.[14]In	2012,	the	NFL	once	again	scheduled	the	New	Orleans	Saints	to	play	on	SNF	in	late	October,	this	time	against	the	Denver	Broncos	at	Sports	Authority	Field	at	Mile	High	on	October	28	(Denver	does	have	an	MLB	team,	the	Colorado
Rockies,	that	had	limited	success	in	recent	seasons,	though	they	did	not	contend	for	the	National	League	West	in	2012).	The	game	wound	up	being	scheduled	opposite	the	fourth	(and	final)	game	of	the	2012	World	Series.For	2013,	SNF	aired	the	Green	Bay	PackersMinnesota	Vikings	rivalry	game	at	the	Hubert	H.	Humphrey	Metrodome	on	October	27,
opposite	Game	4	of	the	2013	World	Series.	Both	the	Packers	and	Vikings	have	a	baseball	team	in	their	respective	home	states	(Wisconsin's	Milwaukee	Brewers	and	Minnesota's	Twins),	but	the	two	Major	League	Baseball	teams	struggled	in	2013.The	2014	game,	between	the	Green	Bay	Packers	and	New	Orleans	Saints	in	New	Orleans,	was	scheduled
against	Game	5	of	the	2014	World	Series,	which	under	the	seven-game	format	would	be	played	only	if	necessary	(a	split	in	the	first	two	games	between	the	San	Francisco	Giants	and	Kansas	City	Royals	assured	the	series	would	need	at	least	five	games	to	determine	a	champion).	Major	League	Baseball	moved	the	start	of	the	series	to	a	Tuesday	instead
of	Wednesday	so	it	could	avoid	competing	with	the	NFL	on	Thursday	and	Monday	nights	in	addition	to	Sunday	night.[15]In	2015,	the	NFL	once	again	scheduled	the	Green	Bay	Packers	to	play	on	SNF,	this	time	against	the	Denver	Broncos	at	Sports	Authority	Field	at	Mile	High	on	November	1.	Both	the	Packers	and	the	Broncos	entered	the	game
undefeated	at	60.	However,	the	game	wound	up	being	scheduled	opposite	the	fifth	(and	final)	game	of	the	2015	World	Series	between	the	Kansas	City	Royals	and	the	New	York	Mets	that	night.	Both	the	Packers	and	the	Broncos	have	a	baseball	team	in	their	respective	home	states	(Wisconsin's	Milwaukee	Brewers	and	Colorado's	Colorado	Rockies),
but	both	of	those	MLB	teams	performed	poorly	that	season.For	2016,	SNF	aired	the	Philadelphia	EaglesDallas	Cowboys	rivalry	game	at	AT&T	Stadium	on	October	30,	opposite	to	Game	5	of	the	2016	World	Series	between	the	Cleveland	Indians	and	the	Chicago	Cubs.	Both	the	Eagles	and	the	Cowboys	have	a	baseball	team	in	their	respective	home
cities	(Philadelphia's	Phillies	and	Dallas's	Texas	Rangers,	the	latter	plays	their	home	games	at	nearby	Globe	Life	Park	in	Arlington,	Texas).	The	Phillies	did	not	contend	for	the	National	League	East	in	2016,	while	the	Rangers	won	the	American	League	West	title	that	season,	but	they	lost	in	three	games	to	the	Toronto	Blue	Jays	in	the	ALDS;	on	the
other	hand,	the	Cleveland	Browns	and	the	Chicago	Bears,	the	NFL	franchises	of	the	participating	World	Series	cities,	were	performing	at	the	bottom	of	its	respective	divisions	in	recent	years,	with	the	Browns'	issues	dating	back	to	the	team's	return	to	the	league	in	1999.	As	for	the	two	games	that	aired	simultaneously	on	October	30,	the	Cubs	beat	the
Indians,	32,	to	force	a	Game	6	of	the	World	Series	on	November	1,	while	the	Cowboys	beat	the	Eagles,	2923,	in	overtime.In	2017,	the	NFL	once	again	scheduled	the	Pittsburgh	Steelers	to	play	on	SNF,	this	time	against	the	Detroit	Lions	on	October	29.	This	game	aired	opposite	Game	5	of	the	2017	World	Series	between	the	Los	Angeles	Dodgers	and
the	Houston	Astros.	Both	the	Steelers	and	the	Lions	have	a	baseball	team	in	their	respective	home	cities	(Pittsburgh's	Pirates	and	Detroit's	Tigers,	the	latter	plays	their	home	games	at	nearby	Comerica	Park	in	Detroit),	but	neither	of	their	baseball	counterparts	did	well	that	season;	as	for	the	NFL	franchises	of	the	participating	World	Series	cities,	the
Los	Angeles	Rams	(who	moved	back	to	Los	Angeles	from	St.	Louis	in	2016)	were	in	contention	for	the	NFC	West	through	Week	8	of	the	2017	season	(meanwhile,	Los	Angeles'	other	team,	the	Los	Angeles	Chargers,	who	moved	from	San	Diego	in	2017,	were	struggling	at	that	same	point	of	the	season)	while	the	Houston	Texans,	who	had	reached	the
playoffs	the	previous	two	seasons,	also	struggled.	As	for	the	two	games	that	aired	simultaneously	on	October	29,	the	Steelers	beat	the	Lions,	2015,	while	in	Game	5	of	the	World	Series,	the	Astros	beat	the	Dodgers,	1312,	in	10	innings,	however,	the	win	was	brought	under	heavy	scrutiny	after	it	was	discovered	the	Astros	used	whistles	to	tip	off	hitters
of	what	pitch	was	coming	during	the	game,	as	well	as	using	trash	cans	during	the	season.In	2018,	for	the	fifth	time,	the	NFL	scheduled	the	New	Orleans	Saints	to	play	on	the	Sunday	Night	World	Series	competition	game,	this	time,	against	the	Minnesota	Vikings,	in	a	rematch	of	the	Minneapolis	Miracle	game.	However	this	game	wound	up	being
scheduled	opposite	the	fifth	(and	final)	game	of	the	2018	World	Series,	between	the	Los	Angeles	Dodgers	season	and	the	Boston	Red	Sox	that	night.	The	city	of	Minneapolis	does	have	an	MLB	team,	however,	the	Minnesota	Twins	failed	to	qualify	for	the	postseason	in	2018.	As	for	the	city	of	New	Orleans,	they	do	not	have	an	MLB	team.	As	for	the
teams	that	are	playing,	the	Red	Sox,	put	up	the	best	record	in	MLB,	while	the	city's	football	team,	the	New	England	Patriots,	were	riding	a	52	record	through	7	games.	The	Dodgers	meanwhile	clinched	the	National	League	pennant	for	the	second	consecutive	year,	as	for	the	city's	two	teams,	the	Los	Angeles	Rams	were	at	the	time,	the	last	undefeated
team	in	the	NFL	at	70,	while	the	Los	Angeles	Chargers	started	52	and	were	half	a	game	back	with	the	arch-rival	Kansas	City	Chiefs	in	the	AFC	West	race	(the	Chiefs	won	the	AFC	West	title	that	season	before	losing	to	the	eventual	Super	Bowl	LIII	champion	Patriots	in	the	AFC	Championship	Game).	The	Rams	would	go	on	to	controversially	win	the
NFC	Championship	Game	against	the	Saints	in	overtime,	but	then	lose	to	the	Patriots	in	Super	Bowl	LIII.In	2019,	for	the	fourth	time,	the	NFL	scheduled	the	Green	Bay	Packers	to	play	on	the	Sunday	Night	FootballWorld	Series	competition	game,	this	time	against	the	Kansas	City	Chiefs,	in	a	rematch	of	Super	Bowl	I.	This	game	aired	opposite	Game	5
of	the	2019	World	Series	between	the	Houston	Astros	and	the	Washington	Nationals.	Both	the	Packers	and	the	Chiefs	have	a	baseball	team	in	their	respective	home	states	(Wisconsin's	Milwaukee	Brewers	made	the	postseason	but	lost	to	the	eventual	World	Series	Champion	Nationals	in	the	NL	Wild	Card	Game,	and	Missouri's	Kansas	City	Royals,
failed	to	make	the	playoffs	for	the	fourth	consecutive	season).	As	for	the	two	games	that	aired	simultaneously	on	October	27,	the	Packers	beat	the	Chiefs,	3124,	while	in	Game	5	of	the	World	Series	(of	which	the	series	itself	was	tied	at	22),	the	Astros	beat	the	Nationals,	71	heading	into	Game	6	of	the	World	Series	on	October	29.In	2020,	for	the	first
time,	the	NFL	flexed	a	game	that	was	scheduled	against	the	Fall	Classic.	The	league	flexed	the	Seattle	SeahawksArizona	Cardinals	game	to	the	Sunday	Night	FootballWorld	Series	competition	game,	in	place	of	the	originally	scheduled	Tampa	Bay	Buccaneers	vs.	Las	Vegas	Raiders	game	which	was	flexed	out	due	to	the	Raiders	having	a	COVID-19
outbreak.	This	game	aired	opposite	Game	5	of	the	2020	World	Series	between	the	Tampa	Bay	Rays	and	the	Los	Angeles	Dodgers.	Las	Vegas	does	not	have	an	MLB	team,	while	Arizona,	Seattle,	and	Tampa	Bay	all	have	teams.	As	for	those	two	games	the	Cardinals	came	from	behind	to	beat	Seattle	3734	in	overtime,	while	in	Game	5	of	the	World	Series
(of	which	the	series	itself	was	tied	at	22),	the	Dodgers	beat	the	Rays,	42.	Two	days	later,	the	Dodgers	won	again	by	a	score	of	31,	giving	the	franchise	its	first	championship	since	1988.For	the	2021	season,	the	NFL	scheduled	the	Dallas	CowboysMinnesota	Vikings	game	as	the	Sunday	Night	Football	World	Series	competition	game.	This	was	the	first
time	since	2016	and	2018	respectively	that	both	teams	played	on	SNF	against	the	Fall	Classic.	This	game	aired	opposite	Game	5	of	the	2021	World	Series	between	the	Atlanta	Braves	and	the	Houston	Astros.	While	Dallas	and	Minnesota	have	MLB	teams	in	their	respective	home	states,	both	the	Texas	Rangers	and	Minnesota	Twins	performed	poorly
that	season.	The	Astros	won	that	game,	95,	to	stay	alive	in	the	series,	but	lost	two	days	later	as	the	Braves	won	their	first	title	since	1995.In	the	2022	season,	for	the	first	time	since	2009,	there	was	not	one	occurrence	in	which	both	an	SNF	game	and	a	World	Series	game	occurred	on	the	same	day,	but	the	first	time	in	which	only	the	NFL	games	were
played.	Originally,	the	NFL	had	scheduled	the	Green	Bay	PackersBuffalo	Bills	game	as	the	competing	contest,	to	be	played	on	October	30;	however,	with	Major	League	Baseball	starting	the	World	Series	on	October	28,	and	in	part	due	to	the	lockout	before	the	season	and	the	expansion	of	the	postseason	to	12	teams	(which	includes	a	best	of	three	wild
card	series),	that	day	became	a	travel	day.	The	2022	World	Series	between	the	Philadelphia	Phillies	and	the	Houston	Astros	began	on	a	Friday	instead	of	Tuesday,	as	in	past	years.	Since	Minute	Maid	Park,	the	venue	at	which	the	series	began,	has	a	retractable	roof,	as	expected	neither	of	the	first	two	games	were	postponed.	However,	Game	3	(the	first
game	after	the	series	shifted	to	Philadelphia)	was	postponed	on	October	31;	at	that	time,	MLB	announced	that	all	remaining	games	would	be	played	one	day	later	than	scheduled.	This	created	a	possible	conflict	between	Game	7	and	the	November	6	contest	between	the	Tennessee	Titans	and	the	Kansas	City	Chiefs.	But	this	was	averted	when,	on
November	5,	the	Astros	defeated	the	Phillies	41	in	Game	6	to	win	the	title,	their	second	in	six	seasons	with	the	other	being	in	the	infamous	2017	season.	(Ironically	this	clashed	with	a	Thursday	Night	Football	game	between	the	NFL	franchises	where	the	Astros	and	the	Phillies	are	located).	The	closest	MLB	team	to	the	Packers	is	the	Milwaukee
Brewers,	in	a	market	officially	shared	with	them,	while	the	Bills'	closest	MLB	neighbors	are	the	Toronto	Blue	Jays.	The	latter	two	cities	are	interconnected	in	both	sports;	the	2020	and	2021	teams	played	some	home	games	in	Buffalo	due	to	the	COVID-19	pandemic,	while	the	Bills	once	played	select	home	games	at	Rogers	Centre	in	Toronto.	Tennessee
doesn't	have	a	neighboring	MLB	team,	while	the	Kansas	City	Royals,	the	neighboring	MLB	team	in	Kansas	City,	had	a	non-winning	record	for	the	seventh	season	in	a	row	in	2022,	covering	every	season	since	its	last	World	Series	title	in	2015.In	the	2023	season,	Major	League	Baseball	announced	that	it	would	not	schedule	a	World	Series	game	against
SNF	for	the	second	straight	season,	barring	any	game	postponements	due	to	inclement	weather,	which	did	not	occur.[16]For	the	2024	season,	Major	League	Baseball	announced	that	it	plans	to	not	schedule	a	World	Series	game	against	SNF	for	the	third	straight	season,	barring	any	game	postponements	due	to	inclement	weather.	Game	1	of	the	World
Series	is	currently	scheduled	for	October	25,	however,	if	both	League	Championship	Series	matchups	are	over	by	October	19,	then	the	Fall	Classic	would	instead	start	on	October	22,	therefore	it	is	possible	that	the	October	27th	edition	of	SNF	could	go	up	against	a	possible	Game	5,	marking	the	first	time	since	2021	that	SNF	went	head-to-head	with
the	World	Series.	That	game	could	be	moved	if	necessary,	pending	agreements	with	Fox	Sports	(NBC	and	Fox	are	both	NFL	broadcasters,	with	unwritten	gentlemen's	agreements	in	play).On	October	23,	2022,	for	the	first	time,	NBC	showed	a	NASCAR	Cup	Series	race	and	an	SNF	game	from	the	same	metropolitan	area	on	the	same	day.	In	a	race	that
started	at	2:30p.m.	Eastern	time,	Kyle	Larson	won	the	Dixie	Vodka	400	at	HomesteadMiami	Speedway;	then	in	a	game	that	kicked	off	at	8:25	(a	few	minutes	later	than	usual	due	to	ceremonies	honoring	the	1972	Miami	Dolphins,	still	the	only	NFL	team	to	complete	an	undefeated	season	including	playoffs),	the	Miami	Dolphins	defeated	the	Pittsburgh
Steelers,	1610	at	Hard	Rock	Stadium.	Both	venues	are	in	Miami-Dade	County,	Florida.The	SNF	game	on	September	27,	2020,	between	the	Green	Bay	Packers	and	the	New	Orleans	Saints	prompted	the	National	Hockey	League	(NHL)	to	schedule	games	4	and	5	of	the	2020	Stanley	Cup	Finals	on	the	previous	two	days	back-to-back,	as	NBC	was
contractually	required	to	air	all	potential	series-clinchers	over-the-air.	This	was	the	result	of	the	NHL	season	being	paused	for	over	four	months	due	to	the	COVID-19	pandemic	earlier,	causing	an	atypical	conflict	between	the	sports.The	Packers	and	Saints	do	not	have	NHL	teams	in	their	market	(the	Packers'	second	primary	market,	Milwaukee,	hosts
the	Nashville	Predators'	American	Hockey	League	affiliate,	the	Milwaukee	Admirals,	which	suspended	play	for	the	202021	season	that	was	being	planned	for	the	AHL),	while	both	Stanley	Cup	Final	markets	(Dallas	Stars	and	Tampa	Bay	Lightning)	have	NFL	teams	in	their	market	(Dallas	Cowboys	and	Tampa	Bay	Buccaneers).	The	Cowboys	missed	the
playoffs	while	the	Buccaneers	won	the	Super	Bowl	a	few	months	later	in	February.In	the	same	2020	NFL	season,	two	games	of	the	NBA	Finals,	broadcast	on	ABC,	went	up	against	SNF	games:	Philadelphia	Eagles	versus	San	Francisco	49ers	on	October	4	(Game	3)	and	Minnesota	Vikings	versus	Seattle	Seahawks	on	October	11	(Game	6,	which	was
also	the	clinching	win	for	the	Los	Angeles	Lakers).	This	was	the	result	of	the	NBA	season	being	suspended	for	more	than	four	months	due	to	the	COVID-19	pandemic	earlier,	causing	an	atypical	conflict	between	the	sports.	The	Eagles	(Philadelphia	76ers),	49ers	(Golden	State	Warriors),	and	Vikings	(Minnesota	Timberwolves)	have	NBA	teams	in	their
markets,	but	of	the	three	teams,	the	76ers	were	the	only	team	to	make	the	playoffs,	eventually	losing	in	the	first	round,	as	the	Warriors,	the	Western	Conference	champions	from	the	previous	five	seasons,	and	the	Timberwolves	both	had	limited	success	during	the	201920	season.	The	Seahawks	used	to	have	an	NBA	team	in	their	market	(Seattle
SuperSonics),	but	they	relocated	to	Oklahoma	City	to	become	the	Oklahoma	City	Thunder.Starting	in	the	202526	NBA	season,	NBC	Sports	intends	to	broadcast	Sunday	Night	Basketball	on	NBC	after	the	NFL	season	concludes.	Lead	SNF	announcer	Mike	Tirico	was	named	the	lead	broadcaster	of	NBA	on	NBC	as	well.In	the	2006	season,	in	addition	to
the	World	Series	off-week,	there	was	no	game	scheduled	for	Christmas	Eve	night;	NBC	broadcast	that	week's	game	(Eagles	at	Cowboys)	on	Christmas	afternoon	instead.	A	half-hour	version	of	Football	Night	in	America	aired	before	the	Christmas	game	and	the	two	"Wild	Card	Saturday"	games.	During	the	2006	season,	no	game	was	initially	scheduled
for	NBC	in	the	affected	weeks	instead,	the	schedule	slot	for	the	NBC	game	was	left	vacant,	with	one	Sunday	afternoon	game	being	moved	to	the	primetime	slot	(the	schedule	for	the	affected	weeks	simply	read	"one	of	these	games	will	move	to	8:15	Eastern").	CBS	and	Fox	could	each	protect	four	of	its	games	during	Weeks	10	through	15	and	also	each
protect	one	of	its	games	for	Week	17;	however,	these	two	networks	had	to	decide	which	games	to	protect	in	early	October	2006,	after	Week	4	of	the	NFL	season.For	the	first	time	since	NBC	gained	the	rights	to	SNF,	a	tentative	full-season	schedule	was	unveiled,	including	games	in	the	last	seven	weeks	of	the	season.	Those	games	could	be	replaced
under	flexible	scheduling	if	the	need	arose.	The	same	rules	under	which	CBS	and	Fox	protect	games	for	their	own	packages	still	apply.Three	of	the	games	in	the	last	seven	weeks	of	the	season	were	eventually	replaced	with	more	compelling	matches.	This	resulted	in	the	situation	twice	of	having	a	team	playing	on	consecutive	Sunday	nights.	New
England	had	consecutive	Sunday	nighters:	the	November	18	New	England	at	Buffalo	game	was	moved	to	prime	time	and	was	followed	on	November	25	by	the	already-scheduled	Philadelphia	at	New	England	game.	Likewise,	the	Washington	Redskins	played	a	scheduled	game	at	the	New	York	Giants	on	December	16,	and	their	December	23	game	in
Minnesota	was	moved	to	prime	time.	For	the	last	week	of	the	season,	the	Tennessee	TitansIndianapolis	Colts	game	was	moved,	switching	places	with	the	Kansas	City	ChiefsNew	York	Jets	game	that	was	originally	scheduled	in	the	Sunday	night	slot;	the	Titans	needed	a	win	to	secure	the	final	AFC	playoff	spot.In	addition,	the	annual	preseason	Pro
Football	Hall	of	Fame	Game	telecast	was	shifted	to	NFL	Network,	in	anticipation	of	NBC	airing	the	China	Bowl	contest	from	Beijing;	however,	the	China	Bowl	was	canceled.The	2008	schedule,	released	on	April	15,	continued	the	2007	practice	of	a	scheduled	game	possibly	being	moved	in	favor	of	a	more	compelling	one	during	Weeks	11	through	16
(November	16	through	December	21),	but	left	the	slot	open	on	the	final	Sunday,	December	28.	The	NFL	Kickoff	Game	between	the	Washington	Redskins	and	defending	Super	Bowl	champion	New	York	Giants	that	was	played	on	September	4	started	at	7	p.m.	Eastern	Time	instead	of	the	normal	8:30p.m.	time	in	order	to	avoid	conflict	with	the
nomination	speech	that	John	McCain	gave	at	the	Republican	National	Convention	that	night;	the	game	ended	at	10:01p.m.	Eastern	Time,	averting	any	conflict.As	had	happened	in	2007,	a	team	played	on	consecutive	Sunday	nights	due	to	a	game	being	moved	into	the	Sunday	night	time	slot.	The	originally	scheduled	New	York	Giants-Dallas	Cowboys
game	on	December	14	was	followed	by	a	flexed	December	21	home	game	for	the	Giants	against	the	Carolina	Panthers;	the	Giants-Panthers	game	was	flexed	because	it	carried	serious	playoff	implications,	as	the	winner	clinches	the	NFC's	top	seed	and	home-field	advantage	throughout	the	NFC	playoffs.	This	was	the	second	of	three	flexed	games,	with
a	December	7	inter-conference	match-up	between	the	Baltimore	Ravens	and	Washington	Redskins	displacing	a	New	England	Patriots	at	Seattle	Seahawks	game.	The	league	filled	the	open	spot	on	December	28	with	a	game	between	the	Denver	Broncos	and	San	Diego	Chargers	with	major	playoff	implications,	as	the	winner	of	that	game	would	win	the
AFC	West	while	the	loser	would	be	eliminated.The	2009	schedule,	released	on	April	14,	continued	the	2007	and	2008	practice	of	scheduling	a	game	every	Sunday	night	during	the	season	(except	during	the	World	Series)	but	declaring	the	games	in	Weeks	11	through	16	(November	22	through	December	27)	subject	to	change,	should	a	more
compelling	matchup	arise.	The	pattern	of	the	2007	and	2008	schedules	was	continued,	as	the	slot	for	the	final	Sunday	night	of	the	season	January	3,	2010	was	left	vacant.	Two	games	were	"flexed"	in	the	2009	season,	as	the	Minnesota	VikingsArizona	Cardinals	game	replaced	the	original	December	6	matchup	between	the	New	England	Patriots	and
Miami	Dolphins.To	fill	the	vacant	game	slot	for	the	last	week	of	the	season,	NBC	was	given	the	matchup	between	the	Cincinnati	Bengals	and	New	York	Jets	that	was	originally	scheduled	for	4:15p.m.	Eastern	on	CBS,	with	this	game	having	playoff	implications	for	both	teams.	For	the	Jets,	a	win	would	have	put	them	in	the	playoffs,	while	the	Bengals
had	the	potential	to	improve	their	seeding	for	the	playoffs	with	a	victory.	The	Jets-Bengals	game	ended	up	being	the	last	game	played	at	Giants	Stadium	(the	Jets	could	have	hosted	the	AFC	Championship	Game,	but	the	Baltimore	Ravens	lost	in	the	Divisional	Round	to	the	Indianapolis	Colts).The	2010	schedule,	released	on	April	20,	placed	a	Sunday
night	game	(Pittsburgh	Steelers	at	New	Orleans	Saints)	against	a	World	Series	game	for	the	first	time	since	the	NBC	Sunday	night	contract	began.	It	also	continued	the	previous	practice	of	scheduling	a	Sunday	night	game	during	every	week	of	the	season	and	declaring	the	games	in	Weeks	11	through	16	(November	21	through	December	26)	as	"flex
games",	meaning	they	reverted	to	Sunday	afternoon	if	a	more	attractive	matchup	arose.The	Week	16	game,	between	the	Minnesota	Vikings	and	Philadelphia	Eagles,	originally	scheduled	for	December	26,	was	moved	to	December	28	due	to	a	major	blizzard	that	affected	most	of	the	Eastern	United	States.	The	NFL	postponed	the	game	after
Philadelphia	Mayor	Michael	Nutter	declared	a	snow	emergency	for	the	city.[17][18]	It	was	the	23rd	NFL	game	to	be	played	on	a	Tuesday,	but	the	first	since	1946.[17][18]	This	was	the	only	game,	outside	of	the	final	Sunday	night,	to	be	"flexed"	in	the	2010	season;	the	original	schedule	called	for	the	San	Diego	Chargers	to	play	the	Bengals	in
Cincinnati	(the	game	was	moved	to	CBS	and	was	indeed	blacked	out	in	Cincinnati).	Because	of	this,	a	full	90-minute	edition	of	Football	Night	aired	on	December	26,	with	a	short	five-minute	pre-game	leading	into	the	game	on	December	28,	while	Faith	Hill's	introduction	was	not	played	due	to	time	constraints	before	kickoff.For	the	Week	17	matchup,
NBC	featured	the	78	St.	Louis	Rams	playing	the	69	Seattle	Seahawks	in	a	win-and-in	game,	where	the	winner	of	the	game	would	qualify	for	the	playoffs	as	the	NFC	West	champion	while	the	loser	would	be	eliminated.	The	Seahawks	defeated	the	Rams	by	a	score	of	166,	thus	advancing	to	the	playoffs	whilst	the	Rams	were	eliminated	from	playoff
contention.[19]The	2011	schedule,	released	on	April	19,	once	again	placed	a	Sunday	night	game	(Indianapolis	Colts	at	New	Orleans	Saints	on	October	23,	the	fourth	straight	time	these	teams	played	each	other	on	national	television)	opposite	a	World	Series	game.	Sunday	night	games	between	November	13	and	December	18	(inclusive)	were	"flex
games",	which	could	have	reverted	to	Sunday	afternoon	if	a	more	competitive	matchup	arose	(one	was;	see	below).	The	final	Sunday	night	of	the	season	January	1,	2012	was	likewise	a	"flex	game";	the	slot,	vacant	when	the	schedule	was	released,	was	filled	by	the	game	between	the	Dallas	Cowboys	and	the	New	York	Giants	(see	below).	The	Hall	of
Fame	Game	scheduled	for	August	7,	and	to	be	shown	on	NBC,	was	canceled	due	to	the	lockout	that	offseason;	it	was	the	only	game	to	be	affected.The	NFL	announced	on	November	8	that	the	Week	13	rivalry	game	between	the	Indianapolis	Colts	and	New	England	Patriots	was	moved	to	1	p.m.	Eastern	on	CBS,	while	a	replacement	game	would	be
announced	by	November	22.[20]	This	was	due	to	the	Colts	struggling	without	their	star	quarterback	Peyton	Manning	(without	him,	the	Colts	lost	627	to	the	New	Orleans	Saints	in	a	Sunday	night	game	on	October	23).	This	also	marked	the	first	time	the	NFL	announced	that	a	Sunday	night	game	was	being	moved	to	the	afternoon	without
simultaneously	announcing	a	replacement.	On	November	21,	the	matchup	between	the	Detroit	Lions	and	New	Orleans	Saints	was	flexed	into	the	Sunday	night	slot.[21]	As	compensation	to	Fox	because	they	only	had	two	other	games	in	the	early	time	slot,	the	league	gave	them	the	Denver	BroncosMinnesota	Vikings	game	that	was	originally	to	air	on
CBS.	This	was	the	first	time	that	the	league	moved	an	inter-conference	telecast	to	the	home	team's	Sunday	afternoon	regional	broadcaster.[22][23]On	November	14,	the	NFL	decided	to	keep	the	Week	12	matchup	between	the	Pittsburgh	Steelers	and	Kansas	City	Chiefs	on	November	27	in	place	after	the	league	considered	flexing	it	out	for	other
matchups,	particularly	the	AFC	East	showdown	between	the	Buffalo	Bills	and	the	New	York	Jets	and	the	interconference	matchup	between	the	Tampa	Bay	Buccaneers	and	the	Tennessee	Titans,	due	to	the	AFC	West	(of	which	the	Chiefs	are	a	member)	being	a	weak	division	for	2011.[24]On	December	7,	the	NFL	ended	up	keeping	the	Week	15	match-
up	between	the	Baltimore	Ravens	and	the	San	Diego	Chargers	on	December	18,	a	decision	that	came	a	day	late	due	to	the	NFL	Committees	meetings	that	took	place	on	the	day	before.	NBC	wanted	the	game	between	the	New	England	Patriots	and	the	Denver	Broncos	as	it	featured	a	matchup	between	Tom	Brady	and	Tim	Tebow,	two	players	with	high
popularity.	While	CBS	did	not	protect	that	game,	the	network	was	fighting	to	keep	the	game	since	they	had	lost	the	aforementioned	Week	13	Broncos-Vikings	game	to	Fox,	denying	the	network	the	earlier	chance	to	capitalize	on	Tebow's	marketability.[25]For	the	second	consecutive	season,	and	third	overall,	the	last	Sunday	night	game	that	was	flexed
in	featured	a	contest	in	which	the	winner	became	the	division	champions	and	earned	a	home	game	in	the	playoffs	while	the	loser	was	eliminated.	This	particular	matchup	was	for	the	NFC	East	between	the	New	York	Giants	and	the	Dallas	Cowboys	at	MetLife	Stadium,	a	rematch	of	Week	14's	Sunday	night	broadcast.[26]	This	was	the	first	time	NBC
had	shown	both	meetings	of	division	rivals	during	a	regular	season.[27]The	2011	season	ended	with	an	average	of	20.7	million	viewers	and	was	the	highest-rated	program	of	the	201112	television	season,	dethroning	American	Idol,	which	was	the	highest-rated	program	for	eight	consecutive	seasons.	As	a	further	result,	Sunday	Night	Football	became
the	first-ever	television	sports	series	of	any	kind	to	finish	a	television	season	as	the	most-watched	show.The	2012	schedule,	released	on	April	17,	once	again	placed	a	Sunday	night	game	(New	Orleans	Saints	at	Denver	Broncos)	against	a	World	Series	game.	This	was	the	third	straight	year	a	World	Series	game	competed	against	a	Sunday	night	game.
During	the	halftime	of	that	game,	NBC	News	aired	a	brief	special	report	regarding	Superstorm	Sandy,	anchored	by	Brian	Williams.	Sunday	night	games	between	November	18	and	December	23	(inclusive)	were	"flex	games";	they	would	revert	to	Sunday	afternoon	if	a	more	competitive	matchup	arose.The	only	flexed	game	of	the	season	that	displaced
a	scheduled	game	took	place	on	December	23;	the	San	Diego	Chargers	at	New	York	Jets	game	reverted	to	the	afternoon,	and	the	San	Francisco	49ers	played	in	Seattle	that	night.	This	resulted	in	the	49ers	playing	on	consecutive	Sunday	nights,	both	on	the	road	(the	team	played	in	New	England	the	previous	Sunday	night,	December	16).	A	portion	of
the	49ers-Patriots	game	aired	on	the	NBC	Sports	Network	and	CNBC	due	to	NBC	News'	live	coverage	of	Barack	Obama's	speech	following	the	Sandy	Hook	Elementary	School	shooting.The	final	Sunday	night	of	the	season	December	30,	2012	likewise	was	a	"flex	game";	the	slot	was	left	vacant	when	the	schedule	was	released,	as	has	been	the	practice
of	the	past	four	seasons.	It	was	filled	by	the	game	between	the	Dallas	Cowboys	and	the	Washington	Redskins.	Usually	announced	on	the	Tuesday	before	game	day	(but	sometimes	before),	the	game	typically	highlighted	a	situation	in	which	the	winner	advanced	to	the	playoffs	while	the	loser	did	not;	the	winner	of	this	flex	game	would	win	its	division,
although	the	Redskins	would	have	still	advanced	to	the	playoffs	as	a	wild	card	team	even	if	the	team	lost	if	certain	other	teams	lost.	After	the	first	15	games	were	played	that	day,	which	included	the	Minnesota	Vikings	clinching	the	#6	seed	in	the	NFC	with	a	win,	the	game	turned	out	to	be	a	winner-take-all,	in	which	the	winner	clinched	the	No.	4	seed
in	the	NFC	and	the	loser	was	eliminated	regardless.	The	Redskins	eventually	defeated	the	Cowboys	2818	and	clinched	their	first	NFC	East	crown	since	1999.The	2013	schedule,	released	on	April	18,	once	again	placed	a	Sunday	night	game	(Green	Bay	Packers	at	Minnesota	Vikings)	against	a	World	Series	game.	This	was	the	fourth	straight	year	that	a
World	Series	game	competed	against	a	Sunday	night	game.	Sunday	night	games	between	November	17	and	December	22	(inclusive)	were	"flex	games",	they	would	revert	to	Sunday	afternoon	if	a	more	competitive	matchup	arose.	The	final	Sunday	night	of	the	season	December	29,	2013	likewise	was	a	"flex	game";	the	slot	was	left	vacant	when	the
schedule	was	released,	as	has	been	the	practice	of	the	past	five	seasons.	The	game	site	(and,	by	extension,	its	teams)	was	determined	after	the	completion	of	most	Week	16	games.	It	was	filled	by	the	game	between	the	Philadelphia	Eagles	and	the	Dallas	Cowboys.The	league	announced	on	November	1,	2013,	that	the	Week	11	Kansas	City
ChiefsDenver	Broncos	game,	originally	scheduled	as	CBS's	only	late	4:05p.m.	Eastern	Time	single-header	game,	was	flexed	into	the	Sunday	Night	Football,	replacing	the	originally	scheduled	Green	Bay	PackersNew	York	Giants	game.	CBS	originally	selected	the	ChiefsBroncos	match-up	as	one	of	their	"protected	games"	from	flex-scheduling,	but	later
allowed	the	league	to	flex	it	so	it	could	be	seen	by	a	national	audience.[28]	This	would	be	one	of	two	cases	of	a	team	playing	on	consecutive	Sunday	nights	due	to	one	of	the	games	being	moved	into	the	Sunday	night	slot	(as	the	Broncos	would	play	the	New	England	Patriots	the	following	Sunday	night);	the	Philadelphia	Eagles,	the	other	team	to	play	on
consecutive	Sunday	nights,	played	at	home	against	the	Chicago	Bears	on	December	22	and	played	in	Dallas	on	December	29.On	December	2,	2013,	the	Pittsburgh	Tribune-Review	reported	(via	Twitter)	that	the	Week	15	rivalry	game	between	the	Steelers	and	the	Cincinnati	Bengals	for	December	15	would	remain	in	the	Sunday	night	slot,	a	report	later
confirmed	by	the	NFL.	The	league	had	considered	flexing	the	game	out	due	to	the	Steelers	starting	the	season	04,	which	included	a	2010	loss	to	the	Bengals	on	Monday	Night	Football	earlier	in	the	season	that	was	more	of	a	blowout	than	the	final	score	indicated.	Ultimately,	it	was	decided	to	keep	the	rematch	in	the	Sunday	night	slot	due	to	the
Steelers	making	a	late	playoff	push,	the	team's	fanbase	that	provides	high	ratings	regardless	of	how	well	the	Steelers	are	doing,	as	well	as	a	lack	of	compelling	match-ups	for	the	week,	with	only	two	other	pairings	that	did	not	have	a	team	with	a	losing	record	by	the	flex	deadline	(Patriots	at	Miami	Dolphins	and	Baltimore	Ravens	at	Detroit	Lions,	the
latter	being	a	Monday	night	game	which	could	not	be	flexed	out	of	its	slot).[29]On	December	10,	2013,	the	NFL	decided	to	flex	the	Week	16	Chicago	Bears-Philadelphia	Eagles	matchup	into	the	Sunday	night	slot,	replacing	the	New	England	Patriots-Baltimore	Ravens	match-up,	which	moved	to	the	late	afternoon	slot	on	CBS.	The	move	surprised	many



in	the	television	industry,	as	all	four	teams	were	strong	playoff	contenders.	Some	have	speculated	that	since	the	Patriots	had	an	opportunity	to	lock	up	the	AFC	East	before	their	game	in	Baltimore	(the	Patriots	were	ultimately	upset	by	the	Dolphins	2420),[30]	while	the	other	three	teams	would	not	be	able	to	clinch	playoff	spots	(nor	would	they	be
eliminated)	before	Week	16,	that	the	Bears-Eagles	match-up	might	be	more	compelling.	There	was	also	speculation	that	moving	the	Patriots-Ravens	game	to	the	late	afternoon	slot	on	CBS	would	give	that	network	a	more	compelling	match-up	in	their	week	to	have	a	doubleheader,	as	the	other	two	match-ups	scheduled	to	air	on	CBS	in	the	late
afternoon	slot	featured	teams	that	were	having	down	years	(Steelers-Packers)	or	weren't	expected	to	contend	for	the	playoffs	and	only	appealed	to	their	home	markets	(Raiders-Chargers);[31]	the	Patriots-Ravens	match-up	ultimately	received	CBS's	lead	broadcasting	crew	(Jim	Nantz	and	Phil	Simms)	and	national	coverage	outside	the	local	markets
and	blacked	out	markets	of	the	other	late	games.[32]	John	Ourand	of	SportsBusiness	Journal	reported	that	the	league	wanted	to	keep	the	total	number	of	games	taken	from	CBS	and	Fox,	dating	back	to	the	start	of	the	current	television	contracts,	roughly	equal.	Otherwise,	an	obscure	rule	in	the	broadcast	contracts	would	have	prevented	the	league
from	possibly	flexing	a	Week	17	AFC	game,	originally	scheduled	to	be	televised	on	CBS,	to	the	final	Sunday	night	slot.[33]No	Sunday	night	Game	was	originally	scheduled	for	Week	17	of	the	NFL	season,	thus	allowing	the	ability	to	move	the	most	intriguing	and	playoff-relevant	matchup	of	the	week	to	the	Sunday	night	time	slot.	The	final	game	of	the
2013	NFL	regular	season	was	played	on	December	29,	2013,	between	the	Philadelphia	Eagles	and	Dallas	Cowboys	to	determine	the	NFC	East	division	champion	while	the	loser	was	eliminated.	The	Eagles	won	2422,	thus	advancing	to	the	playoffs,	eliminating	the	Cowboys.2013	Sunday	Night	Football	"flex	schedule"	gamesWeekPlanned	gameSelected
gameRef.11Packers	at	GiantsChiefs	at	Broncos[34]12Broncos	at	Patriots[35]13Giants	at	Redskins[36]14Falcons	at	PackersPanthers	at	Saints[37]15Bengals	at	Steelers[38]16Patriots	at	RavensBears	at	Eagles[39]17no	game	scheduledEagles	at	Cowboys[40]When	the	2014	NFL	schedule	was	released	on	April	23,	it	placed	a	Sunday	night	game	(Green
Bay	Packers	at	New	Orleans	Saints)	against	a	World	Series	game	for	the	fifth	straight	year.	Starting	with	this	season,	NBC	was	permitted	to	begin	flexing	games	as	soon	as	Week	5,	with	the	restriction	that	no	more	than	two	games	may	be	flexed	between	Weeks	5	and	10.[41]	The	final	Sunday	night	of	the	season	December	28,	2014	likewise	was	a	flex
game;	the	slot	was	left	vacant	when	the	schedule	was	released,	as	had	been	the	practice	of	the	past	six	seasons.	The	game's	teams	(and,	by	extension,	its	location)	were	announced	after	most	of	week	16	games	it	was	filled	by	the	Cincinnati	Bengals	and	Pittsburgh	Steelers.	Country/pop	superstar	Carrie	Underwood	continued	her	role	as	the	performer
of	the	Sunday	Night	Football	opener.On	November	11,	2014,	the	NFL	announced	that	the	November	23	game	between	the	Dallas	Cowboys	and	New	York	Giants	game	would	air	as	scheduled,	even	though	the	Detroit	LionsNew	England	Patriots	game	was	considered	to	be	a	better	match-up,	citing	that	the	Cowboys	are	one	of	the	most	popular	NFL
teams	playing	in	the	country's	largest	media	market.[42]For	the	first	time	since	flexed	scheduling	went	into	effect,	no	Sunday	night	games	were	flexed	during	the	season	other	than	Week	17	(where	the	match-up	is	usually	determined	as	late	as	six	days	prior	to	the	Sunday	of	Week	17).[43][44]On	December	21,	2014,	the	NFL	announced	that	the
rivalry	game	between	the	Pittsburgh	Steelers	and	Cincinnati	Bengals	would	be	flexed	into	the	Week	17	Sunday	Night	Football	slot,	with	the	winner	clinching	the	AFC	North.	The	league	considered	flexing	the	Atlanta	FalconsCarolina	Panthers	game	into	the	Sunday	night	slot	as	it	decided	the	NFC	South	while	the	loser	was	eliminated,	but	the	division
being	historically	weak	(it	was	assured	to	have	a	division	winner	with	a	losing	record	by	the	end	of	Week	16),	combined	with	the	Steelers	being	a	major	draw,	led	to	the	league's	decision.	With	the	Steelers	and	Bengals	clinching	a	playoff	spot	in	Week	16,	it	also	marked	the	first	time	since	the	NFL	scheduled	all-intradivisional	match-ups	in	Week	17	in
2010	that	a	game	flexed	to	the	Week	17	slot	featured	at	least	one	team	(in	this	case	both)	that	was	already	in	the	playoffs.[45]	It	was	later	reported	by	Sports	Illustrated	columnist	Peter	King	that	the	league	chose	to	flex	the	Steelers-Bengals	game	because	CBS	has	not	had	a	game	flexed	in	the	Week	17	slot	since	2009;	the	aforementioned	Falcons-
Panthers	match-up	was	later	flexed	to	CBS	as	part	of	the	new	television	contract	that	allows	intraconference	match-ups	to	be	flexed	between	CBS	and	Fox.[46]The	2015	schedule	was	released	on	April	21,	2015.[47]	The	defending	Super	Bowl	champions	the	New	England	Patriots	faced	the	Pittsburgh	Steelers	during	the	NFL	Kickoff	Game	on
Thursday,	September	10,	2015.	Other	notable	games	included	the	Seattle	Seahawks	versus	the	Green	Bay	Packers	(Week	2)	and	the	New	England	Patriots	versus	the	Indianapolis	Colts	(Week	6)	in	a	rematch	of	their	respective	conference	championship	games.	It	also	placed	a	Sunday	night	game	(Green	Bay	Packers	at	Denver	Broncos)	against	a	World
Series	game	for	the	sixth	straight	year.	The	final	Sunday	night	game	of	the	season	January	3,	2016	likewise	was	a	flex	game;	the	slot	was	left	vacant	when	the	schedule	came	out	as	has	been	the	practice	over	the	past	seven	seasons.	The	game's	teams	(and	by	extension,	its	location)	were	announced	after	most	Week	16	games.	It	was	filled	by	the
Minnesota	Vikings	at	Green	Bay	Packers.	The	Arizona	Cardinals	wound	up	playing	on	consecutive	Sunday	nights	at	the	Seattle	Seahawks	in	Week	10	and	then,	at	home	against	the	Cincinnati	Bengals	in	Week	11	(Cardinals	won	both	of	those	games),	with	the	latter	being	flexed	into	the	Sunday	night	slot.	The	December	20	game	(Cincinnati	Bengals	at
San	Francisco	49ers)	reverted	to	the	afternoon,	replaced	by	the	Arizona	Cardinals-Philadelphia	Eagles	game.	The	Minnesota	Vikings	ended	up	playing	on	consecutive	Sunday	nights	beginning	in	Week	16	at	home	against	the	New	York	Giants	and	on	the	road	in	Week	17	against	the	Green	Bay	Packers.The	2016	schedule	was	released	on	April	14,	2016.
[48]	NBC's	first	telecast	of	the	season	featured	a	rematch	of	Super	Bowl	50	when	the	Denver	Broncos	played	host	to	the	Carolina	Panthers,	the	first	time	the	Super	Bowl	participants	faced	each	other	in	Week	1	of	the	subsequent	year	since	1970.	It	also	placed	a	Sunday	night	game	(Philadelphia	Eagles	at	Dallas	Cowboys)	against	a	World	Series	game
for	the	seventh	straight	year.	The	Thanksgiving	night	match-up	featured	the	Pittsburgh	Steelers	against	the	Indianapolis	Colts,	and	for	the	first	time	since	2011,	NBC	carried	a	Christmas	Day	game	as	the	Broncos	traveled	to	play	the	Kansas	City	Chiefs,	a	rematch	of	the	Week	12	game	in	Denver	that	was	flexed	into	that	week's	Sunday	night	slot.	In
addition,	NBC	carried	five	late-season	Thursday	Night	Football	games	in	conjunction	with	NFL	Network	in	a	similar	arrangement	to	the	one	NFLN	has	with	CBS.	As	before,	flexible	scheduling	rules	went	into	effect	in	Week	5,	with	Week	16	excluded	because	the	majority	of	the	schedule	was	played	on	Christmas	Eve.	The	final	Sunday	night	game	of	the
season	Sunday,	January	1,	2017	likewise	was	a	flex	game;	the	slot	was	left	vacant	when	the	schedule	came	out	as	has	been	the	practice	over	the	past	eight	seasons.	The	game's	teams	(and	by	extension,	its	location)	were	announced	after	most	Week	16	games.	It	was	filled	by	the	Green	Bay	Packers	at	Detroit	Lions.Also	this	season,	NBC	was	home	to
two	Super	Bowl	rematches.	As	previously	mentioned,	the	Carolina	vs.	Denver	game	was	a	rematch	of	Super	Bowl	50.	Then,	9	weeks	later	on	a	Sunday	night,	the	Patriots	hosted	the	Seattle	Seahawks	in	a	rematch	of	Super	Bowl	XLIX,	a	game	that	was	also	seen	on	NBC,	on	February	1,	2015.The	Week	5	game	between	the	New	York	Giants	and	the
Green	Bay	Packers	was	placed	against	the	second	presidential	debate.	The	debate	did	not	air	on	NBC	due	to	contractual	obligations;	however,	it	was	carried	by	several	other	channels	including	sister	networks	CNBC	and	MSNBC.The	Week	7	game	between	the	Seattle	Seahawks	and	the	Arizona	Cardinals	ended	in	a	66	tie	following	a	missed	field	goal
from	each	team	in	the	last	minutes	of	overtime.	This	became	not	only	the	first	tie	to	be	featured	on	Sunday	Night	Football,	but	also	the	first	tie	not	to	see	a	touchdown	since	1972,	as	well	as	the	lowest	scoring	tie,	and	the	second	lowest	score	in	the	prime	time	slot.[49]After	the	addition	of	Thursday	Night	Football	to	NBC's	rights	holdings,	the	network
elected	to	give	Al	Michaels	time	off.	Mike	Tirico,	who	left	ESPN	to	become	the	heir	apparent	to	Michaels	at	NBC,[50]	called	select	telecasts	in	his	place.[51]On	November	14,	2016,	the	NFL	announced	that	it	had	flexed	the	Chiefs-Broncos	game	into	the	Sunday	night	slot	for	Week	12,	replacing	the	originally	scheduled	New	England	Patriots-New	York
Jets	game,	which	was	moved	to	the	4:25p.m.	ET	slot	as	the	second	game	of	the	doubleheader	on	CBS.	With	the	aforementioned	Week	16	matchup	between	the	Broncos	and	the	Chiefs	already	being	scheduled	for	Christmas	night	(December	25),	that	was	the	second	time	that	NBC	has	shown	both	meetings	of	division	rivals	during	a	regular	season.On
December	4,	2016,	the	NFL	announced	that	it	had	flexed	the	Tampa	Bay	Buccaneers-Dallas	Cowboys	game	into	the	Sunday	night	slot	for	Week	15,	replacing	the	originally	scheduled	Pittsburgh	Steelers-Cincinnati	Bengals	game,	which	was	moved	to	the	1	p.m.	ET	slot	as	the	early	game	on	CBS.	As	a	result,	the	Cowboys	wound	up	playing	on
consecutive	Sunday	nights	on	the	road	against	the	New	York	Giants	in	Week	14	(which	they	lost,	107)	and	then	at	home	against	the	Buccaneers	in	Week	15	(which	they	won,	2620),	and	as	a	result,	the	Cowboys	wound	up	playing	back-to-back-to-back	games	on	NBC,	beginning	with	their	post-Thanksgiving	Thursday	Night	Game	against	Minnesota,
their	scheduled	Week	14	game	against	the	Giants,	as	mentioned,	and	their	Week	15	Game	against	Tampa	Bay,	which	was	also	previously	mentioned.On	January	15,	2017,	NBC	was	scheduled	to	carry	an	AFC	divisional	playoff	game	with	the	Chiefs	at	home	against	the	Steelers	in	the	afternoon;	on	January	13,	the	NFL	announced	that	game	would	move
to	primetime	on	NBC	the	same	day	due	to	an	ice	storm	affecting	the	Kansas	City	area	which	would	cause	perilous	travel	for	fans	if	the	game	went	on	as	regularly	scheduled,	and	thus	becoming	an	unexpected	bonus	Sunday	Night	Football	broadcast	in	its	regular	timeslot.	NBC	filled	the	vacated	afternoon	timeslot	with	an	NHL	game	between	the
Philadelphia	Flyers	and	Washington	Capitals.[52]The	2017	NFL	schedule	was	released	on	April	20.	NBC's	first	telecast	of	the	season	featured	the	NFL	Kickoff	Game	between	Super	Bowl	LI	champion	New	England	Patriots	and	the	Kansas	City	Chiefs.In	Week	7,	a	Sunday	night	game	was	scheduled	between	the	Atlanta	Falcons	and	the	New	England
Patriots	in	a	highly-anticipated	rematch	of	Super	Bowl	LI	thus	making	2017	the	second	consecutive	season	in	which	a	rematch	of	the	previous	year's	Super	Bowl	was	played	during	the	regular	season.	This	was	completely	coincidental,	as	inter-conference	opponents	only	meet	once	every	four	years	during	the	regular	season.	The	Patriots	won	the
rematch	by	a	score	of	237.	The	television	broadcast	was	noted	for	its	extensive	use	of	the	Skycam	for	game	coverage	after	fog	made	it	impossible	to	use	other	cameras.[53]It	also	placed	a	Sunday	night	game	(Pittsburgh	Steelers	at	Detroit	Lions)	against	a	World	Series	game	for	the	eighth	straight	year.	Both	the	Lions	and	Steelers	have	MLB	teams	in
their	respective	hometowns,	but	both	struggled	to	get	into	the	playoffs,	especially	the	Pirates,	who	missed	the	playoffs	for	the	second	year	in	a	row,	and	the	Tigers,	who	haven't	been	to	the	playoffs	since	winning	the	AL	Central	in	2014.The	Thanksgiving	night	game	featured	the	New	York	Giants	against	the	Washington	Redskins.In	Week	16,	because
Christmas	Eve	fell	on	a	Sunday,	the	game	between	the	Minnesota	Vikings	and	the	Green	Bay	Packers	aired	on	Saturday,	December	23.For	the	second	time	since	flex	scheduling	went	into	effect,	no	Sunday	night	games	were	flexed	during	the	seasonincluding	(for	the	first	time	since	NBC	got	the	Sunday	night	package)	Week	17.This	was	NBC's	second
year	of	producing	Thursday	Night	Football	with	CBS	and	NFL	Network.	In	addition	to	airing	5	Thursday	night	games,	NBC	along	with	NFL	Network	also	aired	the	Pittsburgh	Steelers	against	the	Houston	Texans	on	Christmas	Day.	NBC/NFL	Network	simulcasts	started	in	Week	10	with	the	Seattle	Seahawks	taking	on	the	Arizona	Cardinals.	The	NBC
Sports-produced	Thursday	night	games	on	NFL	Network	began	in	Week	2,	with	the	Texans	battling	the	Cincinnati	Bengals.Week	17	on	December	31	had	a	full	Sunday	schedule	of	games,	with	the	Sunday	night	game	slot	originally	left	blank	as	has	been	done	the	previous	nine	seasons.	After	all	of	the	Week	16	Sunday	games	were	played,	the	NFL
determined	that	many	of	the	teams	with	playoff	implications	would	have	been	affected	by	the	results	of	other	football	games,	and	moving	a	single	game	to	the	Sunday	night	slot	impacted	competitive	balance	(along	with	the	possibility	of	that	game	having	little	to	no	effect	on	playoff	positioning	at	all,	in	addition	to	negative	impacts	on	rating	as	a	result
of	the	game	ending	close	to	the	stroke	of	midnight	for	the	New	Year	for	the	Eastern	time	zone).	As	a	result,	the	NFL	decided	to	instead	set	up	a	schedule	for	that	year's	Week	17	where	all	games	would	be	played	at	1	p.m.	ET	and	4:25p.m.	ET	time-slots	between	CBS	and	Fox	(equivalent	to	soccer's	English	Premier	League	scheduling	their	last	week's
matches	in	the	same	manner),	and	no	Sunday	Night	Football	game	would	be	played	for	the	first	time	since	2009.[54]This	season	also	marked	the	year	that	NBC	broadcast	Super	Bowl	LII.In	addition,	this	season	featured	four	Super	Bowl	rematches	on	Sunday	Night	Football,	as	well	as	a	fifth	in	the	Super	Bowl	broadcast	itself.	First,	in	Week	3,	the
Oakland	Raiders	traveled	to	Washington	to	face	the	Washington	Redskins,	in	a	rematch	of	Super	Bowl	XVIII.	Three	weeks	later,	the	New	York	Giants	faced	the	Denver	Broncos,	in	a	rematch	of	Super	Bowl	XXI.	Then,	as	previously	mentioned,	a	week	later,	the	Atlanta	Falcons	went	to	New	England	and	faced	the	defending	champions	New	England
Patriots,	in	a	rematch	of	Super	Bowl	LI.	Then	in	Week	12,	the	Green	Bay	Packers	faced	the	Pittsburgh	Steelers	in	a	rematch	of	Super	Bowl	XLV,	in	what	was	supposed	to	be	a	quarterback	battle	between	Aaron	Rodgers	and	Ben	Roethlisberger,	that	turned	into	a	quarterback	battle	between	Roethlisberger	and	Brett	Hundley	due	to	Rodgers	suffering	a
broken	collarbone	in	Week	6	that	ruled	him	out	for	all	but	one	game	the	rest	of	the	season.	And	on	NBC's	broadcast	of	Super	Bowl	LII,	the	Philadelphia	Eagles	faced	the	New	England	Patriots	in	a	rematch	of	Super	Bowl	XXXIX.The	2018	NFL	season	schedule	was	released	in	April.	NBC's	first	telecast	of	the	season	was	on	September	6,	2018,	and
featured	the	Super	Bowl	Champion	Philadelphia	Eagles	defeating	the	Atlanta	Falcons.For	the	ninth	season	in	a	row,	the	NFL	placed	a	game	against	a	World	Series	game,	with	the	(New	Orleans	Saints	at	Minnesota	Vikings),	going	up	against	the	fifth	(and	final)	game	of	the	Fall	Classic,	between	the	Los	Angeles	Dodgers	against	the	Boston	Red	Sox.This
was	also	the	first	season	since	2015,	that	TNF	was	not	on	NBC,	as	it	moved	to	fellow	NFL	broadcaster	Fox	for	the	next	five	years.	Despite	the	loss	of	TNF,	NBC	still	broadcasts	the	Kickoff	Game	and	the	Thanksgiving	prime-time	games	(both	on	a	Thursday	night)	as	they	fall	under	the	current	NBC	contract.This	marked	the	seventh	year	in	the	Sunday
night	package	that	a	prime-time	Thanksgiving	game	was	shown	on	NBC	which	featured	the	Atlanta	Falcons	against	the	New	Orleans	Saints.	However,	the	studio	team	of	Mike	Tirico,	Tony	Dungy,	and	Rodney	Harrison	called	the	game	in	place	of	Michaels	and	Collinsworth.Flexible	scheduling	rules	went	into	effect	in	Week	5.	If	a	more	compelling
matchup	arose	as	the	season	progressed,	the	previously	scheduled	Sunday	night	matchup	could	have	been	swapped	with	the	more	competitive	game's	time	slot.	This	occurred	several	times	during	the	season:On	October	9,	NBC	and	the	league	announced	that	the	previously	scheduled	Rams-49ers	match-up	was	moved	to	a	4:25p.m.	ET	start	time	on
CBS,	and	flexed	out	for	the	Bengals-Chiefs	match-up,	originally	scheduled	for	a	1	p.m.	ET	start,	also	on	CBS.	This	meant	that	the	Chiefs	wound	up	playing	on	back-to-back	Sunday	nights.	Also,	this	set	a	new	mark	for	becoming	the	earliest	game	to	be	flexed	into	SNF,	in	NBC's	whole	tenure	of	covering	Sunday	Night	Football.On	November	5,	the	league
announced	that	the	previously	scheduled	Steelers-Jaguars	match-up	was	moved	to	a	1	p.m.	ET	start	time	on	CBS,	and	flexed	out	for	the	Vikings-Bears	match-up,	originally	scheduled	for	a	1	p.m.	ET	start	on	Fox.	And	on	November	8,	the	league	announced	that	the	Packers-Vikings	match-up	remained	in	place,	meaning	that	the	Minnesota	Vikings	also
wound	up	playing	on	back-to-back	Sunday	Nights.On	November	14,	two	more	games	were	flexed	into	the	SNF	prime	time	slot.	In	Week	13,	the	49ers	again	were	flexed	out	of	their	original	SNF	slot,	this	time,	against	the	division	rival	Seahawks.	It	was	the	second	time	that	the	49ers	were	flexed	out	of	SNF	this	season,	as	their	Week	7	game	between
the	NFC	West-leading	Rams	was	flexed	out	for	the	Bengals-Chiefs	game.	This	game	was	replaced	with	the	Steelers	hosting	the	83	Los	Angeles	Chargers,	who	made	their	first	SNF	appearance	since	2014.In	Week	14,	the	Los	Angeles	Rams,	7	weeks	after	having	their	first	SNF	game	flexed	out	of	primetime,	traveled	to	Chicago	to	take	on	the	NFC
North-leading	Bears,	who	hosted	their	2nd	SNF	game	in	4	weeks.	This	game	replaced	the	game	featuring	the	Steelers	against	the	210	Oakland	Raiders.	Those	moves	also	meant	that	the	city	of	Los	Angeles	also	had	back-to-back	Sunday	Night	Football	appearances.	With	that	game,	and	their	home	game	against	the	defending	Super	Bowl	Champion
Eagles	in	the	Week	15	slot,	the	Rams	wound	up	playing	on	back-to-back	SNF	appearances	and	the	city	of	Los	Angeles	had	3-straight	weeks	with	a	team	on	SNF.On	December	23,	the	NFL	finalized	the	Week	17	schedule,	which	included	a	win-and-in	game	between	the	Indianapolis	Colts	and	the	Tennessee	Titans	being	flexed	into	that	week's	SNF	slot,
with	the	winner	clinching	the	AFC's	final	playoff	spot	and	the	loser	being	eliminated.	This	game	marked	the	Titans'	first	appearance	on	SNF	since	2009	(coincidentally,	also	against	the	Colts).In	addition,	SNF	scheduled	several	rematches	from	last	season's	playoffs,	including	the	Saints-Vikings	game,	the	Steelers-Jaguars	AFC	Divisional	game	(which
was	eventually	flexed	out),	and	the	Falcons-Eagles	NFC	Divisional	game.SNF	had	a	rules	analyst	for	the	first	time	in	program	history,	as	the	network	added	former	referee	Terry	McAulay,	who	retired	after	the	2017	season.	McAulay	has	worked	three	Super	Bowls	in	his	tenure	as	an	NFL	referee.	Also	that	same	year,	McAulay	worked	the	Notre	Dame
Football	games	for	NBC,	with	FNIA	studio	host,	Mike	Tirico.The	2019	schedule	was	released	on	April	17.	However,	on	March	25,	the	NFL	announced	that,	in	a	break	from	tradition,	the	Kickoff	Game	would	not	be	hosted	by	the	reigning	Super	Bowl	champions	and	would	instead	feature	the	Chicago	Bears	who	hosted	the	Green	Bay	Packers	at	Soldier
Field	on	September	5,	with	the	game	aired	on	NBC	as	part	of	many	matchups	throughout	the	league's	100th	season	celebrating	critical	games	and	rivalries	through	the	league's	history.	The	New	England	Patriots	instead	hosted	the	first	SNF	game	of	the	season	against	Pittsburgh	Steelers	during	Week	1	on	NBC.For	the	tenth	season	in	a	row	the	NFL
placed	a	game	against	a	World	Series	game	with	the	Green	Bay	Packers	against	the	Kansas	City	Chiefs,	going	up	against	the	fifth	game	of	the	Fall	Classic	between	the	Washington	Nationals	and	the	Houston	Astros.Thanksgiving	featured	a	rematch	of	the	previous	season's	primetime	Thanksgiving	game	between	the	New	Orleans	Saints	and	the	Atlanta
Falcons.	It	was	the	eighth	time	that	the	Thanksgiving	game	was	part	of	the	SNF	package	shown	on	NBC.For	the	second	consecutive	season,	the	FNIA	team	of	Tirico,	Dungy,	and	Harrison	was	assigned	to	work	the	Thanksgiving	primetime	gameFlexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game	reverted	to	the	afternoon	if	a	more
compelling	match-up	arose	as	the	season	progressed.	The	previously	scheduled	Sunday	Night	game	could	be	swapped	with	the	more	competitive	game's	time	slot.	This	occurred	several	times	during	the	season.On	November	12,	the	Green	Bay	Packers	versus	San	Francisco	49ers	game	was	moved	from	4:25pm	ET	on	Fox	to	8:20pm	ET	on	NBC,
replacing	the	originally	scheduled	Seattle	Seahawks	versus	Philadelphia	Eagles	game.[55]On	December	2,	the	Buffalo	Bills	versus	Pittsburgh	Steelers	game	was	moved	from	1:00pm	ET	on	CBS	to	8:20pm	ET	on	NBC,	replacing	the	originally	scheduled	Minnesota	Vikings	versus	Los	Angeles	Chargers	game.[56]On	December	9,	the	NFL	extended	the
deadline	for	flexing	the	Week	16	game	from	the	usual	12	days	to	6	days	before	the	game,	allowing	NBC	to	wait	to	see	what	the	playoff	implications	were	from	the	15	games	before	deciding	to	flex	the	game	between	the	New	Orleans	Saints	and	the	Tennessee	Titans	into	SNF	or	to	keep	the	originally	scheduled	game	between	the	Kansas	City	Chiefs	and
the	Chicago	Bears.	The	network	ultimately	chose	to	keep	the	originally	scheduled	game	between	the	Chiefs	and	Bears.[57]On	December	22,	the	NFL	finalized	the	Week	17	schedule	which	included	a	game	between	the	San	Francisco	49ers	and	the	Seattle	Seahawks	being	flexed	into	that	week	SNF	slot	with	the	winner	clinching	the	NFC	West	Division
Title	and	the	loser	being	the	Wild	Card.The	2020	schedule	was	released	on	May	7.	The	Kickoff	game	was	on	September	10,	which	featured	the	Super	Bowl	LIV	Champion	Kansas	City	Chiefs	hosting	the	Houston	Texans.	The	Thanksgiving	Night	game	was	supposed	to	feature	the	Baltimore	Ravens	versus	the	Pittsburgh	Steelers;	the	ninth	time	that	the
Thanksgiving	game	would	have	been	part	of	the	SNF	package	shown	on	NBC.	A	COVID-19	outbreak	on	the	Baltimore	Ravens	forced	the	postponement	of	the	game	to	the	following	Sunday	afternoon,	which	was	then	postponed	to	the	following	Tuesday	night,	and	then	finally	to	Wednesday	afternoon.[58][59]	It	was	shown	on	NBC	as	scheduled,	but
KWQC-TV	the	NBC	affiliate	for	the	Quad	Cities	of	Iowa	and	Illinois	opted	not	to	show	the	game.	Before	this	occasion,	the	last	Wednesday	night	game	played	in	the	NFL	was	also	a	special	edition	of	primetime	on	NBC	the	2012	Kickoff	game	between	the	Dallas	Cowboys	and	New	York	Giants	that	was	scheduled	as	such	to	avoid	a	conflict	with	Obama's
renomination	speech	at	that	year's	Democratic	National	Convention.Flexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game	reverted	to	the	afternoon	if	a	more	compelling	game	arose.	The	scheduled	SNF	game	could	have	been	swapped	with	the	more	competitive	game's	time	slot.	The	final	game	of	the	season,	on	Sunday,	January	3,
2021,	likewise	was	a	flex	game.	The	slot,	left	blank	when	the	schedule	came	out,	was	filled	by	the	game	between	the	Washington	Football	Team	and	the	home	team	Philadelphia	Eagles.	A	Washington	win	gave	them	the	NFC	East	Division	title.Mike	Tirico	substituted	for	Al	Michaels	on	a	select	number	of	games	this	season,	which	started	with	the
September	27	game	between	the	Green	Bay	Packers	and	the	New	Orleans	Saints.	Tirico	was	initially	slated	to	call	the	Thanksgiving	game	this	season	but	was	assigned	instead	to	call	the	Week	12	SNF	game	between	the	Packers	and	the	Chicago	Bears	with	Tony	Dungy	and	Kathryn	Tappen.	Tirico	was	eventually	given	the	assignment	to	call	the
rescheduled	RavensSteelers	game	with	Collinsworth	after	it	was	postponed	from	Sunday	afternoon	to	Wednesday	afternoon.	Tirico	has	also	called	NBC's	two	wild-card	playoff	games	in	January.The	aforementioned	PackersSaints	game	took	place	while	the	2020	Stanley	Cup	Finals	(rescheduled	from	its	normal	late	Mayearly	June	schedule)	were
ongoing;	Dallas	(Stars)	and	Tampa	Bay	(Lightning)	also	have	NFL	teams	in	the	Cowboys	and	Buccaneers.	As	NBC	was	also	the	rightsholder	to	National	Hockey	League	games	in	the	U.S.,	the	league	was	compelled	to	play	Games	4	and	5	(September	2526)	of	the	finals	on	consecutive	nights	to	avoid	conflict	with	SNF.For	the	season,	the	customary
talking	head	introduction	of	the	offensive	and	defensive	starters	was	scrapped	due	to	production	limitations	caused	by	the	COVID-19	pandemic.For	the	first	time	in	the	history	of	SNF,	NBC	aired	games	against	an	NBA	Finals	game	in	back-to-back	weeks;	this	is	usually	a	non-issue	as	the	NBA	Finals	traditionally	take	place	in	June	but	were	moved	to
the	fall	due	to	the	NBA	suspending	their	season.	This	occurred	on	October	4	with	the	Eagles	playing	the	49ers	on	the	same	day	as	Game	3,	and	on	October	11,	with	the	Vikings	playing	the	Seahawks	on	the	same	day	as	Game	6	(the	eventual	last	game	of	the	series).	Although	Philadelphia,	San	Francisco,	and	Minnesota	all	have	NBA	teams,	only	the
76ers	qualified	for	the	playoffs,	where	they	were	eliminated	in	the	first	round.	The	Los	Angeles	Lakers,	led	by	LeBron	James	and	Anthony	Davis,	defeated	the	Miami	Heat	in	six	games,	claiming	their	17th	championship	in	franchise	history,	tying	the	Boston	Celtics	for	the	most	in	NBA	history.In	Week	7,	the	game	between	the	Seattle	Seahawks	and
Arizona	Cardinals	was	flexed	into	the	Sunday	night	slot	from	4:05p.m.,	trading	places	with	the	scheduled	matchup	between	the	Tampa	Bay	Buccaneers	and	Las	Vegas	Raiders.	The	shift	was	not	performance-related,	as	both	teams	had	winning	records	going	into	the	game.	After	six	Raiders	were	placed	on	the	COVID-19	list,	there	were	concerns	that
the	game	would	not	be	played	on	Sunday	and	leave	NBC	without	a	broadcast.[60]	The	Week	7	game	marked	the	eleventh	straight	year	an	NFL	game	aired	opposite	the	World	Series.The	Week	15	contest	between	the	Cleveland	Browns	and	New	York	Giants	was	moved	to	Sunday	night	from	a	1	p.m.	ET	kickoff,	replacing	the	San	Francisco	49ers	and
Dallas	Cowboys.	It	was	the	first	time	in	the	history	of	SNF	that	Dallas	was	flexed	out	of	primetime.[61]	Michaels'	inability	to	clear	NBC	protocol	for	COVID-19	resulted	in	Tirico	working	the	broadcast	with	Collinsworth,	while	Los	Angeles	Dodgers	and	Fox	Sports	broadcaster	Joe	Davis	took	Tirico's	place	on	an	NFL	Network	broadcast	the	previous	day.
[62]The	2021	schedule	was	released	on	May	12.	The	Kickoff	game,	an	NBC	staple	since	2006,	was	held	on	September	9.	The	defending	Super	Bowl	LV	champion	Tampa	Bay	Buccaneers,	led	by	Tom	Brady,	hosted	the	Dallas	Cowboys,	led	by	Dak	Prescott,	which	resulted	in	a	3129	win	for	Tampa	Bay.	For	the	12th	straight	year,	NBC	aired	a	Sunday
night	game	against	a	World	Series	game.	This	year's	game	featured	Prescott	and	the	Cowboys	against	Dalvin	Cook	and	the	Minnesota	Vikings.	Thanksgiving	Night	featured	an	interconference	showdown	between	Josh	Allen	and	the	Buffalo	Bills	against	the	New	Orleans	Saints.Flexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game
reverted	to	the	afternoon	if	a	more	compelling	game	arose	as	the	season	progressed.	The	scheduled	Sunday	Night	game	could	be	swapped	with	the	more	competitive	game's	time	slot.	The	last	game	of	the	season	Sunday,	January	9,	2022,	likewise	was	a	flex	game.	The	slot	was	left	blank	when	the	schedule	came	out.	It	was	filled	by	the	Los	Angeles
Chargers	and	the	Las	Vegas	Raiders.After	a	one-season	hiatus	due	to	COVID-19	production	concerns,	SNF's	trademark	"talking	heads"	introduction	for	each	team's	starters	was	reinstated.This	season	marked	the	year	NBC	broadcast	Super	Bowl	LVI,	the	network's	fifth	Super	Bowl	under	the	SNF	banner,	and	the	20th	overall.	Super	Bowl	LVI	was	also
scheduled	to	be	the	first	Super	Bowl	to	be	played	during	an	ongoing	Olympics	event,	the	2022	Winter	Olympics	in	Beijing.	The	rights	to	the	game	were	originally	assigned	to	CBS,	but	on	March	13,	2019,	CBS	agreed	to	trade	it	to	NBC	in	exchange	for	Super	Bowl	LV.[63]	With	NBC	airing	both	the	Olympics	and	the	Super	Bowl	on	the	same	weekend,
the	network	announced	that	Mike	Tirico	would	work	both	events.	Tirico	started	by	flying	out	to	Beijing	for	the	first	few	days	of	the	Games,	then	flying	back	to	Los	Angeles	to	host	primetime	coverage	and	Super	Bowl	LVI	from	SoFi	Stadium.	Tirico	then	flew	east	to	Stamford,	Connecticut,	where	NBC	Sports'	main	headquarters	are,	to	host	the	rest	of
the	Olympics.As	with	the	previous	season,	Tirico	filled	in	for	Al	Michaels	in	select	SNF	games,	including	the	Thanksgiving	game.	Maria	Taylor,	who	joined	NBC	from	ESPN/ABC,	became	the	secondary	studio	host	in	games	Tirico	does	play-by-play.	In	addition,	Drew	Brees	was	added	as	a	second	analyst,	both	in	the	studio	and	in-game.	Kathryn	Tappen,
NBC's	sideline	reporter	for	Notre	Dame	Football	games,	filled	in	for	Michele	Tafoya	on	the	sidelines	during	Weeks	1214.On	November	23,	2021,	NFL	announced	a	rivalry	game	between	the	49ers	and	Seahawks	was	the	only	game	flex	out	in	favor	of	a	Broncos	and	Chiefs	game	due	to	an	injury	to	Seahawks	quarterback	Russell	Wilson	and	after	the
Seahawks'	loss	against	Steelers	in	overtime	2320.The	talking	heads	introductions	were	not	used	in	the	Saturday	AFC	Wild	Card	Playoff	game,	but	it	was	used	in	the	Sunday	Night	AFC	Wild	Card	and	NFC	Divisional	Round.	The	music	used	was	"The	Way	You	Move".Coincidentally,	the	first	Super	Bowl	aired	on	NBC	(in	a	simulcast	with	CBS),	and	this
season's	Super	Bowl,	were	both	played	in	Los	Angeles,	with	Super	Bowl	I	being	played	at	the	LA	Coliseum,	and	Super	Bowl	LVI	being	played	at	SoFi	Stadium.	Super	Bowl	LVI	was	also	the	final	game	for	Tafoya	and	Michaels.The	2022	schedule	was	released	on	May	12,	2022.	The	Kickoff	game	was	held	on	September	8,	2022,	with	the	defending	Super
Bowl	LVI	champion	Los	Angeles	Rams	hosting	the	Buffalo	Bills,	which	resulted	in	a	3110	win	for	Buffalo.	After	six	years	of	waiting	to	take	over	full-time,	Mike	Tirico	replaced	Al	Michaels	as	lead	play-by-play	after	the	latter	left	for	Amazon,	while	NFL	Network's	Melissa	Stark	replaced	Michele	Tafoya	on	the	sidelines.	However,	Michaels	will	be	on
select	SNF	and	playoff	telecasts	in	an	emeritus	role	and	a	fill-in	for	Tirico.This	season	marked	the	first	time	that	SNF	did	not	go	head-to-head	with	a	World	Series	game	as	Major	League	Baseball	scheduled	a	travel	day	for	the	American	League's	Houston	Astros	and	the	National	League's	Philadelphia	Phillies	on	October	30,	between	Games	2	and	3.
With	Game	3	scheduled	for	October	31	postponed	the	following	day	due	to	rain	in	Philadelphia	and	every	subsequent	game	pushed	back	by	one	day,	the	Week	9	SNF	contest	featuring	the	Tennessee	Titans	and	Kansas	City	Chiefs	would	compete	with	Game	7	of	the	World	Series	should	the	latter	game	be	necessary.	However,	the	seventh	game	became
moot	when	the	Astros	won	the	championship	in	six	games.In	Week	11,	the	NFL	announced	a	scheduling	change	that	flexed	out	a	rivalry	game	between	the	Cincinnati	Bengals	and	the	Pittsburgh	Steelers	in	favor	of	a	game	between	the	Kansas	City	Chiefs	and	the	Los	Angeles	Chargers.	As	the	Chargers	had	back-to-back	games	on	Sunday	night	after	the
Week	10	game	against	the	San	Francisco	49ers,	this	was	the	first	time	in	4	years	that	a	team	has	played	back-to-back	Sunday	Night	Football	games	since	the	Kansas	City	Chiefs	and	the	Los	Angeles	Rams.In	Week	14,	the	NFL	announced	a	scheduling	change	that	flexed	out	a	rivalry	game	between	the	Kansas	City	Chiefs	and	the	Denver	Broncos	in
favor	of	the	Miami	Dolphins	and	the	Los	Angeles	Chargers.	This	was	the	Dolphin's	second	appearance	on	SNF	after	they	beat	the	Steelers	in	Week	7	and	also	the	second	time	in	4	weeks	that	the	Chargers	have	hosted	a	Sunday	Night	Football	game.In	Week	15,	the	NFL	announced	a	scheduling	change	that	flexed	out	a	game	between	the	New	England
PatriotsLas	Vegas	Raiders	game	that	was	flexed	out	in	favor	of	the	New	York	GiantsWashington	Commanders.	This	marked	the	Commanders'	first	appearance	as	a	new	name.	This	also	marked	the	Giants'	return	to	SNF	in	2	years.On	Christmas	Day,	the	NFL	announced	a	scheduling	change	in	Week	17.	The	Los	Angeles	RamsLos	Angeles	Chargers
game	was	flexed	out	in	favor	of	the	Pittsburgh	SteelersBaltimore	Ravens	game	due	to	the	Rams	QB	injury	Matthew	Stafford	(as	the	only	game	for	Rams	on	NBC	after	they	lost	against	the	Bills	3110).	This	marks	the	11th	time	a	rivalry	game	between	the	Steelers	and	the	Ravens	will	be	seeing	each	other	again	on	SNF	(last	SNF	game	in	2020	the
Steelers	beat	the	Ravens	1914).	This	also	marked	the	Steelers'	second	appearance	after	they	lost	against	the	Dolphins	and	got	flexed	out	against	the	Bengals	and	the	Raven's	second	appearance	after	they	beat	the	Bengals.Thanksgiving	Night	featured	an	interconference	matchup	between	Mac	Jones	and	the	New	England	Patriots	against	Dalvin	Cook
and	the	Minnesota	Vikings.Flexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game	reverted	to	the	afternoon	if	a	more	compelling	game	arose	as	the	season	progressed.	The	scheduled	SNF	game	reverted	to	the	afternoon	the	scheduled	game	could've	been	swapped	with	the	more	competitive	game's	time	slot.	The	last	game	of	the
season	Sunday,	January	8,	2023,	likewise	was	a	flex	game	the	slot	was	left	blank	when	the	schedule	came	out.	It	was	filled	by	the	Detroit	Lions	and	the	Green	Bay	Packers.	(For	the	first	time	since	SNF	began,	neither	team	that	participated	in	the	final	telecast	qualified	for	the	playoffs	that	season.	The	Lions,	which	had	been	eliminated	earlier	in	the
day	when	the	Seattle	Seahawks	defeated	the	Los	Angeles	Rams,	beat	the	Packers,	2016;	the	result	qualified	the	Seahawks	for	the	playoffs.)In	addition,	there	are	four	Super	Bowl	rematches	on	Sunday	Night	Football	for	the	2022	season.	The	first	one	in	Week	3	featured	a	rematch	of	Super	Bowl	XXIV	between	the	49ers	and	the	Broncos.	The	second
one	in	Week	4	was	a	rematch	of	Super	Bowl	LV	between	the	Chiefs	and	the	Buccaneers.	In	Week	10,	the	49ers	hosted	the	Chargers	in	a	rematch	of	Super	Bowl	XXIX.	Finally,	Week	13	featured	a	rematch	of	Super	Bowl	V	between	the	Colts	and	the	Cowboys.Al	Michaels'	lone	appearance	on	NBC	throughout	the	season	came	during	the	2022	AFC	Wild
Card	game	between	the	Los	Angeles	Chargers	and	the	Jacksonville	Jaguars,	alongside	Tony	Dungy	and	Kaylee	Hartung.The	2023	schedule	was	released	on	May	11,	2023.	The	Kickoff	Game	was	held	on	September	7,	2023,	with	the	defending	Super	Bowl	LVII	champion	Kansas	City	Chiefs	hosting	the	Detroit	Lions.	which	resulted	in	a	2120	win	for
Detroit.Thanksgiving	Night	featured	a	divisional	rivalry	between	the	San	Francisco	49ers	and	the	Seattle	Seahawks.	Also	during	Week	12,	Jason	Garrett	filled	in	for	Collinsworth	during	a	Sunday	night	game	between	the	Baltimore	Ravens	and	the	Los	Angeles	Chargers.For	the	first	time,	Peacock	streamed	an	exclusive	Saturday	night	game	in	Week	16,
that	featured	the	Buffalo	Bills	and	the	Los	Angeles	Chargers.	The	main	SNF	team	of	Tirico,	Collinsworth,	and	Stark	were	assigned	to	call	the	game.	As	a	result,	no	Sunday	night	game	was	given	to	NBC	on	Christmas	Eve	and	was	assigned	to	NFL	Network	as	its	Christmas	Exclusive	Game.	Instead,	NBC	was	given	a	Saturday	afternoon	game	featuring
division	rivals	Cincinnati	Bengals	and	the	Pittsburgh	Steelers.	That	game	would	be	called	by	the	Big	Ten	Saturday	Night	team	of	Noah	Eagle,	Todd	Blackledge	and	Kathryn	Tappen.	Peacock	will	also	stream	one	Wild	Card	game.	From	Week	16	onward,	Ahmed	Fareed	served	as	the	studio	host	due	to	Maria	Taylor's	maternity	leave.For	the	third	time
since	flexed	scheduling	went	into	effect,	no	Sunday	night	games	were	flexed	during	the	season	other	than	Week	18	(where	the	match-up	is	usually	determined	as	late	as	six	days	before	the	Sunday	of	Week	18)	and	the	first	time	that	NBC	did	not	flexed	a	single	Sunday	night	game	when	the	network	did	not	have	the	rights	to	air	the	Super	Bowl	under
the	new	rotation.Flexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game	reverted	to	the	afternoon	if	a	more	compelling	game	arose	as	the	season	progresed.	The	scheduled	SNF	game	would	revert	to	the	afternoon	the	scheduled	game	could've	been	swapped	with	the	more	competitive	game's	time	slot.	The	final	game	of	the	season
Sunday,	January	7,	2024,	likewise	was	a	flex	game	the	slot	was	left	blank	when	the	schedule	came	out.	It	was	filled	by	the	Buffalo	Bills	and	the	Miami	Dolphins.This	is	also	the	first	year	since	NBC	took	over	SNF	in	2006	that	Al	Michaels	did	not	call	at	least	one	game	for	the	network.	Instead,	Eagle,	Blackledge,	and	Tappen	would	serve	as	the	#2	team
during	NBC's	Wild	Card	playoff	coverage,	and	were	assigned	the	Cleveland	Browns	at	the	Houston	Texans.	Tirico	called	two	Wild	Card	games	with	two	different	broadcast	crews:	the	Peacock-exclusive	Saturday	game	between	the	Dolphins	and	the	Chiefs	with	Garrett	and	Hartung,	and	the	Sunday	night	game	between	the	Lions	and	the	Los	Angeles
Rams	with	Collinsworth	and	Stark.	Tirico,	Collinsowrth,	Stark,	and	Hartung	then	called	the	Sunday	afternoon	divisional	playoff	game	between	the	Lions	and	the	Buccaneers.The	2024	schedule	was	released	on	May	15,	2024.	The	Kickoff	Game	was	held	on	September	5,	2024,	with	the	defending	Super	Bowl	LVIII	champion	Kansas	City	Chiefs	hosting
the	Baltimore	Ravens,	in	a	rematch	of	the	previous	season's	AFC	Championship	Game,	which	resulted	in	a	2720	victory	for	Kansas	City.	The	following	day,	NBC	produced	the	first	NFL	game	played	in	South	America,	with	the	Philadelphia	Eagles	hosting	the	Green	Bay	Packers	in	So	Paulo,	Brazil.	The	game	aired	exclusively	on	NBC	affiliates	in	Green
Bay,	Milwaukee,	and	Philadelphia.	Out	of	market	broadcasts	were	exclusively	on	Peacock,	the	second	exclusive	out	of	market	regular	season	game	the	streaming	service	aired	live.	The	game	resulted	in	a	3429	victory	for	Philadelphia.For	the	twelfth	time	in	the	package	history,	NBC	presented	a	game	on	Thanksgiving	Night,	with	the	Miami	Dolphins	in
Green	Bay	against	the	Packers.	Jason	Garrett	joined	the	Thanksgiving	broadcast	alongside	Mike	Tirico	and	Melissa	Stark,	with	Cris	Collinsworth	opting	to	work	the	Sunday	night	game	between	the	San	Francisco	49ers	and	the	Buffalo	Bills	later	that	week.NBC	also	gained	rights	to	broadcast	an	additional	Saturday	afternoon	game	in	Week	16,	which
featured	two	teams	that	played	on	Christmas	Day.	It	was	the	first	time	since	1997	that	NBC	aired	Week	16	games	on	both	Saturday	and	Sunday,	as	the	network	retained	their	Week	16	SNF	game	that	week.	The	Week	16	Saturday	game	also	featured	NBC's	first	alternate	broadcast	of	an	NFL	game,	as	Peacock	will	use	the	league's	player	tracking	data
to	render	a	live	streaming	version	of	the	game	using	elements	of	the	Madden	25	video	game.[64]As	has	been	the	case	since	2014,	flexible	scheduling	rules	went	into	effect	in	Week	5;	the	scheduled	game	would	revert	to	the	afternoon	or	to	either	Monday	Night	Football	or	Thursday	Night	Football,	if	a	more	compelling	game	arose	as	the	season
progresed.	The	final	night	of	the	season,	Sunday	January	5,	2025,	likewise	was	a	flex	game,	the	slot	was	left	blank	when	the	schedule	came	out.	It	was	filled	by	the	Minnesota	Vikings	and	the	Detroit	Lions.NBC	only	carried	two	playoff	games	this	season	(one	Wild	Card	game	and	one	Divisional	game),	the	fewest	playoff	games	the	network	has	carried
since	the	201920	playoffs,	after	Prime	Video	picked	up	the	rights	from	Peacock	to	exclusively	stream	one	Wild	Card	playoff	game,	and	CBS	holding	the	rights	to	air	two	of	the	other	Wild	Card	playoff	games.Due	to	time	constraints,	the	"talking	heads"	introduction	was	omitted	for	the	Lions	defensive	line	during	Week	1.On	October	21	the	NFL
announced	in	Week	9	matchup	between	the	JaguarsEagles	game	was	flexed	out	in	favor	of	the	ColtsVikings	game.On	November	4	the	NFL	announced	in	Week	11	matchup	between	the	ColtsJets	game	was	flexed	out	in	favor	of	the	BengalsChargers	game.On	December	17	the	NFL	announced	in	Week	17	matchup	between	the	DolphinsBrowns	game
was	flexed	out	in	favor	of	the	FalconsCommanders	game.The	2025	Schedule	was	released	on	May	14,	2025	The	Kickoff	Game	will	be	held	on	September	4	with	the	defending	Super	Bowl	LIX	champion	Philadelphia	Eagles	hosting	the	Dallas	Cowboys.For	the	thirteenth	time	in	the	package	history,	NBC	will	present	a	game	on	thanksgiving	night,	with
the	Baltimore	Ravens	in	Baltimore	against	the	Cincinnati	Bengals.Peacock	will	also	gain	the	rights	to	a	Week	17	Game	on	December	27,	2025.	The	game	will	be	seen	on	NBC	stations	in	the	local	areas	with	a	game	and	time	to	be	announced	at	a	later	date.As	has	been	the	case	since	2014,	flexible	scheduling	rules	will	go	into	effect	in	Week	5,	the
scheduled	game	will	revert	to	the	afternoon	or	to	Thursday	Night	Football	or	Monday	Night	Football	if	a	more	compelling	game	arises	as	the	season	progress.	The	final	Sunday	Night	Game	of	the	season	Sunday	January	4,	2026,	likewise	is	a	flex	game	the	slot	was	left	blank	when	the	schedule	came	out	game	and	times	will	be	announced	at	a	later
date.This	season	NBC	will	also	carry	three	playoff	games	(One	Wild	Card	along	with	One	Divisional	Playoff)	and	NBC	will	also	carry	Super	Bowl	LX	it	will	be	played	at	Levi's	Stadium	in	Santa	Clara,	California	on	Sunday	February	8	it	will	be	the	Sixth	Super	Bowl	in	the	Sunday	Night	Football	Package.	And	it	will	be	also	the	second	time	that	a	Super
Bowl	will	be	held	during	an	ongoing	Winter	Olympics	in	Milan	&	Cortina	D'Ampezzo.This	section	needs	to	be	updated.	Please	help	update	this	article	to	reflect	recent	events	or	newly	available	information.	(December	2023)Much	of	NBC's	SNF	production	crew	comes	from	ABC/ESPN,	including	Fred	Gaudelli[65]	and	Drew	Esocoff	(who	respectively
serve	as	producer	and	director	of	the	broadcasts),	as	ESPN	moved	most	of	its	previous	Sunday	night	crew	over	to	Monday	Night	Football.	Michaels,	Madden	and	Andrea	Kremer	also	came	to	NBC	directly	from	ABC/ESPN,	and	Football	Night	in	America's	Sterling	Sharpe	was	a	member	of	ESPN's	Sunday	NFL	Countdown	in	recent	years	(calling	several
Sunday	night	games	for	ESPN	in	2005).[66]	With	regard	to	using	ABC/ESPN	talent,	NBC	Sports	chairman	Dick	Ebersol	said,	"I	was	not	interested	in	the	quote,	unquote	vanity	of	starting	anew...	There's	not	a	lot	of	room	for	experimentation."[66]In	addition,	NBC	has	the	starters	for	each	team	introduce	themselves	on	each	side	of	the	ball	(though	the
strict	"player	name/position/playing	college"	introductions	of	the	past	have	been	relaxed,	and	now	players	can	list	their	birthplace	or	high	school	in	the	last	part	rather	than	their	playing	college,	or	even	their	college's	common	nickname,	such	as	Miami	(FL)'s	"The	U"),	much	as	ABC	did	in	the	last	few	years	of	its	run,	and	the	short	post-game	show
(done	to	allow	affiliates	to	start	their	late	newscasts)	follows	a	similar	format	to	ABC's.	As	of	Week	9	of	the	2016	NFL	season,	this	practice	was	also	used	on	the	NBC-produced	Thursday	Night	Football	broadcasts	on	NBC	and/or	NFL	Network.	These	introductions	would	serve	as	the	basis	for	the	famous	East/West	Bowl	sketch	on	the	television	series
Key	&	Peele.	[67]Michaels	and	Madden	ended	each	telecast	in	the	2007	and	2008	NFL	seasons	by	selecting	an	MVP	for	that	night's	game	to	receive	the	Horse	Trailer	award	(with	a	photo	of	each	recipient	being	affixed	to	the	side	of	a	production	truck,	also	known	as	a	"horse	trailer").	This	concept	originated	from	Madden's	days	with	CBS,	where	he
invented	the	similar	"Turkey	Leg	Award"	for	the	Thanksgiving	Day	game	in	1989	(he	later	took	the	concept	to	Fox,	then	expanded	it	to	every	game	of	the	year	with	the	Horse	Trailer	Award	when	he	joined	ABC	in	2002).	In	the	2006	season,	the	MVP	concept	was	modified	slightly,	where	the	game's	MVP	was	called	the	"Rock	Star	of	the	Game"	and	had
his	photo	placed	on	a	display	at	the	"Top	of	the	Rock"	observation	deck	atop	30	Rockefeller	Plaza,	NBC's	New	York	headquarters,	in	New	York.	When	Madden	retired	following	Super	Bowl	XLIII,	the	Horse	Trailer	Player	of	the	Game	award	was	discontinued.The	following	local	TV	stations	have	carried	both	MNF	and	SNF	during	their	histories.	(Unless
otherwise	noted,	these	stations	have	been	NBC	affiliates	for	the	entire	run	of	SNF.)KCWO-TV	Big	Spring,	Texas	(MNF	from	19701982,	19701982	as	KWAB-TV,	Satellite	of	KWES-TV)KDLT-TV	Sioux	Falls,	South	Dakota	(MNF	from	19701983)KGET	Bakersfield,	California	(MNF	from	19701973	as	KJTV)KNEP	Pocatello,	Idaho	(MNF	from	19761984,	as
KDUH-TV)KNSD	San	Diego	(MNF	from	19731976	as	KCST)KNTV	San	Jose	(MNF	from	19701999;	although	licensed	to	a	city	in	the	San	Francisco	media	market,	it	served	the	Monterey	Peninsula	and	the	Santa	Cruz	area	at	the	time	of	ABC	affiliation)KOBI	Medford,	Oregon	(MNF	from	19781983)KOMU-TV	Columbia,	Missouri	(MNF	from
19821985)KOTI	Klamath	Falls,	Oregon	(MNF	from	19701983)KPVI	Pocatello,	Idaho	(MNF	from	19741995)KSNB-TV	York,	Nebraska	(MNF	from	19701996,	19701973	as	KHTL-TV)KTEN	Ada,	Oklahoma	(MNF	from	19701976)KTUU	Anchorage,	Alaska	(MNF	from	19701971	as	KENI)KTVE	El	Dorado,	Arkansas	(MNF	from	19721981	[Week	14])KULR
Billings,	Montana	(MNF	from	19701986)KUSA	Denver	(MNF	from	19701995	[Week	1],	19701984	as	KBTV)KVLY	Fargo,	North	Dakota	(MNF	from	19701983	as	KTHI-TVKWES-TV	Odessa,	Texas	(MNF	from	19701982,	19701979	as	KMOM-TV,	19801982	as	KTPX)KYMA	Yuma,	Arizona	(MNF	from	19881990)KYMA-DT	Yuma,	Arizona	(MNF	from
19911994)WAFF	Huntsville,	Alabama	(MNF	from	19701977	[Week	12],	19701974	as	WMSL-TV,	19751977	as	WYUR-TV)WAND	Decatur,	Illinois	(MNF	from	19702005)WCBD	Charleston,	South	Carolina	(MNF	from	19701995)WDTN	Dayton,	Ohio	(MNF	from	19802004)WHDH	Boston,	Massachusetts	(MNF	from	19701971	as	WNAC-TV)WJHG-TV
Panama	City,	Florida	(MNF	from	19721981)WLUC-TV	Marquette,	Michigan	(MNF	from	19921994)WNWO	Toledo,	Ohio	(MNF	from	19701995	[Week	8],	19701985	as	WDHO)WNYT	Albany,	New	York	(MNF	from	19701977	[Week	5]	as	WAST)WDPN-TV	2	Wilmington,	Delaware	(MNF	from	19911995	as	KJVI	via	KPVI	licensed	to	Jackson,
Wyoming)WRAL-TV	Raleigh,	North	Carolina	(MNF	from	19701984,	SNF	since	2016)WREX	Rockford,	Illinois	(MNF	from	19701995)WSAV-TV	Savannah,	Georgia	(MNF	from	19821985)WTHR	Indianapolis	(MNF	from	19701978,	19701975	as	WLW-I)WTLV	Jacksonville,	Florida	(MNF	from	19801987)WVLA-TV	Baton	Rouge,	Louisiana	(MNF	from
19711977	as	WRBT)WXIA-TV	Atlanta	(MNF	from	19701980,	19701973	as	WQXI)Academy	Award	winner	John	Williams	composed	the	instrumental	theme	music,	titled	"Wide	Receiver,"[68]	for	Sunday	Night	Football.	For	Super	Bowl	XLIII,	NBC	commissioned	Joel	Beckerman[69]	of	Man	Made	Music	to	create	new	instrumental	cues	adding	techno	and
rock	elements	around	the	main	brass	melody.	These	cues	replaced	the	original	Williams	arrangements	full-time	at	the	start	of	the	2009	season.In	2006,	singer-songwriter	Pink	reworked	the	lyrics	of	the	Joan	Jett	song	"I	Hate	Myself	for	Loving	You"	into	a	Sunday	Night	Football	theme	song,	retitled	"Waiting	All	Day	for	Sunday	Night."[70]	Pink	also
performed	the	theme	song	for	the	2006	season.[71][72]	Several	alternative	versions	were	used	throughout	the	season,	substituting	different	lyrics	when	appropriate	(such	as	"Waiting	All	Year	For	Opening	Night"	(During	the	Kickoff	game	of	each	season),	"Waiting	All	Year	for	Sunday	Night"	(for	Week	1	SNF	games),	or	"Waiting	All	Day	For	A	Wild
Card	Fight").In	2007,	country	singer	Faith	Hill	replaced	Pink	as	the	singer	of	the	opening	theme,	and	a	new	arrangement	of	the	Joan	Jett	song	coincided	with	her	debut.[73]	The	Faith	Hill	intro,	in	particular,	was	not	without	criticism[74][75][76][77]	and	parody.	The	intro	was	lampooned	in	the	October	9,	2010,	episode	of	Saturday	Night	Live,	with	host
Jane	Lynch	as	Hill	(with	Jason	Sudeikis	as	Al	Michaels	and	Bill	Hader	as	Cris	Collinsworth).[78][79]	In	the	30	Rock	episode	"Season	4",	the	character	of	Jenna	Maroney	(Jane	Krakowski)	sings	what	appears	to	be	an	allusion	to	the	Faith	Hill	intro	for	NBC's	fictional	Tennis	Night	in	America[80][81]	program.	In	the	South	Park	episode	entitled	"Faith
Hilling",	Eric	Cartman	sings	an	obvious	spoof	of	Hill's	actual	Sunday	Night	Football	song.	On	April	15,	2013,	Hill	announced	that	she	would	no	longer	sing	the	intro	song	for	Sunday	Night	Football.[82]The	use	of	the	reworked	Joan	Jett	song	is	another	similarity	to	ABC's	Monday	Night	Football	coverage.	From	1989	to	2011	and	again	beginning	in	2017,
Hank	Williams	Jr.	opens	MNF	with	a	reworking	of	his	song	"All	My	Rowdy	Friends	Are	Coming	Over	Tonight"	entitled	"All	My	Rowdy	Friends	Are	Back	for	Monday	Night	(Are	You	Ready	for	Some	Football?)".On	October	7,	2012,	The	Soul	Rebels	had	a	featured	performance	on	Sunday	Night	Football,	performing	the	show's	theme	song.[83]It	was
announced	May	7,	2013,	that	Carrie	Underwood	would	take	over	singing	the	theme	song.[84]A	new	Carrie	Underwood-sung	theme	known	as	"Oh,	Sunday	Night",	which	takes	elements	from	her	2014	duet	hit	with	Miranda	Lambert,	"Somethin'	Bad",	premiered	with	the	opening	game	of	the	2016	season	on	September	11.[85]For	NBC's	coverage	of
Thursday	Night	Football	in	2016	and	2017,	A	capella	group	Pentatonix	sang	the	opening	theme	song	called	"Weekend	Go."	The	song	is	a	reworked	version	of	their	original	song	"Sing."	NBC	also	used	the	TNF	main	theme	music	called	"Can't	Hold	Us	Down,"	performed	by	members	of	the	Broadway	orchestra	for	Hamilton.In	2018,	Underwood,	along
with	songwriters	Chris	DeStefano	and	Brett	James,	wrote	and	recorded	a	brand	new	song	for	SNF,	called	"Game	On",	replacing	"Oh,	Sunday	Night,"	which	had	been	the	opening	theme	since	2016.	In	addition,	Joel	Beckerman,	who	had	orchestrated	the	main	theme	since	Super	Bowl	XLIII,	reorchestrated	the	main	theme,	for	the	first	time	since	Super
Bowl	XLVI.	The	previous	orchestration	of	the	SNF	theme	continues	to	be	heard	on	air,	mostly	during	in-game	promotions	for	the	game	being	broadcast	the	next	week.Underwood	faced	criticism	over	the	song,	which	led	to	her,	NBC,	and	the	NFL	being	sued	by	singer	Heidi	Merrill	for	plagiarism.[86]	NBC	followed	this	up	by	reinstating	"Waiting	All	Day
for	Sunday	Night"	as	the	opening	theme	for	the	first	time	since	2015.	Underwood	returned,	and	in	2019,	the	open	featured	Joan	Jett,	and	her	band	The	Blackhearts.	The	open	was	shot	inside	of	Mercedes-Benz	Stadium,	which	was	the	first	time	that	the	SNF	open	was	shot	inside	of	an	NFL	stadium,	instead	of	a	soundstage.[87]	Underwood	later
returned	to	filming	in	soundstages	in	2020	and	2021	due	to	the	COVID-19	pandemic.	Then	from	2022	on,	due	to	her	residency,	Underwood	filmed	the	opening	from	the	Resorts	World	Las	Vegas	Theatre.A	similar	approach	to	"Waiting	All	Day	for	Sunday	Night"	was	made	for	NBCs	new	Big	Ten	Saturday	Night	package,	as	rock	band	Fall	Out	Boy
performed	the	theme	song,	a	cover	of	"Here	Comes	Saturday	Night"	by	Italian	band	Giuda.	The	instrumental	version	of	the	song	is	also	heard	during	the	broadcast	as	the	main	theme.The	song	is	at	the	centerpiece	of	the	opening	montage,	which	has	changed	several	times	over	the	years.	Carrie	Underwood's	music	has	always	played	in	the	background
over	the	official	welcome	after	the	opening	is	completed	and	the	teams	take	the	field.For	the	first	season,	Pink	appeared	to	sing	from	the	top	of	a	skyscraper	as	a	helicopter	zoomed	down	on	a	city	skyline	with	enlarged	players	Shaun	Alexander,	LaDainian	Tomlinson	and	Tom	Brady	and	the	field,	the	results	of	computer-generated	imagery.	A	television
monitor,	which	resembles	the	monitor	at	Times	Square	leased	at	the	time	by	NBC,	showed	game	preview	footage	and	opening	credits.Faith	Hill,	who	replaced	Pink	as	the	theme	song's	performer,	sang	on	a	stage	while	some	of	the	key	players	in	the	game	and	announcers	Al	Michaels	and	John	Madden	arrived	in	limousines	and	walk	on	a	red	carpet	as
they	head	to	a	simulated	theater.	The	marquee	outside	the	theater	showed	the	logo	of	then-official	NFL	communications	partner	Sprint,	which	paid	a	product	placement	fee,	and	one	of	the	"bystanders"	recorded	the	red	carpet	scene	on	a	Sprint	camera	phone.	Access	Hollywood	co-hosts	Shaun	Robinson	and	Tony	Potts	also	appeared	in	the	opening.	In
addition,	some	of	the	lyrics	were	changed	slightly	and	the	musical	arrangement	tilts	toward	country	more	than	rock,	to	reflect	the	change	in	singers.The	2008	opening,	which	debuted	on	September	7,	takes	place	in	a	stadium.	Hill	performed	and	danced	surrounded	by	video	screens	with	simulated	game	action,	and	the	song	ended	with	a	computer-
generated	fireworks	display.	Once	again,	a	Sprint	camera	phone	was	used,	this	time	by	a	fan.	Among	the	spectators	were	NFL	stars	Ray	Lewis	and	Antonio	Gates.	Again,	there	were	some	lyrics	changes,	among	them	was	the	substitution	of	the	lyrics	"last	one	standing	better	turn	out	the	lights".[88]A	special	intro	sequence	was	used	for	Super	Bowl
XLIII	on	February	1,	2009.	Hill	performed	with	CGI	blue	neon	lights	and	video	screens	in	the	settings	of	the	background	and	at	the	end	of	the	video,	the	Vince	Lombardi	Trophy	entered	through	pouring	water,	showing	the	trophy	in	front	of	the	city	of	Tampa	(the	host	city	of	Super	Bowl	XLIII).For	2009,	Hill	appeared	in	the	intro	sequence	performed	in
a	closed-studio	setting,	surrounded	by	video	monitors,	neon	lights	and	a	message	board	that	displayed	the	names	of	the	production	staff.	Sprint	returned	for	more	product	placement,	as	a	branded	cell	phone	appeared	to	give	an	alert	that	the	game	was	about	to	start.Hill	was	seen	in	front	of	a	Ford	Mustang	convertible	as	the	song	began,	overlooking	a
bluff;	the	scene	was	taped	in	the	Hollywood	Hills	in	California.	A	number	of	NFL	stars	appeared	in	front	of	various	landmarks	throughout	the	United	States,	including	Peyton	Manning	at	the	Indianapolis	Motor	Speedway,	Eli	Manning	at	Times	Square,	DeSean	Jackson	at	the	Philadelphia	Museum	of	Art,	Larry	Fitzgerald	in	the	Sonoran	Desert	in
Arizona	and	Drew	Brees	on	Bourbon	Street	in	New	Orleans.	Hill	herself	drove	down	a	road	with	some	simulated	billboards	with	the	opening	credits	and	a	product	placement	ad	for	Verizon	(which	replaced	Sprint	as	the	league's	telecommunications	sponsor)	and	was	also	seen	at	the	Washington	Monument.	Some	of	the	lyrics	changed	yet	again;	for
example,	the	opening	line	once	again	asked,	"Alright,	Sunday	night,	where	are	you?"	Hill	gathered	with	the	NFL	stars	on	a	football	field	inside	a	stadium	at	the	end	of	the	video.In	Week	16,	the	introduction	did	not	air	due	to	the	game	moving	to	Tuesday	night	and	time	constraints.There	were	a	few	significant	changes	from	the	previous	year,	including
Hill	(who	herself	returned	for	her	fifth	year	as	part	of	the	telecast's	opening)	arriving	in	a	motorcycle.	In	addition,	Verizon	returned	for	more	product	placement.	Most	of	the	scenes,	including	the	NFL	stars'	appearances	in	front	of	various	landmarks	throughout	the	U.S.	and	Hill	at	the	Washington	Monument	(with	the	minor	difference	being	her
wardrobe),	were	repeated	from	2010,	however	several	new	NFL	stars	appeared,	including	Adrian	Peterson	and	Brian	Urlacher;	in	the	last	few	seconds	of	the	sequence,	all	of	them	gathered	on	a	computer-generated	football	field.	In	another	notable	change,	the	opening	credits	were	dropped	for	the	season.	J.	Ivy,	a	spoken	word	poet	from	Chicago	who
has	worked	with	Kanye	West	and	Jay-Z,	also	appears	during	the	opening.Hill	performed	another	special	Super	Bowl	version	of	the	song	at	the	start	of	the	network's	broadcast	of	Super	Bowl	XLVI	on	February	5,	2012.	With	computer-generated	technology,	this	was	filmed	in	a	closed-studio	setting,	with	her	walking	surrounded	by	video	screens	showing
clips	from	past	Super	Bowl	games.	A	Verizon	smartphone	(product	placement)	was	seen	at	the	beginning	of	the	video	sequence.Some	changes	were	made	to	the	show's	opening	for	the	2012	season,	which	included	Hill	walking	through	the	tunnel	towards	the	stage.	She	then	performed	with	a	rock	band	in	front	of	a	live	audience,	with	video	screens	in
the	background.	Shortly	after	the	start	of	the	song,	guests	appeared	on	the	computer-generated	video	screens	each	week	(such	as	three	of	the	judges	from	The	Voice	for	Week	1,	the	Chicago	Fire	Department	for	Week	3	and	the	girls	Goldie	Rocky	and	Shania	from	The	New	Normal	for	Week	5)	singing	the	line,	"We	want	it	too!"	The	live	audience	used
their	smartphones	to	form	the	Verizon	logo.	NFL	stars	were	also	seen	going	through	the	tunnel	with	moving	CG	images	of	city	landmarks,	players	and	team	logos.	Initially,	the	stars	presented	were	Aaron	Rodgers	(Green	Bay	Packers),	Clay	Matthews	(Packers),	Ray	Lewis	(Baltimore	Ravens),	Patrick	Willis	(San	Francisco	49ers),	Jimmy	Graham	(New
Orleans	Saints),	DeMarcus	Ware	(Dallas	Cowboys),	Calvin	Johnson	(Detroit	Lions),	Larry	Fitzgerald	(Arizona	Cardinals),	Jared	Allen	(Minnesota	Vikings),	Rob	Gronkowski	(New	England	Patriots),	Darrelle	Revis	(New	York	Jets)	and	Eli	Manning	(New	York	Giants).	The	opening	itself	was	remixed	with	Nick	Mangold	(Jets)	and	LeSean	McCoy
(Philadelphia	Eagles)	filling	in	for	Ray	Lewis	and	Darrelle	Revis.Beginning	with	this	season,	the	opening	title	sequence	was	not	used	at	the	start	of	the	NBC	Sunday	Night	Football	Thanksgiving	Special	broadcast.	This	opening	was	also	not	used	on	December	16,	2012,	two	days	after	the	Sandy	Hook	shooting.Carrie	Underwood	became	the	performer
for	the	theme	song	for	the	2013	season,	replacing	Faith	Hill.	Her	intro	debuted	on	September	8,	with	the	theme	arrangement	itself	tilted	even	more	towards	country	to	reflect	the	change	in	singers.	In	this	animation	sequence,	Carrie	Underwood	performed	on	stage	inside	a	computer-generated	stadium.	Verizon	also	returned	for	more	product
placement.	Some	of	the	NFL	stars	appearing	in	this	opening	included	Andrew	Luck	(Indianapolis	Colts),	Eli	Manning	(Giants),	Peyton	Manning	(Denver	Broncos),	Clay	Matthews	(Packers)	and	J.	J.	Watt	(Houston	Texans).	The	animation	ended	with	the	NBC	Sunday	Night	Football	logo	written	in	laser	lighting.Beginning	with	this	season,	the	opening
was	not	used	for	any	and	all	playoff	games	aired	on	NBC	with	the	exception	of	the	Super	Bowl.Underwood	continued	her	role	as	Sunday	Night	Football's	show	opener,	which	debuted	on	September	7.	Once	again,	Verizon	returned	to	provide	product	placement.	Some	of	the	NFL	stars	that	were	represented	in	the	opening	were	Philip	Rivers	(San	Diego
Chargers),	Luke	Kuechly	(Carolina	Panthers),	DeMarcus	Ware	(Broncos),	Clay	Matthews	(Packers),	Brandon	Marshall	(Chicago	Bears),	Jimmy	Graham	(Saints),	LeSean	McCoy	(Eagles)	and	Colin	Kaepernick	(49ers).	This	time,	she	was	seen	performing	on	a	computer-generated	stage.	In	another	major	tweak,	the	lyrics	toward	the	end	of	the	song
changed,	with	the	commentators'	first	names	(Al	and	Cris)	being	replaced	with	"come	on	along	with	the	best	on	TV."Underwood	performed	a	special	Super	Bowl	version	of	the	song	at	the	start	of	the	network's	broadcast	of	Super	Bowl	XLIX	on	February	1,	2015.	In	this	version,	she	is	performing	with	a	rock	band	in	concert	with	video	screens	showing
scenes	from	past	Super	Bowl	games	inside	a	CGI	rendering	of	University	of	Phoenix	Stadium,	the	site	of	Super	Bowl	XLIX.	The	Patriots'	Tom	Brady,	Rob	Gronkowski	and	Darrelle	Revis,	as	well	as	the	Seattle	Seahawks'	Russell	Wilson	and	Kam	Chancellor,	appeared	in	the	opening.	Verizon	provided	product	placement.Underwood	returned	for	her	third
year	as	part	of	the	show's	opening	on	September	13.	Once	again,	she	was	seen	performing	on	a	computer-generated	stage.	Product	placement	was	once	again	provided	by	Verizon,	which	introduced	its	newest	company	logo	that	September.Underwood	returned	for	her	fourth	season	on	September	11,	with	"Oh,	Sunday	Night"	replacing	"Waiting	All
Day	For	Sunday	Night"	as	the	new	intro	for	SNF.	In	this	open,	Underwood	was	seen	at	the	stadium	entrance	in	front	of	a	bus.	Upon	entering	the	stadium,	she	goes	into	the	SNF	broadcast	booth	with	Al	Michaels	(play-by-play)	and	Cris	Collinsworth	(color).	She	was	then	seen	going	down	the	steps	before	entering	the	locker	room	with	the	players	and
then	walking	past	a	row	of	cheerleaders.	Michele	Tafoya	(sideline	reporter)	also	appears	in	the	open,	as	does	product	placement	by	Verizon.	As	Underwood	left	the	computer-generated	stadium	at	the	end	of	the	open,	the	SNF	logo	was	lit	up	between	the	two	computer-generated	pyrotechnics	displays	and	finally,	the	sliding	doors	seen	above	the	logo
slid	open	while	going	into	a	live	shot.Underwood	returned	for	her	fifth	season	on	September	10.	The	opening	sequence	began	with	a	skyline	and	a	Verizon	logo	(product	placement)	on	the	lower	left	of	the	screen.	Underwood	was	seen	wearing	a	red	dress	while	walking	down	the	street	before	performing	on	stage.	Various	NFL	stars	also	appeared	in
the	opening.Rather	than	singing	a	special	version	of	"Oh	Sunday	Night",	done	in	previous	years	with	"Waiting	All	Day	for	Sunday	Night",	Underwood	recorded,	and	performed	"The	Champion"	featuring	rapper	Ludacris	as	the	opening	sequence	to	Super	Bowl	LII,	with	product	placement	by	Verizon.[89]Underwood	returned	for	her	sixth	season	on
September	9.	"Game	On"	replaced	"Oh	Sunday	Night"	as	the	opening	theme.	In	the	open,	she	was	joined	by	several	NFL	stars	before	the	cheerleaders	joined	her.	The	open	ended	with	Underwood	on	the	rooftop	of	a	skyscraper.	In	another	significant	change,	the	logo	of	Pepsi	(the	official	soft	drink	of	the	NFL,	which	paid	a	product	placement	fee)	was
shown.	It	replaced	Verizon	as	the	product	placement	sponsor	in	the	SNF	open.[90]	Although	the	Kickoff	Game	had	no	intro,	NBC	used	a	snippet	of	Underwood's	song	The	Champion,	to	commemorate	the	Eagles'	Super	Bowl	Championship,	which	then	led	into	the	championship	banner	unveiling,	the	singing	of	"Fly,	Eagles	Fly",	and	the	introduction	of
the	Super	Bowl	Champion	Eagles,	all	led	by	Hall	of	Famer	Brian	Dawkins.As	in	recent	years,	the	intro	was	not	seen	before	the	Thanksgiving	game.	However,	NBC	created	a	special	intro	featuring	chef	Emeril	Lagasse	and	New	Orleans-born	jazz	musician	Trombone	Shorty.Underwood	returned	for	her	seventh	season	on	September	8,	when	her	new
intro	for	SNF	debuted	during	Week	1.	As	previously	mentioned,	she	teamed	with	rock	music	legend	Joan	Jett	for	the	return	of	the	original	SNF	opening	theme	song,	"Waiting	All	Day	For	Sunday	Night."	Product	placement	was	once	again	provided	by	Pepsi	and	the	opening	sequence	was	filmed	inside	Mercedes-Benz	Stadium	in	Atlanta,	making	this	the
first	time	the	open	was	filmed	inside	an	actual	NFL	stadium.As	in	recent	years,	the	intro	was	not	seen	before	the	Thanksgiving	game.	However,	like	the	year	before,	NBC	created	a	special	intro	for	the	game.	This	year,	the	intro	featured	Atlanta-based	country	group	Zac	Brown	Band	performing	a	rewritten	version	of	their	song	Chicken
Fried.Underwood	returned	for	her	eighth	season	on	September	13.	This	season's	intro	was	very	unique,	as	due	to	the	ongoing	COVID-19	pandemic,	an	intro	could	not	be	filmed.	Instead,	the	intro	was	filmed	remotely,	with	players	and	fans	making	cameos	from	home.NBC	had	also	planned	to	air	a	special	intro	for	the	Thanksgiving	game	for	the	third
straight	year,	this	year,	starring	Milo	Ventimiglia	from	NBC's	hit	show	This	is	Us.	However,	because	the	game	was	postponed	to	the	Wednesday	afternoon	after	Thanksgiving,	the	intro	was	scrapped	altogether.Underwood	returned	for	her	ninth	season	on	September	12.	This	season's	intro	was	featured	with	NFL	players	along	with	reporters,	fans
tailgating	in	the	parking	lot	and	some	of	SNF's	finest	moments.	Also,	Uber	Eats	replaced	Pepsi	as	the	sponsor	of	the	Sunday	Night	Football	open.	The	intro	ends	with	a	computer-generated	fireworks	display,	similar	to	that	of	2008.The	Thanksgiving	Night	intro	returned	for	2021.	This	year	featured	New	Orleans	native	Branford	Marsalis	narrating	a
special	video	essay.In	lieu	of	a	special	recording	of	"Waiting	All	Day	for	Sunday	Night",	as	the	case	in	previous	Super	Bowl	broadcasts,	NBC's	opening	started	with	an	impromptu	commercial	for	Visit	California	and	features	movie	clips	of	famous	football	movies,	clips	from	previous	Super	Bowl	games	and	cameo	appearances	by	Hollywood	actors	and
Super	Bowl	luminaries,	starring	actress	Halle	Berry.	Underwood	did	make	a	cameo	in	the	commercial,	singing	a	parody	of	her	hit	song	"Before	He	Cheats"	related	to	The	Blind	Side	(acting	as	if	it	was	a	musical),	with	the	title	line	being	changed	to	"Maybe	next	time	he'll	beg	before	he	calls	a	sneak".A	snippet	of	Ludacris's	verse	in	Underwood's	song,
The	Champion,	was	used	for	the	first	half	highlights	and	"The	Buzz"	segment	during	the	broadcast	prior	to	the	second	half	kickoff.Underwood	returned	for	her	10th	season	on	September	11.	This	season's	intro	underwent	an	overhaul	to	match	the	new	logo	and	package	introduced	for	SNF.	The	intro	starts	with	a	computer-generated	fireworks	display
before	panning	down	towards	a	concert	venue	where	Underwood	performs,	cutting	between	the	performance	and	clips	of	the	teams.	Aspects	of	previous	SNF	intros	made	their	return,	with	some	melodies	from	previous	years	being	reintroduced.	The	intro	ends	with	a	pan	up	towards	the	fireworks	display	with	the	new	SNF	logo.Minnesota	Vikings
legend	John	Randle	starred	in	the	special	intro	on	Thanksgiving	Night	before	his	Vikings	hosted	the	New	England	Patriots.Underwood	returned	for	her	11th	season	on	September	10.	For	this	season,	an	updated	version	of	"Waiting	All	Day	for	Sunday	Night"	is	used,	with	the	intro	consisting	of	a	concert	performance	interspersed	with	augmented
reality	highlights	displayed	on	a	halo	scoreboard	similar	to	that	of	SoFi	Stadium	in	Inglewood	as	well	as	a	yet	unnamed	surprise	element.[91]	GEICO	would	replace	Uber	Eats	as	the	sponsor	for	the	show	open.The	opening	was	not	used	for	the	Christmas	games.Underwood	returned	for	her	12th	season	on	September	8.	GEICO	continued	on	as	the
sponsor	for	the	show	open.The	scoring	banner	used	from	2006	to	2008.The	2008	variation	of	the	20062022	logo.The	graphics,	logos	and	scoreboard	for	NBC's	Sunday	Night	Football	telecasts	were	designed	by	Troika	Design	Group,	along	with	the	city	skyline	graphics	used	in	the	introductions	to	both	Football	Night	in	America	and	the	games	proper.
[92]	It	was	effectively	the	first	time	NBC	used	permanent	time/score	boxes	throughout	any	of	their	sports	broadcasts	outside	of	Olympic	Games	broadcasts,	where	permanent	scoring	displays	were	compulsory;	prior	to	2006,	NBC	continued	the	previous	mode	of	presenting	the	scores	on-screen	for	a	short	time	every	few	minutes	or	so,	a	method
common	in	American	sports	broadcasting	until	Fox	introduced	constant	scoring	displays	in	1994.NBC's	game	telecasts	use	the	same	type	of	horizontal	bottom-screen	scoreboard	that	Monday	Night	Football	used	in	the	2005	NFL	season	(and	was	subsequently	used	by	ABC	Sports	until	its	rebranding	in	August	2006).	After	its	debut,	the	graphics	also
began	to	be	phased	in	across	other	NBC	Sports	properties,	including	its	coverage	of	Notre	Dame	football	and	the	annual	Bayou	Classic	game	(which	uses	exactly	the	same	graphics	used	on	SNF	broadcasts),	National	Hockey	League	coverage	(which	uses	the	SNF	graphics	but	with	a	scoreboard	on	the	top),	and	tennis	and	golf	(which	use	a	modified
version	influenced	by	the	look,	but	with	bolder	text	for	readability	purposes).	NBC's	Olympics	coverage	continues	to	use	a	different	package	mixed	between	NBC's	graphics	and	those	of	the	IOC's	world	feed.	The	NBC	football	graphics	are	also	used,	in	some	form	or	another,	on	certain	locally	produced	preseason	telecasts	carried	by	NBC	owned-and-
operated	stations	and	affiliates	that	serve	as	flagship	outlets	for	NFL	teams	(such	as	New	York	Giants	preseason	games	on	WNBC,	and	the	Minnesota	Vikings	on	KARE-TV).The	scoring	banner	used	from	2009	to	2011	(regular	season).	NBC's	bottom-line	scoring	banner	underwent	a	significant	revamp	for	the	2009	season,	although	it	debuted	during
NBC's	Super	Bowl	XLIII	coverage	on	February	1,	2009.	The	changes	included	presenting	downs	and	yardage	in	a	feather	derived	from	NBC's	iconic	peacock	logo	in	the	colors	of	the	team	currently	on	offense.	In	addition,	when	a	team	scores	a	touchdown,	the	banner	will	open,	the	team's	logo	and	initials	will	slide	to	the	left	of	the	banner	and
"TOUCHDOWN"	is	displayed	in	the	remainder	of	the	banner.	After	a	few	moments,	the	banner	will	show	the	drive	information.	Then	the	banner	returns	to	normal	and	show	the	change	in	the	team's	score.	Additionally	(beginning	with	Week	9),	timeout	indicators	were	added	below	each	team's	respective	scores.	For	the	2010	season,	the	timeout
indicators	were	changed	to	three	white	trapezoids	below	the	team	abbreviations,	and	the	play	clock	was	moved	from	above	the	team	in	possession	of	the	football	to	above	the	game	clock	(for	the	final	two	minutes	of	regulation	and	if	necessary,	overtime).	The	down	markers	also	changed	in	2010,	which	is	now	featuring	the	team	logo	next	to	the	down
marker.The	scoring	banner	used	from	2012	to	2014,	starting	with	the	2011	NFL	Wild	Card	playoffs	to	Week	17	of	the	2014	NFL	regular	season.	Notice	the	addition	of	timeout	indicators	at	the	bottom,	and	the	cleaner	and	larger	looking	font	in	the	team's	initials.	On	January	2,	2012,	during	the	NHL	Winter	Classic	(with	a	sneak	two	days	before	during
a	Notre	Dame	hockey	game	on	Versus),	the	graphics	of	all	of	NBC	Sports'	productions	were	updated	to	a	new	package	intended	to	unify	the	graphical	image	between	both	NBC	and	the	rebranded	NBC	Sports	Network,	which	relaunched	that	same	day.	Subsequently,	on	Wild	Card	Saturday	(January	7),	NBC's	NFL	presentation	was	changed	to	the	new
graphical	styling	to	match	the	style	and	layout	of	the	then-recently	christened	NBC	Sports	Network.	Most	of	the	banner's	styling	remains	the	same,	but	with	a	cleaner	and	larger	font	for	readability	and	a	more	neutral	NBC	logo	to	the	left	rather	than	the	"aggressive	peacock"	used	since	2006.	Elements	such	as	team	and	individual	player	stats	take	on
team	colors	(main	color	as	the	background,	secondary	color	as	the	accent),	and	the	down/yardage/possession	graphic	also	takes	on	team	coloring,	with	neutral	team	comparison	stats	and	other	elements	having	a	gold/blue/black	coloring.	Additionally,	the	play	clock	appeared	directly	above	the	game	clock	throughout	the	entire	game.Beginning	with
the	2014	Hall	of	Fame	Game	on	August	3,	2014,	the	play	clock	was	moved	to	the	right	side,	next	to	the	down/yardage	graphic,	of	the	bottom-screen	score	banner,	which	itself	remained	in	the	4:3	safe	area.	In	addition,	beginning	with	the	NFL	Kickoff	Special	on	September	4,	2014,	an	electronic	green-colored	line-of-scrimmage	marker	was	added	to	the
virtual	on-field	graphic.	NBC's	Sunday	Night	Football	was	also	the	last	of	the	five	NFL	broadcast	partners	to	switch	to	a	full	16:9	letterbox	presentation	on	its	4:3	standard-definition	feed,	a	downscaled	version	of	the	HD	feed's	native	16:9	format	(utilizing	the	Active	Format	Description	#10	flag),	following	Fox	(2010),	ESPN's	Monday	Night	Football
(2011),	NFL	Network's	Thursday	Night	Football	(2012)	and	CBS	(2013).	Some	of	the	graphics	were	also	re-positioned.On	January	3,	2015,	during	the	Wild	Card	playoffs,	Sunday	Night	Football	introduced	a	refresh	of	NBC	Sports'	graphics	that	was	first	launched	on	January	1,	carrying	a	brighter	visual	appearance.[93]	A	dedicated	graphics	package
was	introduced	specifically	for	NBC-produced	Thursday	Night	Football	games	during	its	tenure	as	a	rightsholder.NBC	debuted	a	new	graphics	package	specifically	for	Sunday	Night	Football	during	Super	Bowl	LII,	began	to	be	used	full-time	2018	season.	Producer	Fred	Gaudelli	stated	that	NBC	wanted	SNF	to	have	a	more	distinctive	presentation	to
set	them	apart	from	other	NBC	Sports	telecasts.[94][95]	For	the	2018	season,	NBC	also	debuted	a	new	on-air	feature	known	as	the	"green	zone";	on	third	and	fourth	downs,	the	distance	from	the	line	of	scrimmage	to	the	first	down	line	is	digitally	shaded	on	the	field	to	be	a	darker	shade	of	green.	The	feature	received	mixed	reviews	from	critics	and
viewers,	who	considered	it	distracting	and	redundant	to	the	existing	yellow	first	down	line	that	had	historically	been	a	standard	feature	of	U.S.	football	telecasts.	The	Ringer's	Rodger	Sherman	considered	it	"the	ultimate	conclusion	of	graphics	creep".	Gaudelli	stated	that	the	green	zone	was	developed	for	when	Skycam	is	used	as	a	primary	camera
angle,	but	it	was	decided	to	use	the	effect	on	all	games.[96][97]NBC	debuted	a	new	on-air	graphics	package	for	Sunday	Night	Football	during	Super	Bowl	LVI,	including	a	"pod"-like	scoreboard	in	the	center	of	the	screen	(reminiscent	of	one	introduced	by	Fox	in	2020,	and	one	initially	used	by	Monday	Night	Football	upon	its	move	to	ESPN)	anchored



by	a	circular	hub	containing	the	game	clock,	and	capable	of	retracting	itself	to	the	side	of	the	screen	to	fit	statistical	graphics.[98]	For	the	first	time,	NBC	also	introduced	a	new	logo	for	Sunday	Night	Football	and	its	associated	programs,	replacing	the	previous	pentagon-shaped	"shield"	logo	used	since	its	premiere	with	a	more	minimalistic	wordmark
better-suited	for	multi-platform	usage.[99]	The	new	logo	also	soft	launched	a	refresh	of	the	network's	long-time	peacock	logo,	whose	official	rollout	began	in	earnest	in	late-December	2022.[100]A	variant	of	these	graphics	with	a	more	rectangular	appearance	were	adopted	by	NBC's	college	football	broadcasts	(which	had	continued	to	use	the	2015
graphics	since)	in	2023,	coinciding	with	the	debut	of	its	new	Big	Ten	Saturday	Night	broadcasts.[101]For	Spanish	broadcasts	on	Telemundo,	the	network's	stylized	"T"	logo	was	used	instead	of	its	sister	network's	peacock	logo.In	Canada,	Sunday	Night	Football	is	aired	by	TSN,	as	well	as	CTV	2	for	simsub	purposes	since	the	2017	season	under	the
NFL's	current	media	rights.	It	is	also	aired	in	the	UK	by	Sky	Sports,	corporate	sibling	to	NBC	since	Comcast's	acquisition	of	Sky,	and	in	Australia	by	7mate.In	Brazil,	SNF	is	broadcast	on	ESPN	Brasil,	with	the	original	English	audio	available	as	a	separate	feed	via	second	audio	program.	Brazilian	Portuguese	audio	is	hosted	by	Fernando	Nardini	on
play-by-play	and	Paulo	Antunes	as	color	commentator;	Ari	Aguiar/Renan	do	Couto	fills	in	occasionally	as	play-by-play	and	Antony	Curti	as	color	commentator.The	Sunday	Night	Football	telecasts	are	also	aired	in	Latin	America	by	ESPN	Latin	America,	with	lvaro	Martn	as	play-by-play	announcer	and	Ral	Allegre	providing	color	commentary.In	the
Philippines,	Sunday	Night	Football,	alongside	other	primetime	games,	is	aired	by	Premier	Sports	beginning	with	the	2021	season.SeasonAverage	viewership(in
millions)RatingShare200617.511.018200716.010.016200816.610.216200919.411.719201025.813.021201121.5[102]12.920201221.4[103]12.820201321.495[104]12.821201421.3[105]12.521201522.513.022201628.718.323201718.210.320201820.016.120201920.511.326202017.49.320202119.39.923202218.49.821202319.810.220242025Through
the	first	four	weeks	of	the	2010	NFL	season,	Sunday	Night	Football	had	an	average	viewership	of	22.9	million	viewers,	the	most	for	the	first	four	weeks	of	a	prime	time	NFL	package	in	14	years	(since	ABC	earned	a	24.0	million	average	viewership	in	1996	on	four	broadcasts	of	Monday	Night	Football).[106][107]The	Washington	RedskinsDallas
Cowboys	game	on	December	30,	2012,	was	the	highest-rated	Sunday	Night	Football	broadcast	ever,	earning	30.426	million	viewers	(22.074	million	during	the	period	from	8:31	to	11:25p.m.	Eastern	Time)	and	a	household	rating	of	12.7.[108][109]	This	also	made	it	the	most	watched	regular-season	primetime	game	in	16	years,	since	a	November	18,
1996	Monday	Night	Football	game	on	ABC	between	the	Green	Bay	Packers	and	the	Cowboys	(which	was	watched	by	31.5	million	viewers).[110]For	the	2013	season,	Sunday	Night	Football	averaged	21.9	million	viewers	(for	15	broadcasts,	as	well	as	the	Turkey	Bowl)	in	2013,	up	5%	versus	its	viewership	in	2012,	and	an	increase	of	3%	with	a	12.9
household	rating.	In	terms	of	sheer	reach,	this	marked	the	highest	average	viewership	for	an	NFL	prime	time	package	since	1996.	Its	highest	rated	game	telecast	was	the	Denver	Broncos	and	Indianapolis	Colts	on	October	20,	2013,	which	was	watched	by	26.9	million	viewers.[111]NFL	on	NBCNFL	on	CBSNFL	on	FoxNFL	on	Westwood	One	Sports
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SucceededbyIncumbentRetrieved	from	"	Companies	rely	on	data	to	understand	consumer	behavior,	measure	market	performance,	and	make	strategic	decisions.	Nielsen	is	a	leading	provider	of	this	data,	offering	insights	into	what	people	watch,	listen	to,	and	buy.	Businesses	use	these	insights	to	track	trends,	gauge	competition,	and	refine	marketing
efforts.	Accurate	data	helps	companies	stay	competitive	and	adapt	to	changing	consumer	preferences.	Nielsens	analytics	shape	decisions	on	product	development,	advertising,	and	pricing	across	industries.	Covered	IndustriesNielsens	data	spans	multiple	industries,	providing	insights	into	consumer	habits	and	market	trends.	One	of	the	largest	sectors
relying	on	this	data	is	consumer	packaged	goods	(CPG),	which	includes	food,	beverages,	household	products,	and	personal	care	items.	Manufacturers	and	retailers	use	Nielsens	retail	measurement	services	to	track	sales	across	supermarkets,	convenience	stores,	and	e-commerce	platforms,	helping	them	optimize	product	placement,	manage	inventory,
and	refine	distribution	strategies.	The	media	and	entertainment	industry	also	depends	on	Nielsens	audience	measurement	tools.	Television	networks,	streaming	platforms,	and	advertisers	use	Nielsen	ratings	to	assess	viewership,	set	advertising	rates,	and	adjust	content	strategies.	As	digital	media	consumption	grows,	Nielsen	has	expanded	its
tracking	capabilities	to	include	online	and	mobile	engagement,	helping	companies	understand	how	audiences	interact	with	content	across	multiple	devices.	Pharmaceutical	and	healthcare	companies	use	Nielsens	analytics	to	monitor	over-the-counter	drug	sales,	prescription	trends,	and	consumer	health	behaviors.	This	data	helps	businesses	forecast
demand,	evaluate	marketing	effectiveness,	and	identify	emerging	health	concerns.	Retail	pharmacies	and	healthcare	providers	use	these	insights	to	adjust	product	offerings	and	improve	patient	engagement.	Market	Share	DistributionUnderstanding	how	a	companys	sales	compare	to	competitors	is	essential	for	assessing	market	position.	Nielsen
provides	detailed	insights	into	market	share	by	analyzing	sales	data	across	retail	channels.	By	tracking	both	dollar	and	unit	sales,	companies	can	determine	whether	growth	is	driven	by	increased	consumer	demand	or	higher	prices,	helping	them	refine	pricing	strategies	and	expand	distribution	networks.	Retailers	and	manufacturers	use	Nielsens
market	share	data	to	identify	shifts	in	consumer	preferences.	If	a	brand	experiences	a	decline	in	share,	the	data	can	reveal	whether	the	drop	is	due	to	increased	competition,	supply	chain	disruptions,	or	changing	consumer	habits.	These	insights	inform	decisions	such	as	launching	targeted	promotions	or	reformulating	products	to	align	with	evolving
trends.	Beyond	individual	brand	performance,	Nielsens	data	highlights	broader	industry	movements.	Companies	can	track	the	rise	of	private-label	products	or	the	growing	demand	for	premium	brands.	This	analysis	is	particularly	useful	for	identifying	opportunities	in	emerging	categories,	such	as	plant-based	foods	or	sustainable	packaging.
Businesses	that	recognize	these	patterns	early	can	adjust	their	strategies	to	capitalize	on	shifting	consumer	preferences.	Demographic	Purchase	IndicatorsConsumer	behavior	varies	across	age	groups,	income	levels,	and	lifestyles,	making	demographic	analysis	a	valuable	tool	for	businesses.	Nielsen	segments	purchasing	data	based	on	household	size,
geographic	location,	and	shopping	habits,	helping	companies	tailor	product	offerings,	advertising,	and	distribution	strategies.	Regional	differences	influence	purchasing	patterns.	Urban	consumers	often	prioritize	convenience	and	premium	products,	while	rural	shoppers	focus	more	on	value	and	bulk	purchasing.	By	analyzing	demographic	data,
companies	can	determine	where	demand	for	certain	products	is	strongest	and	adjust	supply	chain	logistics	accordingly.	A	grocery	retailer,	for	example,	might	stock	more	organic	and	specialty	items	in	metropolitan	areas	while	emphasizing	cost-effective	options	in	suburban	and	rural	locations.	Income	levels	also	shape	buying	behavior,	particularly	in
categories	like	luxury	goods	and	discount	retail.	Higher-income	households	may	prioritize	brand	loyalty	and	premium	features,	while	budget-conscious	consumers	focus	on	price	and	promotions.	Understanding	these	distinctions	allows	companies	to	target	marketing	efforts	effectively.	Subscription-based	services	often	offer	tiered	pricing	models	to
appeal	to	both	cost-conscious	consumers	and	those	willing	to	pay	for	premium	experiences.	Pricing	and	Promotional	TrackingCompanies	frequently	adjust	pricing	and	promotional	strategies	to	stay	competitive	and	maximize	profitability.	Nielsens	data	helps	businesses	monitor	price	fluctuations	across	retailers	and	regions,	providing	visibility	into	how
pricing	changes	affect	consumer	demand.	By	analyzing	historical	pricing	trends,	companies	can	anticipate	seasonal	shifts	and	adjust	pricing	structures	accordingly.	This	is	particularly	useful	for	industries	where	demand	fluctuates	based	on	external	factors,	such	as	holiday	shopping	periods	or	economic	downturns.	Promotional	effectiveness	is	another
key	area	where	data-driven	insights	matter.	Businesses	invest	in	discounts,	coupons,	and	limited-time	offers,	but	not	all	promotions	lead	to	increased	sales.	Nielsens	analytics	track	the	performance	of	various	promotional	tactics,	measuring	whether	price	reductions	drive	additional	revenue	or	simply	reduce	margins	without	generating	long-term
customer	loyalty.	These	insights	help	companies	refine	promotional	strategies,	ensuring	that	discounts	contribute	to	growth	rather	than	eroding	profitability.	Television	schedule	for	the	fall	of	20192019	in	American	television2020	in	American	televisionList	of	American	television	programs	currently	in	productionMorning:
201718201819201920202021202122Daytime/afternoon:	201718201819201920202021202122Prime	time:	201718201819201920202021202122Late	night:	201718201819201920202021202122Overnight:	201718201819201920202021202122The	201920	network	television	schedule	for	the	five	major	English-language	commercial	broadcast	networks
in	the	United	States	covers	the	prime	time	hours	from	September	2019	to	August	2020.	The	schedule	is	followed	by	a	list	per	network	of	returning	series,	new	series,	and	series	canceled	after	the	201819	season.NBC	was	the	first	to	announce	its	fall	schedule	on	May	12,	2019,[1]	followed	by	Fox	on	May	13,[2]	ABC	on	May	14,[3]	CBS	on	May	15,[4]
and	The	CW	on	May	16,	2019.[5]PBS	is	not	included,	as	member	television	stations	have	local	flexibility	over	most	of	their	schedules	and	broadcast	times	for	network	shows	may	vary.	Ion	Television,	The	CW	Plus,	and	MyNetworkTV	are	also	not	included	since	the	networks'	schedules	comprise	syndicated	reruns	(with	limited	original	programming	on
the	latter	two).	The	CW	does	not	air	network	programming	on	Saturday	nights.New	series	are	highlighted	in	bold.All	times	are	U.S.	Eastern	and	Pacific	Time	(except	for	some	live	sports	or	events).	Subtract	one	hour	for	Central,	Mountain,	Alaska,	and	HawaiiAleutian	times.Each	of	the	30	highest-rated	shows	is	listed	with	its	rank	and	rating	as
determined	by	Nielsen	Media	Research.[6]The	TV	season	was	strongly	affected	by	the	COVID-19	pandemic.	While	the	full	impact	of	the	health	catastrophe	did	not	hit	until	March	2020,	by	which	time	the	network	shows	had	already	filmed	the	majority	of	their	seasons'	scripts,	the	entire	primetime	slate	halted	production	that	spring	and	did	not	resume
it	until	the	fall	of	2020.	Light	blue	indicates	local	programming.	Gray	indicates	encore	programming.	Blue-gray	indicates	news	programming.	Light	green	indicates	sporting	events.	Light	Purple	indicates	movies.	Red	indicates	series	being	burned	off	and	other	regularly	scheduled	programs,	including	specials.	Yellow	indicates	the	top-10	most	watched
programs	of	the	season.	Cyan	indicates	the	top-20	most	watched	programs	of	the	season.	Magenta	indicates	the	top-30	most	watched	programs	of	the	season.Network7:00p.m.7:30p.m.8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallAmerica's	Funniest	Home	VideosKids	Say	the	Darndest	ThingsShark	TankThe	RookieWinterShark	Tank
(R)Mid-winterAmerican	IdolThe	RookieSpringCelebrity	Family	FeudPress	Your	LuckMatch	GameSummerCBSFallNFL	on	CBS	(4:25	p.m.)60	Minutes	(14/10.46)God	Friended	MeNCIS:	Los	Angeles	(26/8.91)(Tied	with	Magnum	P.I.)Madam	Secretary	(continued	until	11:30	p.m.)Winter60	Minutes	(14/10.46)God	Friended	MeNCIS:	Los	Angeles	(26/8.91)
(Tied	with	Magnum	P.I.)NCIS:	New	Orleans	(20/9.58)SpringCBS	Sunday	Night	MoviesSummerTough	as	Nails	(R)NCIS:	Los	Angeles	(R)NCIS:	New	Orleans	(R)Late	summerBig	BrotherLove	IslandThe	CWFallLocal	programmingBatwomanSupergirlLocal	programmingWinterSpringStargirl	(R)SummerPenn	&	Teller:	Fool	Us	(R)Late	summerFridge
WarsSupernatural	(R)FoxFallFox	NFL	(4:25	p.m.)The	OTThe	SimpsonsBless	the	HartsBob's	BurgersFamily	GuyWinterThe	Simpsons	(R)Bob's	Burgers	(R)DuncanvilleSpringSummerLast	Man	Standing	(R)Duncanville	(R)Bless	the	Harts	(R)NBCFallFootball	Night	in	AmericaNBC	Sunday	Night	Football	(8:20	p.m.)	(continued	to	game	completion)
(1/20.09)WinterThe	WallLittle	Big	ShotsZoey's	Extraordinary	PlaylistGood	GirlsSpringLittle	Big	ShotsThe	WallSummerHollywood	Game	NightThe	Titan	Games	(R)America's	Got	Talent	(R)Mid-summerCannonballLate	summerNHL	on	NBCNetwork8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallDancing	with	the	StarsThe	Good	Doctor
(11/10.82)Late	fallThe	Great	Christmas	Light	FightWinterThe	BachelorSpringAmerican	Idol	(28/8.54)Mid-springThe	Bachelor	Presents:	Listen	to	Your	HeartThe	Baker	and	the	BeautySummerThe	Bachelor:	The	Greatest	Seasons	-	Ever!CBSFallThe	NeighborhoodBob	Hearts	AbisholaAll	RiseBull	(13/10.61)WinterSpringSummerLove	IslandThe	CWFallAll
AmericanBlack	LightningLocal	programmingWinterSpringWhose	Line	Is	It	Anyway?Whose	Line	Is	It	Anyway?	(R)Roswell,	New	MexicoSummerPenn	&	Teller:	Fool	UsFoxFall9-1-1	(15/10.42)Prodigal	SonWinter9-1-1:	Lone	Star	(24/9.09)Spring9-1-1	(15/10.42)Late	spring9-1-1:	Lone	Star	(R)SummerFox	PresentsNBCFallThe	Voice	(16/10.23)Bluff	City
LawWinterAmerica's	Got	Talent:	The	Champions	(25/8.92)ManifestLate	winterThe	Voice	(16/10.23)SpringSonglandLate	springThe	Titan	GamesThe	WallSummerDateline	NBCNetwork8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallThe	ConnersBless	This	MessMixed-ishBlack-ishEmergenceWinterFor	LifeSpringThe	Conners	(R)Various
programmingThe	Genetic	DetectiveSummerModern	Family	(R)Black-ish	(R)Mixed-ish	(R)What	Would	You	Do?CBSFallNCIS	(2/15.34)FBI	(4/12.55)NCIS:	New	Orleans	(20/9.58)WinterFBI:	Most	Wanted	(17/10.20)SpringSummerLove	IslandThe	CWFallThe	FlashArrowLocal	programmingWinterLegends	of	TomorrowSpringStargirlSummerThe	CW	Happy
HourMid-summerTell	Me	a	StoryLate	summerDead	PixelsDead	Pixels	(R)FoxFallThe	ResidentEmpireWinterGordon	Ramsay's	24	Hours	to	Hell	and	BackSpringEmpireMid-springThe	Masked	Singer	(R)Late	springHell's	Kitchen	(R)Gordon	Ramsay's	24	Hours	to	Hell	and	Back	(R)SummerProdigal	Son	(R)NBCFallThe	Voice	(21/9.53)This	Is	Us
(7/11.55)New	Amsterdam	(18/9.70)WinterEllen's	Game	of	GamesEarly	springNew	Amsterdam	(18/9.70)NBC	News	Special	Report:	Coronavirus	PandemicSpringEllen's	Game	of	GamesNew	Amsterdam	(R)Mid-springThe	Voice	(21/9.53)Late	springAmerica's	Got	TalentWorld	of
DanceSummerNetwork8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallThe	GoldbergsSchooledModern	FamilySingle	ParentsStumptownWinterSpringAmerican	HousewifeMid-springAmerican	HousewifeSingle	ParentsWho	Wants	to	Be	a	MillionaireLate	springThe	Wonderful	World	of	DisneyAgents	of	S.H.I.E.L.D.SummerUnited	We
FallThe	Goldbergs	(R)The	Conners	(R)American	Housewife	(R)CBSFallSurvivor:	Island	of	the	Idols	(23/9.30)SEAL	TeamS.W.A.T.WinterUndercover	BossCriminal	MindsLate	winterSurvivor:	Winners	at	War	(23/9.30)SEAL	TeamSpringGame	On!SummerTough	as	NailsGame	On!SEAL	Team	(R)Late	summerBig	BrotherTough	as	NailsThe
CWFallRiverdaleNancy	DrewLocal	programmingWinterSpringBulletproofLate	springThe	100SummerCoronerFoxFallThe	Masked	Singer	(12/10.73)Almost	FamilyWinterFlirty	DancingMid-winterThe	Masked	Singer	(12/10.73)Lego	MastersSpringThe	Masked	Singer:	After	the	MaskLate	springMasterChef	(R)Ultimate	TagSummerMasterChef
(R)NBCFallChicago	Med	(10/11.22)Chicago	Fire	(6/11.70)Chicago	P.D.	(9/11.23)WinterSpringSummerAmerica's	Got	TalentEllen's	Game	of	Games	(R)Network8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallGrey's	Anatomy	(22/9.39)A	Million	Little	ThingsHow	to	Get	Away	with	MurderLate	fallHoliday	specialsThe	Great	American	Baking
ShowWinterStation	19	(29/8.52)(Tied	with	Mom)Grey's	Anatomy	(22/9.39)A	Million	Little	ThingsSpringHow	to	Get	Away	with	MurderMid-springWho	Wants	to	Be	a	MillionaireStation	19	(29/8.52)(Tied	with	Mom)Late	springHoley	MoleyTo	Tell	the	TruthSummerHoley	MoleyDon'tCBSFallYoung	Sheldon	(8/11.45)The	UnicornMom	(29/8.52)(Tied	with
Station	19)Carol's	Second	ActEvilWinterTommySpringMan	with	a	PlanBrokeMid-springS.W.A.T.	(R)SummerThe	Unicorn	(R)Mid-summerMom	(R)NCIS:	Los	Angeles	(R)Late	summerBig	BrotherLove	IslandVarious	programmingThe	CWFallSupernaturalLegaciesLocal	programmingWinterKaty	KeeneSpringIn	The	DarkLate	springBurden	of
TruthSummerKiller	CampPenn	&	Teller:	Fool	Us	(R)Late	summerMysteries	DecodedFoxEarly	fallThursday	Night	Baseball	(7:00	p.m.)FallFox	NFL	ThursdayThursday	Night	Football	(3/15.05)WinterLast	Man	StandingOutmatchedDeputyLocal	programmingSpringLast	Man	Standing	(R)Mental	Samurai	(R)Late	springCelebrity	Watch	PartyLabor	of
LoveSummerThursday	Night	Baseball	(7:00	p.m.)NBCFallSuperstorePerfect	HarmonyThe	Good	PlaceSunnysideLaw	&	Order:	Special	Victims	UnitMid-fallWill	&	GraceWinterThe	Good	PlaceWill	&	GracePerfect	HarmonyMid-winterBrooklyn	Nine-NineIndebtedLate	SpringCouncil	of	DadsBlindspotSummerThe	Wall	(R)Law	&	Order:	Special	Victims	Unit
(R)Network8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallAmerican	HousewifeFresh	Off	the	Boat20/20WinterSpringShark	TankSummerCBSFallHawaii	Five-0	(19/9.68)Magnum	P.I.	(26/8.91)(Tied	with	NCIS:	Los	Angeles)Blue	Bloods	(5/11.96)WinterMacGyverHawaii	Five-0	(19/9.68)SpringMagnum	P.I.	(26/8.91)(Tied	with	NCIS:	Los
Angeles)SummerThe	Greatest	#AtHome	VideosLate	summerMacGyver	(R)Love	IslandThe	CWFallCharmedDynastyLocal	programmingWinterSpringMasters	of	IllusionMasters	of	Illusion	(R)Whose	Line	Is	It	Anyway?	(R)SummerBeing	ReubenFoxWWE	Friday	Night	SmackDownNBCFallThe	BlacklistDateline	NBCWinterLincoln	Rhyme:	Hunt	for	the	Bone
CollectorSpringThe	BlacklistLate	springWorld	of	Dance	(R)The	Wall	(R)Dateline	NBCSummerThe	Wall	(R)Dateline	NBCLate	summerAmerica's	Got	Talent	(R)Dateline	NBCNetwork8:00p.m.8:30p.m.9:00p.m.9:30p.m.10:00p.m.10:30p.m.ABCFallSaturday	Night	FootballWinterThe	JumpNBA	Saturday	PrimetimeSpringShark	Tank	(R)American	Idol
(R)Late	springThe	Last	DanceThe	Rookie	(R)SummerAmerica's	Funniest	Home	Videos	(R)Shark	Tank	(R)The	Good	Doctor	(R)CBSFallCrimetime	Saturday48	HoursWinterSpringSummerLove	IslandFoxFallFox	College	FootballWinterSpring9-1-1	(R)Gordon	Ramsay's	24	Hours	to	Hell	and	Back	(R)Local	programmingLate	springFlirty	Dancing	(R)Lego
Masters	(R)SummerGordon	Ramsay's	24	Hours	to	Hell	and	Back	(R)Mid-summerVarious	programmingUltimate	Tag	(R)Late	summerBaseball	Night	in	America	(7:00	p.m.)NBCFallDateline	Saturday	MysterySNL	VintageWinterSpringNBC	Movie	NightSummerDateline	Saturday	MysteryLate	summerNHL	on	NBCNote:	As	with	the	two	previous	seasons,
NBC	aired	all	new	live	episodes	of	Saturday	Night	Live	in	real	time	with	the	rest	of	the	United	States,	placing	it	in	that	time	period	for	the	Pacific	and	Mountain	time	viewers	beginning	September	28,	with	a	rebroadcast	following	the	late	local	news	in	those	time	zones.	The	network's	affiliates	in	Alaska,	Hawaii,	and	other	Pacific	Islands	will	continued
to	air	the	show	on	a	delay.	Due	to	the	COVID-19	pandemic,	three	"At	Home"	editions	of	the	series	have	aired,	but	have	been	pre-compiled	and	edited	before	broadcast,	airing	after	the	late	local	news	in	all	time	zones.Note:	Due	to	the	suspension	of	the	201920	NBA	season,	NBA	Saturday	Primetime	games	were	replaced	by	encores	of	ABC
programming,	as	well	as	docuseries	The	Last	Dance.	The	76ers-Warriors	game	on	March	7	wound	up	being	the	"season	finale"	for	NBA	Saturday	Primetime,	as	the	Warriors	were	not	invited	to	Orlando	when	the	NBA	resumed	play	in	July.Note:	Fox	aired	primetime	PBC	Fight	Cards	throughout	its	Late	summer	programming	schedule.Returning
series:20/20[3]Agents	of	S.H.I.E.L.D.[7]America's	Funniest	Home	Videos[8]American	Housewife[9]American	Idol[10]The	Bachelor[11]Black-ish[12]Bless	This	Mess[13]Celebrity	Family	Feud[14]The	Conners[15]Dancing	with	the	Stars[16]Fresh	Off	the	Boat[17]The	Goldbergs[18]The	Good	Doctor[19]The	Great	American	Baking	Show[20]The	Great
Christmas	Light	Fight[21]Grey's	Anatomy[22]Holey	Moley[23]How	to	Get	Away	with	Murder[22]Kids	Say	the	Darndest	Things[a][24]Match	Game[14]A	Million	Little	Things[25]Modern	Family[26]NBA	Saturday	Primetime[27]Press	Your	Luck[14]The	Rookie[28]Saturday	Night	Football[3]Schooled[18]Shark	Tank[29]Single	Parents[30]Station	19[22]To
Tell	the	Truth[14]The	Wonderful	World	of	Disney[31]What	Would	You	Do?[32]Who	Wants	to	Be	a	Millionaire[b][33]New	series:The	Bachelor	Presents:	Listen	to	Your	Heart[34]The	Bachelor:	The	Greatest	Seasons	-	Ever![35][36]The	Baker	and	the	Beauty[37]Don't[38]Emergence[39]For	Life[40]The	Genetic	Detective[41]The	Last	Dance[c][42]Mixed-
ish[12]Stumptown[43]United	We	Fall[44]Not	returning	from	201819:1969[45]The	$100,000	Pyramid	(returned	for	202021)[14]The	Alec	Baldwin	Show[46]Bachelor	in	Paradise	(returned	for	202021)[47][48]The	Bachelorette	(returned	for	202021)[47][48]Card	Sharks	(returned	for	202021)[14]Child	Support[49]Dancing	with	the	Stars:
Juniors[50]Family	Food	Fight[51]The	Fix[52]For	the	People[53]Grand	Hotel[54]The	Kids	Are	Alright[55]Reef	Break[56]Speechless[57]Splitting	Up	Together[58]Videos	After	Dark[59]Whiskey	Cavalier[60]Returning	series:48	Hours[61]60	Minutes[61]Big	Brother[62]Blue	Bloods[63]Bull[61]CBS	Sunday	Night	Movies[d][64]Criminal
Minds[65]FBI[66]God	Friended	Me[67]Hawaii	Five-0[61]Love	Island[68]MacGyver[61]Madam	Secretary[61]Magnum	P.I.[66]Man	with	a	Plan[69]Mom[70]NCIS[71]NCIS:	Los	Angeles[72]NCIS:	New	Orleans[72]The	Neighborhood[66]NFL	on	CBSSEAL	Team[61]Survivor[4]S.W.A.T.[61]Undercover	Boss[e][4]Young	Sheldon[73]New	series:All
Rise[74]Bob	Hearts	Abishola[75]Broke[75]Carol's	Second	Act[75]Evil[74]FBI:	Most	Wanted[74]Game	On![76]The	Greatest	#AtHome	Videos[77]Tommy[78]Tough	as	Nails[76]The	Unicorn[75]Not	returning	from	201819:The	Amazing	Race	(returned	for	202021)[4][76]The	Big	Bang	Theory[79]Blood	&	Treasure	(moved	to	Paramount+)[80][81]Celebrity
Big	Brother	(returned	for	202122)[82]The	Code[83]Elementary[84]Fam[85]The	Good	Fight[86]Happy	Together[85]Instinct[87]Life	in	Pieces[85]Million	Dollar	Mile[88]Murphy	Brown[85]Ransom[89]The	Red	Line[90]Whistleblower[91]The	World's	Best[92]Returning	series:The	100[93]All	American[93]Arrow[94]Black
Lightning[94]Bulletproof[95]Burden	of	Truth[96]Charmed[94]Dynasty[94]The	Flash[94]In	the	Dark[93]Legacies[94]Legends	of	Tomorrow[94]Masters	of	Illusion[95]Mysteries	Decoded[f][97]Penn	&	Teller:	Fool	Us[95]Riverdale[94]Roswell,	New	Mexico[93]Supergirl[94]Supernatural[94]Whose	Line	Is	It	Anyway?[98]New	series:Batwoman[99]Being
Reuben[100]The	Christmas	Caroler	Challenge[101]Coroner[102]The	CW	Happy	Hour[103]Dead	Pixels[102]Fridge	Wars[100]Katy	Keene[99]Killer	Camp[100]Nancy	Drew[99]Stargirl	(shared	with	DC	Universe)[104]Taskmaster[100]Tell	Me	a	Story[g][102]Not	returning	from	201819:The	Big	Stage[105]Crazy	Ex-Girlfriend[106][107]Hypnotize	Me[108]I
Ship	It	(burned	off	on	CW	Seed)[109]iZombie[107]Jane	the	Virgin[107]My	Last	Days[110]The	Outpost	(returned	for	202021)[111]Pandora	(returned	for	202021)[112]Red	Bull	Peaking[113]Two	Sentence	Horror	Stories	(returned	for	202021)[114]Returning	series:9-1-1[115]Baseball	Night	in	AmericaBob's	Burgers[116]Empire[117]Family	Guy[116]Fox
College	Football[2]Fox	Major	League	Baseball[118]Fox	NFL	ThursdayFox	PBC	Fight	Night[119]Fox	Presents[120]Gordon	Ramsay's	24	Hours	to	Hell	and	Back[121]Last	Man	Standing[122]The	Masked	Singer[123]NFL	on	FoxThe	OTThe	Resident[115]The	Simpsons[124]Thursday	Night	Football[125]WWE	SmackDown	(moved	from	USA	Network)
[126]New	series:9-1-1:	Lone	Star[127]Almost	Family[128][129]Bless	the	Harts[130]Celebrity	Watch	Party[131]Deputy[128]Duncanville[132]Flirty	Dancing[133]Labor	of	Love[134]Lego	Masters[133]The	Masked	Singer:	After	the	Mask[135]The	Moodys[136]Outmatched[137]Prodigal	Son[128]Ultimate	Tag[138]Not	returning	from	201819:Beat	Shazam
(returned	for	202021)[139]BH90210[140]The	Cool	Kids[141]First	Responders	Live[142]The	Gifted[143]Gotham[144]Hell's	Kitchen	(returned	for	202021)[145]Lethal	Weapon[146]MasterChef	(returned	for	202021)[147]MasterChef	Junior	(returned	for	202122)[148]Mental	Samurai	(returned	for	202021)[149]The	Orville	(moved	to	Hulu	in	2022)[150]
[151]Paradise	Hotel[152]The	Passage[153]Proven	Innocent[154]Rel[143]So	You	Think	You	Can	Dance	(returned	for	202122)[155][156]Spin	the	Wheel[157]Star[158]What	Just	Happened??!	with	Fred	Savage[159]Returning	series:America's	Got	Talent[160]America's	Got	Talent:	The	Champions[161]The	Blacklist[162]Blindspot[163]Brooklyn	Nine-
Nine[164]Chicago	Fire[165]Chicago	Med[165]Chicago	P.D.[165]Dateline	NBC[166]Ellen's	Game	of	Games[167]Football	Night	in	America[168]Good	Girls[169]The	Good	Place[170]Hollywood	Game	Night[171]Law	&	Order:	Special	Victims	Unit[172]Little	Big	Shots[1]Making	It[173]Manifest[174]NBC	Movie	Night[175]NBC	Sunday	Night
Football[168]New	Amsterdam[176]NHL	on	NBC[177]Songland[178]Superstore[179]This	Is	Us[180]The	Titan	Games[181]The	Voice[182]The	Wall[183]Will	&	Grace[184]World	of	Dance[161]New	series:Bluff	City	Law[185]Council	of	Dads[186]Ellen's	Greatest	Night	of	Giveaways[187]Indebted[188]Lincoln	Rhyme:	Hunt	for	the	Bone
Collector[188]Perfect	Harmony[188]Sunnyside[185]Zoey's	Extraordinary	Playlist[189]Not	returning	from	201819:Abby's[190]American	Ninja	Warrior	(returned	for	202021)[160]A.P.	Bio	(moved	to	Peacock)[191]Bring	the	Funny[192]The	Enemy	Within[190]I	Feel	Bad[193]The	InBetween[194]Midnight,	Texas[195]The	Village[190]Note:	Series	that
were	unable	to	fulfil	their	original	or	extended	episode	orders	due	to	the	COVID-19	pandemic	have	been	indicated	below.American	HousewifePicked	up	for	six	additional	episodes	on	November	7,	2019,	bringing	the	episode	count	to	21;	one	episode	remained	unfilmed.[196][197]Bless	This	MessPicked	up	for	six	additional	episodes	on	November	7,
2019,	bringing	the	episode	count	to	19.[196]The	ConnersPicked	up	for	six	additional	episodes	on	May	14,	2019,	bringing	the	episode	count	to	19.[198]A	Million	Little	ThingsPicked	up	for	a	19-episode	full	season	on	August	8,	2019.[199]Mixed-ishPicked	up	for	a	22-episode	full	season	on	October	28,	2019.[200]The	RookiePicked	up	for	a	20-episode	full
season	on	October	28,	2019.[200]SchooledPicked	up	for	a	22-episode	full	season	on	December	3,	2019;	one	episode	remained	unfilmed.[201][197]StumptownPicked	up	for	five	additional	episodes	on	October	28,	2019,	bringing	the	episode	count	to	18.[200]All	RisePicked	up	for	a	22-episode	full	season	on	October	22,	2019;	two	episodes	were	unfilmed,
with	one	original	episode	compiled	through	web	conferencing	platforms.[202][197]Bob	Hearts	AbisholaPicked	up	for	a	22-episode	full	season	on	October	22,	2019;	two	episodes	remained	unfilmed.[202][197]Carol's	Second	ActPicked	up	for	five	additional	episodes	on	October	22,	2019,	bringing	the	episode	count	to	18.[202]The	Greatest	#AtHome
VideosPicked	up	for	four	additional	episodes	on	July	2,	2020,	bringing	this	season's	episode	count	to	5.[77]MacGyverPicked	up	for	a	22-episode	full	season	on	November	6,	2019.[h][204]The	UnicornPicked	up	for	five	additional	episodes	on	October	22,	2019,	bringing	the	episode	count	to	18.[202]The	100Picked	up	for	three	additional	episodes	on	June
6,	2019,	bringing	the	episode	count	to	16.[205]All	AmericanPicked	up	for	three	additional	episodes	on	October	8,	2019,	bringing	the	episode	count	to	16.[206]BatwomanPicked	up	for	a	22-episode	full	season	on	October	25,	2019;	two	episodes	remained	unfilmed.[207][197]LegaciesPicked	up	for	four	additional	episodes	on	July	18,	2019,	bringing	the
episode	count	to	20;	four	episodes	remained	unfilmed.[208][197]Nancy	DrewPicked	up	a	22-episode	full	season	on	October	25,	2019;	four	episodes	remained	unfilmed.[207][197]Prodigal	SonPicked	up	for	a	22-episode	full	season	on	October	7,	2019;	two	episodes	remained	unfilmed.[209][210]Good	GirlsPicked	up	for	three	additional	episodes	on
August	14,	2019,	bringing	the	episode	count	to	16;	five	episodes	remained	unfilmed.[211][197]SuperstorePicked	up	for	four	additional	episodes	on	November	5,	2019,	bringing	the	episode	count	to	22;	one	episode	remained	unfilmed.[212][197]20/20Renewed	for	a	forty-third	season	on	May	21,	2020.[213]America's	Funniest	Home	VideosRenewed	for
a	thirty-first	season	on	October	29,	2018.[8]American	HousewifeRenewed	for	a	fifth	season	on	May	21,	2020.[213]American	IdolRenewed	for	a	nineteenth	season	on	May	15,	2020.[214]The	BachelorRenewed	for	a	twenty-fifth	season	on	May	21,	2020.[213]Black-ishRenewed	for	a	seventh	season	on	May	21,	2020.[213]Celebrity	Family	FeudRenewed
for	an	eighth	season	on	March	28,	2021.[215]The	ConnersRenewed	for	a	third	season	on	May	21,	2020.[213]Dancing	with	the	StarsRenewed	for	a	twenty-ninth	season	on	May	21,	2020.[213]For	LifeRenewed	for	a	second	season	on	June	15,	2020.[216]The	GoldbergsRenewed	for	an	eighth	season	on	May	21,	2020.[213]The	Good	DoctorRenewed	for	a
fourth	season	on	February	10,	2020.[217]The	Great	Christmas	Light	FightRenewed	for	an	eighth	season	on	November	1,	2019.[218]Grey's	AnatomyRenewed	for	a	seventeenth	season	on	May	10,	2019.[22]Holey	MoleyRenewed	for	a	third	and	fourth	season	on	February	22,	2021.[219]A	Million	Little	ThingsRenewed	for	a	third	season	on	May	21,	2020.
[213]Mixed-ishRenewed	for	a	second	season	on	May	21,	2020.[213]Press	Your	LuckRenewed	for	a	third	season	on	April	7,	2021.[220]The	RookieRenewed	for	a	third	season	on	May	21,	2020.[213]Shark	TankRenewed	for	a	twelfth	season	on	May	21,	2020.[213]Station	19Renewed	for	a	fourth	season	on	March	11,	2020.[221]To	Tell	the	TruthRenewed
for	a	sixth	season	on	November	10,	2020.[222]Who	Wants	to	Be	a	MillionaireRenewed	for	a	twenty-second	season	on	May	21,	2020.[213]48	HoursRenewed	for	a	thirty-third	season	on	May	6,	2020.[223]60	MinutesRenewed	for	a	fifty-third	season	on	May	6,	2020.[223]All	RiseRenewed	for	a	second	season	on	May	6,	2020.[223]Big	BrotherRenewed	for	a
twenty-third	season	on	October	28,	2020.[224]Blue	BloodsRenewed	for	an	eleventh	season	on	May	6,	2020.[223]Bob	Hearts	AbisholaRenewed	for	a	second	season	on	May	6,	2020.[223]BullRenewed	for	a	fifth	season	on	May	6,	2020.[223]EvilRenewed	for	a	second	season	on	October	22,	2019.[225]	It	was	announced	on	May	18,	2021,	that	the	series
would	be	moving	to	Paramount+.[226]FBIRenewed	for	a	third	season	on	May	6,	2020.[223]FBI:	Most	WantedRenewed	for	a	second	season	on	May	6,	2020.[223]The	Greatest	#AtHome	VideosRenewed	for	a	second	season	on	June	14,	2021.[227]Love	IslandRenewed	for	a	third	season	on	January	27,	2021.[228]MacGyverRenewed	for	a	fifth	and	final
season	on	May	6,	2020.[223][229]Magnum	P.I.Renewed	for	a	third	season	on	May	6,	2020.[223]MomRenewed	for	an	eighth	and	final	season	on	February	5,	2019.[70][230]NCISRenewed	for	an	eighteenth	season	on	May	6,	2020.[223]NCIS:	Los	AngelesRenewed	for	a	twelfth	season	on	May	6,	2020.[223]NCIS:	New	OrleansRenewed	for	a	seventh	and
final	season	on	May	6,	2020.[223][231]The	NeighborhoodRenewed	for	a	third	season	on	May	6,	2020.[223]SEAL	TeamRenewed	for	a	fourth	season	on	May	6,	2020.[223]SurvivorRenewed	for	a	forty-first	season	on	May	6,	2020,	However,	the	series	was	delayed	until	202122	due	to	COVID-19	Pandemic.[223]S.W.A.T.Renewed	for	a	fourth	season	on	May
6,	2020.[223]Tough	as	NailsRenewed	for	a	second	season	on	August	12,	2020.[232]Undercover	BossRenewed	for	a	tenth	season	on	May	6,	2020.[223]The	UnicornRenewed	for	a	second	season	on	May	6,	2020.[223]Young	SheldonRenewed	for	a	fourth	season	on	February	22,	2019.[73]All	AmericanRenewed	for	a	third	season	on	January	7,	2020.
[233]BatwomanRenewed	for	a	second	season	on	January	7,	2020.[233]Black	LightningRenewed	for	a	fourth	and	final	season	on	January	7,	2020.[233][234]BulletproofRenewed	for	a	third	season	on	October	27,	2020.[235]Burden	of	TruthRenewed	for	a	fourth	and	final	season	on	October	27,	2020.[235][236]CharmedRenewed	for	a	third	season	on
January	7,	2020.[233]The	Christmas	Caroler	ChallengeRenewed	for	a	second	season	on	October	19,	2020.[237]CoronerRenewed	for	a	second	season	on	August	17,	2020.[238]DC's	StargirlRenewed	for	a	second	season	on	July	6,	2020.[239]Dead	PixelsRenewed	for	a	second	season	on	April	29,	2021.[240]DynastyRenewed	for	a	fourth	season	on	January
7,	2020.[233]The	FlashRenewed	for	a	seventh	season	on	January	7,	2020.[233]In	the	DarkRenewed	for	a	third	season	on	January	7,	2020.[233]Killer	CampRenewed	for	a	second	season	on	March	8,	2021.[241]LegaciesRenewed	for	a	third	season	on	January	7,	2020.[233]Legends	of	TomorrowRenewed	for	a	sixth	season	on	January	7,	2020.[233]Masters
of	IllusionRenewed	for	an	eleventh	season	on	April	29,	2021.[240]Mysteries	DecodedRenewed	for	a	second	season	on	April	7,	2022.[242]Nancy	DrewRenewed	for	a	second	season	on	January	7,	2020.[233]Penn	&	Teller:	Fool	UsRenewed	for	an	eighth	season	on	May	14,	2020.[243]RiverdaleRenewed	for	a	fifth	season	on	January	7,	2020.[233]Roswell,
New	MexicoRenewed	for	a	third	season	on	January	7,	2020.[233]SupergirlRenewed	for	a	sixth	and	final	season	on	January	7,	2020.[233][244]SupernaturalThe	series	was	scheduled	to	end	in	May	2020,	but	seven	episodes	remained	unaired	in	its	fifteenth	season	due	to	the	coronavirus	pandemic	shutting	down	filming	and	post-production	in	Vancouver,
ergo	pushing	the	series	finale	to	Fall	2020.[245]Tell	Me	a	StoryReturned	for	the	second	season	in	fall	2020.[238]Whose	Line	Is	It	Anyway?Renewed	for	a	seventeenth	season	on	May	14,	2020.[243]9-1-1Renewed	for	a	fourth	season	on	April	13,	2020.[246]9-1-1:	Lone	StarRenewed	for	a	second	season	on	April	13,	2020.[246]Bless	the	HartsRenewed	for
a	second	season	on	October	18,	2019.[247]Bob's	BurgersRenewed	for	an	eleventh	season	on	May	11,	2020.[248]DuncanvilleRenewed	for	a	second	season	on	April	6,	2020.[249]Family	GuyRenewed	for	a	nineteenth	season	on	May	11,	2020.[248]Last	Man	StandingRenewed	for	a	ninth	and	final	season	on	May	19,	2020.[250][251]Lego	MastersRenewed
for	a	second	season	on	November	11,	2020.[252]The	Masked	SingerRenewed	for	a	fourth	season	on	May	6,	2020.[253]The	MoodysRenewed	for	a	second	season	on	July	10,	2020.[254]Prodigal	SonRenewed	for	a	second	season	on	May	21,	2020.[255]The	ResidentRenewed	for	a	fourth	season	on	May	19,	2020.[250]The	SimpsonsRenewed	for	a	thirty-
second	season	on	February	6,	2019.[124]Thursday	Night	FootballRenewed	for	a	seventh	season	on	January	31,	2018;	deal	will	go	to	a	ninth	season	in	2022.[125]America's	Got	TalentRenewed	for	a	sixteenth	season	on	November	9,	2020.[256]The	BlacklistRenewed	for	an	eighth	season	on	February	20,	2020.[257]Brooklyn	Nine-NineRenewed	for	an
eighth	and	final	season	on	November	14,	2019.[258][259]Chicago	FireRenewed	for	a	ninth,	tenth	and	eleventh	season	on	February	27,	2020.[260]Chicago	MedRenewed	for	a	sixth,	seventh	and	eighth	season	on	February	27,	2020.[260]Chicago	P.D.Renewed	for	an	eighth,	ninth	and	tenth	season	on	February	27,	2020.[260]Ellen's	Game	of
GamesRenewed	for	a	fourth	season	on	February	18,	2020.[261]Football	Night	in	AmericaRenewed	for	a	fifteenth	season	on	December	14,	2011;	deal	will	go	to	a	seventeenth	season	in	2022.[168]Good	GirlsRenewed	for	a	fourth	season	on	May	15,	2020.[262]Law	&	Order:	Special	Victims	UnitRenewed	for	a	twenty-second,	twenty-third	and	twenty-
fourth	season	on	February	27,	2020.[260]Making	ItRenewed	for	a	third	season	on	January	11,	2020.[263]ManifestRenewed	for	a	third	season	on	June	15,	2020.[264]NBC	Sunday	Night	FootballRenewed	for	a	fifteenth	season	on	December	14,	2011;	deal	will	go	to	a	seventeenth	season	in	2022.[168]New	AmsterdamRenewed	for	a	third,	fourth,	and	fifth
season	on	January	11,	2020.[265]SuperstoreRenewed	for	a	sixth	and	final	season	on	February	11,	2020.[266][267]This	Is	UsRenewed	for	a	fifth	and	sixth	season	on	May	12,	2019.[180]The	VoiceRenewed	for	a	nineteenth	season	on	June	16,	2020.[268]The	WallRenewed	for	a	fourth	season	on	September	30,	2020.[269]Zoey's	Extraordinary
PlaylistRenewed	for	a	second	season	on	June	11,	2020.[270]Agents	of	S.H.I.E.L.D.It	was	announced	on	July	18,	2019,	that	season	seven	would	be	the	final	season.[271][272]	The	series	concluded	on	August	12,	2020.The	Bachelor:	The	Greatest	Seasons	Ever!The	retrospective	miniseries	was	meant	to	run	for	one	season	only;	it	concluded	on	September
7,	2020.[273]The	Baker	and	the	BeautyCanceled	on	June	15,	2020.[216]Bless	This	MessCanceled	on	May	21,	2020,	after	two	seasons.[274]Don'tCanceled	on	April	7,	2021.[275]EmergenceCanceled	on	May	21,	2020.[274]Fresh	Off	the	BoatIt	was	announced	on	November	8,	2019,	that	season	six	would	be	the	final	season.[276]	The	series	concluded	on
February	21,	2020.How	to	Get	Away	with	MurderIt	was	announced	on	July	11,	2019,	that	season	six	would	be	the	final	season.[277][278]	The	series	concluded	on	May	14,	2020.Kids	Say	the	Darndest	ThingsCanceled	on	May	21,	2020.[274]	On	December	17,	2020,	it	was	announced	that	CBS	would	pick	up	the	series	for	another	season.[279]The	Last
DanceThe	documentary	miniseries	was	meant	to	run	for	one	season	only;	it	concluded	on	June	20,	2020.[280]Modern	FamilyIt	was	announced	on	February	5,	2019,	that	season	eleven	would	be	the	final	season.[26]	The	series	concluded	on	April	8,	2020.SchooledCanceled	on	May	21,	2020,	after	two	seasons.[274]Single	ParentsCanceled	on	May	21,
2020,	after	two	seasons.[274]StumptownCanceled	on	September	16,	2020,	due	to	COVID-related	production	delays,	following	the	reversal	of	its	May	2020	renewal.[281]United	We	FallCanceled	on	September	15,	2020.[282]BrokeCanceled	on	May	6,	2020.[283]	The	series	concluded	on	June	25,	2020.Carol's	Second	ActCanceled	on	May	6,	2020.
[283]Criminal	MindsIt	was	announced	on	January	10,	2019,	that	season	fifteen	would	be	the	final	season.[65]	The	series	concluded	on	February	19,	2020.God	Friended	MeCanceled	on	April	14,	2020,	after	two	seasons.[284]	The	series	concluded	on	April	26,	2020.Hawaii	Five-0It	was	announced	on	February	28,	2020,	that	season	ten	would	be	the	final
season.[285]	The	series	concluded	on	April	3,	2020.Madam	SecretaryIt	was	announced	on	May	15,	2019,	that	season	six	would	be	the	final	season.[286][287]	The	series	concluded	on	December	8,	2019.Man	with	a	PlanCanceled	on	May	6,	2020,	after	four	seasons.[283]	The	series	concluded	on	June	11,	2020.TommyCanceled	on	May	6,	2020.[283]	The
series	concluded	the	following	day.The	100It	was	announced	on	August	4,	2019,	that	season	seven	would	be	the	final	season.[288]	The	series	concluded	on	September	30,	2020.ArrowIt	was	announced	on	March	6,	2019,	that	season	eight	would	be	the	final	season.[289]	The	series	concluded	on	January	28,	2020.Being	ReubenThe	documentary
miniseries	was	meant	to	run	for	one	season	only;	it	concluded	on	September	11,	2020.[290]Katy	KeeneCanceled	on	July	2,	2020.	This	was	the	only	cancellation	of	the	season.[291]TaskmasterOn	August	5,	2020,	The	CW	pulled	the	series	from	its	prime-time	schedule.[292]	The	remaining	episodes	were	made	available	on	CW	Seed	on	August	10,	2020.
[293]Almost	FamilyCanceled	on	March	2,	2020.[294]DeputyCanceled	on	April	3,	2020.[295]EmpireIt	was	announced	on	May	13,	2019,	that	season	six	would	be	the	final	season.[296][297]	The	series	concluded	on	April	21,	2020.Flirty	DancingCanceled	on	May	18,	2020.[298]Labor	of	LoveCanceled	on	September	8,	2021.[299]OutmatchedCanceled	on
May	19,	2020.[300]BlindspotIt	was	announced	on	May	10,	2019,	that	season	five	would	be	the	final	season.[163]	The	series	concluded	on	July	23,	2020.Bluff	City	LawCanceled	on	June	15,	2020.[301]Council	of	DadsCanceled	on	June	25,	2020.[302]	The	series	concluded	on	July	2,	2020.The	Good	PlaceIt	was	announced	on	June	7,	2019,	that	season	four
would	be	the	final	season.[303]	The	series	concluded	on	January	30,	2020.IndebtedCanceled	on	June	15,	2020.[301]Lincoln	Rhyme:	Hunt	for	the	Bone	CollectorCanceled	on	June	10,	2020.[304]Perfect	HarmonyCanceled	on	June	10,	2020.[304]SunnysideOn	October	15,	2019,	NBC	pulled	the	series	from	its	prime-time	schedule,	marking	the	first
cancellation	of	the	season.	The	remaining	unaired	episodes	aired	on	NBC's	website.[305]	The	series	was	later	canceled	on	June	15,	2020.[301]Will	&	GraceIt	was	announced	on	July	25,	2019,	that	season	eleven	would	be	the	final	season.[306][307]	The	series	concluded	on	April	23,	2020.World	of	DanceCanceled	on	March	15,	2021,	after	four	seasons.
[308]201920	Canadian	network	television	schedule201920	United	States	network	television	schedule	(daytime)201920	United	States	network	television	schedule	(late	night)Impact	of	the	COVID-19	pandemic	on	television	in	the	United	States^	Series	revival,	previously	aired	by	CBS	from	19982000.^	Return	of	primetime	celebrity	format.^	U.S.
broadcast	television	run	of	ESPN	10-part	documentary	series.^	Series	revival,	previously	aired	by	CBS	from	19792006.^	New	episodes	held	from	their	originally	intended	airdate	in	the	201718	season.^	Episodes	that	aired	this	season	only	included	updates	to	the	cases	explored	during	the	201819	season.^	U.S.	broadcast	television	premiere;
previously	released	on	CBS	All	Access.^	In	March	2020,	following	production	shutdowns	due	to	the	COVID-19	pandemic,	the	decision	was	taken	to	conclude	the	fourth	season	with	13	episodes.	The	remaining	half-dozen	episodes	that	had	completed	filming	were	retained	as	back-up	programming	for	Fall	2020	and	were	aired	as	a	part	of	season	5.
[203]^	a	b	"NBC	Builds	on	Winning	Lineup	with	Strong	Investments	in	Returning	Hits,	Dominant	Alternative	Programming,	Addictive	New	Dramas,	A	Renewed	Focus	on	Comedy	and	Homecomings	for	Big	NBC	Stars"	(Press	release).	NBC.	May	12,	2019	via	The	Futon	Critic.^	a	b	"FOX	Announces	New	Primetime	Schedule	for	2019-2020	Season"
(Press	release).	Fox.	May	13,	2019	via	The	Futon	Critic.^	a	b	c	"ABC	Unveils	2019-2020	Prime-Time	Schedule"	(Press	release).	ABC.	May	14,	2019	via	The	Futon	Critic.^	a	b	c	d	"CBS	Unveils	2019-2020	Primetime	Lineup;	8	New	Series	Join	24	Returning	Shows"	(Press	release).	CBS.	May	15,	2019	via	The	Futon	Critic.^	"The	CW	Announces	Its	New
Fall	Schedule	for	2019-2020	Season"	(Press	release).	The	CW.	May	16,	2019	via	The	Futon	Critic.^	Highest-rated	series	is	based	on	the	annual	top-rated	programs	list	compiled	by	Nielsen	Media	Research	and	reported	on	The	Hollywood	Reporter/7-Day	Season	Ratings^	"ABC	Picks	Up	"Marvel's	Agents	of	S.H.I.E.L.D."	for	a	Seventh	Season"	(Press
release).	ABC.	November	16,	2018	via	The	Futon	Critic.^	a	b	Littleton,	Cynthia	(October	29,	2018).	"ABC	Orders	'Videos	After	Dark'	With	Bob	Saget,	Renews	'AFV'	for	Two	Seasons".	Variety.^	Pedersen,	Erik	(May	10,	2019).	"'American	Housewife'	Renewed	For	Season	4	By	ABC".	Deadline	Hollywood.^	"American	Idol	Renewed	for	Season	'3'	at	ABC
as	Costly	Judging	Panel	Braces	for	a	Possible	Shakeup".	TVLine.	May	13,	2019.^	Petski,	Denise	(May	10,	2019).	"'Dancing	With	The	Stars'	&	'The	Bachelor'	Renewed	By	ABC".	Deadline	Hollywood.^	a	b	"ABC	Picks	Up	"black-ish"	for	Season	6;	"mixed-ish",	All-New	Comedy	from	the	"black-ish"	Universe;	Also	Gets	Series	Order"	(Press	release).	ABC.
May	2,	2019	via	The	Futon	Critic.^	Petski,	Denise	(May	10,	2019).	"'Bless	This	Mess'	Renewed	For	Season	2	By	ABC".	Deadline	Hollywood.^	a	b	c	d	e	f	"ABC	Renews	"Summer	Fun	&	Games"	for	2020"	(Press	release).	ABC.	November	20,	2019	via	The	Futon	Critic.^	Ausiello,	Michael	(March	22,	2019).	"The	Conners	Renewed	for	Expanded	Season	2	at
ABC	Who's	Returning?".	TVLine.^	Drysdale,	Jennifer	(February	5,	2019).	"'Dancing	With	the	Stars'	Returning	for	Fall	Season,	ABC	Confirms".	Entertainment	Tonight.^	Pedersen,	Erik	(May	10,	2019).	"'Fresh	Off	The	Boat'	Renewed	For	Season	6	On	ABC".	Deadline	Hollywood.^	a	b	Gennis,	Sadie	(May	11,	2019).	"The	Goldbergs	and	Schooled	Are
Renewed,	Says	Creator".	TV	Guide.^	lannucci,	Rebecca	(February	5,	2019).	"The	Good	Doctor	Renewed	for	Season	3".	TVLine.^	"On	Your	Mark,	Get	Set,	Bake!	"The	Great	American	Baking	Show:	Holiday	Edition"	Returns	to	ABC	This	December"	(Press	release).	ABC.	August	1,	2019	via	The	Futon	Critic.^	Pena,	Jessica	(October	18,	2018).	"The	Great
Christmas	Light	Fight:	Season	Six	Premiere,	Season	Seven	Renewal	Announced".	TV	Series	Finale.^	a	b	c	d	"ABC	Renews	Hit	Series	"Grey's	Anatomy,"	"Station	19"	and	"How	to	Get	Away	with	Murder""	(Press	release).	ABC.	May	10,	2019	via	The	Futon	Critic.^	Thorne,	Will	(October	10,	2019).	"'Holey	Moley'	Renewed	for	Season	2	at	ABC".	Variety.^
"ABC	and	Tiffany	Haddish	Reinvent	the	Classic	Show	"Kids	Say	the	Darndest	Things"	for	a	New	Generation"	(Press	release).	ABC.	May	14,	2019	via	The	Futon	Critic.^	Roots,	Kimberly	(February	5,	2019).	"A	Million	Little	Things	Renewed	for	Season	2	at	ABC".	TVLine.^	a	b	Ausiello,	Michael	(February	5,	2019).	"Modern	Family	Renewed	for	11th	and
(Yes)	Final	Season	at	ABC".	TVLine.^	Simmons-Winter,	Shakeemah	(August	12,	2019).	"ESPN	&	ABC's	Blockbuster	2019-20	NBA	Regular	Season	Schedule".	ESPN	Press	Room.	Retrieved	August	26,	2020.^	Paige,	Rachel	(May	10,	2019).	"The	Rookie	Starring	Nathan	Fillion	Is	Renewed	at	ABC".	TV	Guide.^	Andreeva,	Neillie	(February	5,	2019).	"'The
Good	Doctor',	'A	Million	Little	Things'	&	'Shark	Tank'	Renewed	By	ABC".	Deadline	Hollywood.^	Pedersen,	Erik	(May	10,	2019).	"'Single	Parents'	Renewed	By	ABC	For	Second	Season".	Deadline	Hollywood.^	Porter,	Rick	(May	7,	2020).	"ABC	Revives	'Wonderful	World	of	Disney'	Banner	for	Movie	Series".	The	Hollywood	Reporter.^	"New	Season	of	Hit
ABC	Show	"What	Would	You	Do?"	with	Anchor	John	Quinones	Returns	This	Summer	with	Brand-New	Scenarios"	(Press	release).	ABC.	July	2,	2020	via	The	Futon	Critic.^	Schneider,	Michael	(January	8,	2020).	"Jimmy	Kimmel	Hosts	'Who	Wants	to	Be	a	Millionaire'	20th	Anniversary	Revival	for	ABC".	Variety.^	"ABC	Announces	Sizzling	New	Addition	to
Its	Hit	Bachelor	Franchise:	"The	Bachelor:	Listen	to	Your	Heart""	(Press	release).	ABC.	January	8,	2020	via	The	Futon	Critic.^	White,	Peter	(April	29,	2020).	"'The	Bachelor':	ABC	Looks	Back	At	Big	Moments	In	Dating	Franchise	For	Retrospective	Series".	Deadline	Hollywood.^	"Series	Title	Change:	Relive	the	Most	Dramatic	Seasons	in	Bachelor
History	on	"The	Bachelor:	The	Greatest	Seasons	-	Ever!,"	Hosted	by	Chris	Harrison,	Beginning	Monday,	June	8,	on	ABC"	(Press	release).	ABC.	May	11,	2020	via	The	Futon	Critic.^	Andreeva,	Nellie;	Petski,	Denise	(May	11,	2019).	"'The	Baker	And	The	Beauty'	Gets	ABC	Series	Order	As	Dean	Georgaris	Scores	Double".	Deadline	Hollywood.^	"ABC	Says
Do	to	New	Original	Game	Show,	"Don't,"	From	Banijay	Studios	North	America	and	Executive	Producer	Ryan	Reynolds"	(Press	release).	ABC.	April	8,	2019	via	The	Futon	Critic.^	Andreeva,	Nellie	(May	11,	2019).	"'Emergence'	NBC	Drama	Pilot	Gets	Series	Order	At	ABC".	Deadline	Hollywood.^	Andreeva,	Nellie;	Petski,	Denise	(May	11,	2019).	"Hank
Steinberg/50	Cent	Drama	'For	Life'	&	'United	We	Fall'	Comedy	Get	ABC	Series	Orders".	Deadline	Hollywood.^	Goldberg,	Lesley	(April	14,	2020).	"ABC	Sets	'Agents	of	SHIELD'	Return,	Moves	Up	Summer	Unscripted	Slate".	The	Hollywood	Reporter.^	"ABC	to	Present	Encore	Presentation	of	the	Smash	Hit	Documentary	"The	Last	Dance,"	Airing
Saturday,	May	23"	(Press	release).	ABC.	May	19,	2020	via	The	Futon	Critic.^	Andreva,	Nellie	(May	8,	2019).	"Cobie	Smulders	P.I.	Drama	Based	On	'Stumptown'	Graphic	Novels	Gets	ABC	Series	Order".	Deadline	Hollywood.^	"All-New	Comedy	Series	"United	We	Fall"	Set	to	Premiere	Wednesday,	July	15,	on	ABC"	(Press	release).	ABC.	June	18,	2020
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abbreviations	of	ABC	and	CBS)	and	is	sometimes	referred	to	as	the	Peacock	Network,	in	reference	to	its	stylized	peacock	logo,	which	was	introduced	in	1956	to	promote	the	company's	innovations	in	early	color	broadcasting.[1]NBC	has	twelve	owned-and-operated	stations	and	has	affiliates	in	almost	every	TV	market	in	the	United	States.	Some	of	the
stations	are	also	available	in	Mexico,	the	Caribbean,	and	Canada,	via	pay-television	providers	or	in	border	areas	over	the	air.	NBC	also	maintains	brand	licensing	agreements	for	international	channels	in	South	Korea	and	Germany.[2]Main	articles:	History	of	NBC	and	NBC	Radio	NetworkEvolution	of	Comcast	NBCUniversal1912Universal	Pictures	is
founded1926NBC	is	founded1928Walter	Lantz	Productions	is	established1943MCA	Inc.	establishes	Revue	Studios	(later	Universal	Television)1963American	Cable	Systems	is	founded1964Universal	Studios	Hollywood	opens1968American	Cable	Systems	rebrands	to	Comcast1975Filmworks	is	founded1976Filmworks	becomes	Casablanca	Record	&
Filmworks1980PolyGram	renames	Casablanca	Record	&	Filmworks	to	PolyGram	PicturesMCA	Videocassette	Inc.	(later	Universal	Pictures	Home	Entertainment)	is	established1983PolyGram	Pictures	closes1984Walter	Lantz	Productions'	assets	are	sold	to	UniversalTelemundo	is	founded1986General	Electric	re-purchases	its	former	subsidiary	RCA	for
$6.4	billion,	including	NBC	and	a	stake	in	A&E1987PolyGram	Movies	is	founded1989NBC	relaunches	Tempo	Television	as	CNBC1990Universal	Studios	Florida	opensPolyGram	Movies	is	renamed	PolyGram	Filmed	EntertainmentSky	Television	and	British	Satellite	Broadcasting	merge	to	form	British	Sky	BroadcastingUniversal	Cartoon	Studios	(later
Universal	Animation	Studios)	is	established1994DreamWorks	Animation	is	founded1995Seagram	acquires	Universal	through	its	acquisition	of	MCANBC	and	Microsoft	replace	America's	Talking	with	MSNBC1998Seagram	acquires	PolyGram	Filmed	EntertainmentBarry	Diller	purchases	Universal's	domestic	television	assetsUniversal	Television	is
renamed	Studios	USA	Television1999PolyGram	Filmed	Entertainment	is	folded	into	Universal	PicturesUniversal	Studios	Florida	expands	to	become	Universal	Orlando	Resort2000Seagram	is	sold	to	Vivendi	and	merged	with	StudioCanal	to	become	Vivendi	Universal	Entertainment2001Grand	opening	of	Universal	Studios	JapanVivendi	purchases
Studios	USA2002NBC	acquires	Telemundo	and	BravoStudios	USA	assets	are	folded	into	UniversalFocus	Features	is	formedComcast	acquires	AT&T	Broadband	for	$44.5	billion2004GE	and	Vivendi	merge	NBC	and	Universal	into	NBCUniversal2005Comcast	sets	up	a	joint-venture	with	PBS,	Sesame	Workshop	&	HIT	Entertainment	to	form	PBS	Kids
SproutComcast	&	Time	Warner	Cable	jointly	acquire	Adelphia	Cable	assets	for	$17.6	billion2007Illumination	is	founded2011Vivendi	divests	interest	in	NBCU;	Comcast	buys	51%	of	NBCU	from	GE,	turning	it	into	a	limited	liability	companyNBCUniversal	Archives	is	founded2012NBCUniversal	divests	its	A&E	Networks	minority	stake2013Comcast	buys
GE's	remaining	49%	of	NBCUComcast/NBCU	assumes	full	ownership	of	Sprout2016NBCU	acquires	DreamWorks	Animation2017NBCU	acquires	a	minority	stake	in	Amblin	PartnersSprout	relaunches	as	Universal	Kids2018Comcast	acquires	Sky	from	21st	Century	Fox2020NBCU	launches	Peacock2025NBCUniversal	announces	the	closure	of	Universal
KidsvteThe	first	and	oldest	major	broadcast	network	in	the	United	States,	NBC	was	formed	in	1926	by	the	Radio	Corporation	of	America	(RCA),	then	owned	by	General	Electric	(GE),	Westinghouse,	AT&T	Corporation	and	United	Fruit	Company.	In	1932,	the	US	Government	forced	GE	to	sell	RCA	and	NBC	due	to	antitrust	violations.	In	late	1986,	GE
regained	control	of	RCA	through	its	$6.4	billion	purchase	of	the	company.	Although	it	retained	NBC,	GE	immediately	closed	or	sold	off	most	of	RCA's	other	divisions	and	assets.In	2003,	French	media	company	Vivendi	merged	its	entertainment	assets	with	GE,	forming	NBCUniversal.	Comcast	purchased	a	controlling	interest	in	NBCUniversal	in	2011
and	acquired	GE's	remaining	stake	in	2013.[3]30	Rockefeller	Plaza,	the	headquarters	of	NBC	at	Rockefeller	Center	in	New	York	CityNBC	is	the	home	broadcaster	of	some	of	the	longest	continuously	running	American	television	series,	including	the	news	program	Meet	the	Press	(debuted	1947);	Today	(debuted	1952);	The	Tonight	Show	(debuted
nationally	1954);	and	Saturday	Night	Live	(debuted	1975).	The	drama	series	Law	&	Order:	Special	Victims	Unit,	which	debuted	in	1999,	began	its	26th	season	in	October	2024	and	is	currently	the	longest-running	live-action	series	in	American	prime-time	television	history.Main	articles:	List	of	programs	broadcast	by	NBC,	List	of	programs	previously
broadcast	by	NBC,	NBC	News,	and	NBC	SportsAs	of	2022[update],	NBC	provides	87	hours	of	regularly	scheduled	network	programming	each	week.	The	network	provides	22	hours	of	prime-time	programming	to	affiliated	stations	Monday	through	Saturdays	from	8:00p.m.	to	11:00p.m.	Eastern	and	Pacific	Time	(7:00p.m.10:00p.m.	in	all	other	U.S.
time	zones)	and	Sundays	from	7:00p.m.	to	11:00p.m.	Eastern	and	Pacific	Time	(6:00p.m.10:00p.m.	in	all	other	time	zones).Daytime	NBC	News	programming	includes	the	morning	news/interview	program	Today	from	7:00a.m.	to	11:00a.m.	weekdays,	7:00a.m.8:30a.m.	/	8:00a.m.	-	9:30a.m.	on	Saturdays	and	7:00a.m.8:00a.m.	/	8:00a.m.	-9:00a.m.	on
Sundays,	it	also	airs	NBC	News	Daily	at	12:00p.m.1:00p.m.	on	weekdays,	it	includes	nightly	editions	of	NBC	Nightly	News,	the	Sunday	political	talk	show	Meet	the	Press,	weekday	early-morning	news	program	Early	Today	and	primetime	newsmagazine	Dateline	NBC	on	Friday	nights.	Late	nights	feature	the	weeknight	talk	shows	The	Tonight	Show
Starring	Jimmy	Fallon,	Late	Night	with	Seth	Meyers,	and	an	overnight	replay	of	Today	with	Hoda	&	Jenna.	NBC	affiliates	carrying	it	in	syndication	also	have	the	option	to	substitute	a	same-day	encore	of	The	Kelly	Clarkson	Show	on	weekdays.	On	Saturdays,	the	LXTV-produced	1st	Look	and	Open	House	NYC	air	after	Saturday	Night	Live	(replays	of
the	previous	week's	1st	Look	also	air	on	Friday	late	nights	on	most	stations),	with	a	Meet	the	Press	encore	a	part	of	its	Sunday	overnight	schedule.The	network's	weekend	morning	children's	programming	time	slot	is	programmed	by	Litton	Entertainment	under	a	time-lease	agreement.	The	three-hour	block	of	programming	designed	mainly	for	14-16-
year-old	teenage	viewers	is	under	the	umbrella	branding	of	The	More	You	Know,	based	on	the	network's	long-time	strand	of	internally-produced	public	service	announcements	of	the	same	name.	It	premiered	on	October	8,	2016,	giving	Litton	control	of	all	but	Fox's	Weekend	morning	E/I	programming	among	the	five	major	broadcast	networks.Live
sports	programming	is	also	provided	on	weekends	at	any	time	between	7:00a.m.	and	11:30p.m.	Eastern	Time,	but	most	commonly	between	12	p.m.	and	6	p.m.	Eastern.	Due	to	the	unpredictable	length	of	sporting	events,	NBC	will	occasionally	pre-empt	scheduled	programs	(more	common	with	the	weekend	editions	of	NBC	Nightly	News,	and	local	and
syndicated	programs	carried	by	its	owned-and-operated	stations	and	affiliates).	NBC	has	also	held	the	American	broadcasting	rights	to	the	Summer	Olympic	Games	since	the	1988	games	and	the	rights	to	the	Winter	Olympic	Games	since	the	2002	games.	Coverage	of	the	Olympics	on	NBC	has	included	pre-empting	regularly	scheduled	programs
during	daytime,	prime	time,	and	late	night.	In	July	2022,	NBC	announced	that	the	Olympic	Channel	will	be	shut	down	on	September	30.	NBC	stated	they	will	be	announcing	the	plans	for	Olympic	content	in	the	fall	of	2022.[4]Main	article:	NBC	NewsNews	coverage	has	long	been	an	important	part	of	NBC's	operations	and	public	image,	dating	to	the
network's	radio	days.	Notable	NBC	News	productions	past	and	present	include	Today,	NBC	Nightly	News	(and	its	immediate	predecessor,	The	HuntleyBrinkley	Report),	Meet	the	Press	(which	has	the	distinction	of	the	longest	continuously	running	program	in	the	history	of	American	television),	Dateline	NBC,	Early	Today,	NBC	News	at	Sunrise,	NBC
Nightside	and	Rock	Center	with	Brian	Williams.In	1989,	the	news	division	began	its	expansion	to	cable	with	the	launch	of	the	business	news	channel	CNBC.	The	company	eventually	formed	other	cable	news	services	including	MSNBC	(created	in	1996	originally	as	a	joint	venture	with	Microsoft,	which	now	features	a	mix	of	general	news	and	political
discussion	programs	with	a	liberal	stance),[5][6]	and	the	2008	acquisition	of	The	Weather	Channel	in	conjunction	with	Blackstone	Group	and	Bain	Capital.	In	addition,	NBCSN	(operated	as	part	of	the	NBC	Sports	Group,	which	became	an	NBC	property	through	Comcast's	acquisition	of	NBCUniversal)	carries	sports	news	content	alongside	sports	event
telecasts.	Key	anchors	from	NBC	News	are	also	used	during	NBC	Sports	coverage	of	the	Olympic	Games.Main	article:	NBC	DaytimeWhile	NBC	has	aired	a	variety	of	soap	operas	on	its	daytime	schedule	over	its	history,	Days	of	Our	Lives	(19652022)	was	the	last	soap	opera	on	the	network	when	it	was	taken	off	the	air	in	2022	(and	moved	to	the
Peacock	streaming	service).	Currently	the	network	only	offers	NBC	News	Daily	on	its	afternoon	schedule,	with	affiliates	using	the	rest	of	the	afternoon	for	syndicated	or	local	programming.Long-running	daytime	dramas	seen	on	NBC	in	the	past	include	The	Doctors	(19631982),	Another	World	(19641999),	Santa	Barbara	(19841993),	and	Passions
(19992007).	NBC	also	aired	the	final	412	years	of	Search	for	Tomorrow	(19821986)	after	that	series	was	initially	cancelled	by	CBS,	although	many	NBC	affiliates	did	not	clear	the	show	during	its	tenure	on	the	network.	NBC	has	also	aired	numerous	short-lived	soap	operas,	including	Generations	(19891991),	Sunset	Beach	(19971999),	and	the	two
Another	World	spin-offs,	Somerset	(19701976)	and	Texas	(19801982).Notable	daytime	game	shows	that	once	aired	on	NBC	include	The	Price	Is	Right	(19561963),	Concentration	(19581973;	and	19871991	as	Classic	Concentration),	The	Match	Game	(19621969),	Let's	Make	a	Deal	(19631968	and	19901991,	as	well	as	a	short-lived	prime-time	revival	in
2003),	Jeopardy!	(19641975	and	19781979),	The	Hollywood	Squares	(19661980),	Wheel	of	Fortune	(19751989	and	1991),	Password	Plus/Super	Password	(19791982	and	19841989),	Sale	of	the	Century	(19691973	and	19831989)	and	Scrabble	(19841990	and	1993).	The	last	game	show	ever	to	air	as	part	of	NBC's	daytime	schedule	was	the	short-lived
Caesars	Challenge,	which	ended	in	January	1994.Notable	past	daytime	talk	shows	that	have	aired	on	NBC	have	included	Home	(19541957),	The	Ernie	Kovacs	Show	(19551956),	The	Merv	Griffin	Show	(19621963),	Leeza	(19941999)	and	Later	Today	(19992000).Main	articles:	Children's	programming	on	NBC,	TNBC,	Discovery	Kids	on	NBC,	Qubo,
NBC	Kids,	and	The	More	You	Know	(TV	programming	block)Children's	programming	has	played	a	part	in	NBC's	programming	since	its	initial	roots	in	television.	NBC's	first	major	children's	series,	Howdy	Doody,	debuted	in	1947	and	was	one	of	the	era's	first	breakthrough	television	shows.	From	the	mid-1960s	until	1992,	the	bulk	of	NBC's	children's
programming	was	composed	of	mainly	animated	programming	including	classic	Looney	Tunes	and	Woody	Woodpecker	shorts;	reruns	of	prime	time	animated	sitcoms	such	as	The	Flintstones	and	The	Jetsons;	foreign	acquisitions	like	Astro	Boy	and	Kimba	the	White	Lion;	animated	adaptions	of	Punky	Brewster,	ALF	and	Star	Trek	as	well	as	animated
vehicles	for	Gary	Coleman	and	Mr.	T;	live-action	programs	like	The	Banana	Splits,	The	Bugaloos	and	H.R.	Pufnstuf;	and	the	original	broadcasts	of	Gumby,	The	Rocky	and	Bullwinkle	Show,	Underdog,	The	Smurfs,	Alvin	and	the	Chipmunks	and	Disney's	Adventures	of	the	Gummi	Bears.	From	1984	to	1989,	the	network	aired	a	series	of	public	service
announcements	called	One	to	Grow	On,	which	aired	after	the	end	credits	of	every	program	or	every	other	children's	program.[7]In	1989,	NBC	premiered	Saved	by	the	Bell,	a	live-action	teen	sitcom	which	originated	on	The	Disney	Channel	the	previous	year	as	Good	Morning,	Miss	Bliss	(which	served	as	a	starring	vehicle	for	Hayley	Mills;	four	cast
members	from	that	show	were	cast	in	the	NBC	series	as	the	characters	they	originally	played	on	Miss	Bliss).	Saved	by	the	Bell,	despite	being	given	bad	reviews	from	television	critics,	would	become	one	of	the	most	popular	teen	series	in	television	history	as	well	as	the	top-rated	series	on	Saturday	mornings,	dethroning	ABC's	The	Bugs	Bunny	and
Tweety	Show	in	its	first	season.The	success	of	Saved	by	the	Bell	led	NBC	to	remove	animated	series	from	its	Saturday	morning	lineup	in	August	1992	in	favor	of	additional	live-action	series	as	part	of	a	new	block	called	TNBC,	along	with	the	debut	of	a	Saturday	edition	of	Today.	Most	of	the	series	featured	on	the	TNBC	lineup	were	executive	produced
by	Peter	Engel	(such	as	City	Guys,	Hang	Time,	California	Dreams,	One	World	and	the	Saved	by	the	Bell	sequel,	Saved	by	the	Bell:	The	New	Class),	with	the	lineup	being	designed	from	the	start	to	meet	the	earliest	form	of	the	FCC's	educational	programming	guidelines	under	the	Children's	Television	Act.[8]	NBA	Inside	Stuff,	an	analysis	and	interview
program	aimed	at	teens	that	was	hosted	for	most	of	its	run	by	Ahmad	Rashad,	was	also	a	part	of	the	TNBC	lineup	during	the	NBA	season	until	2002	(when	the	program	moved	to	ABC	as	a	result	of	that	network	taking	the	NBA	rights	from	NBC).In	2002,	NBC	entered	into	an	agreement	with	Discovery	Communications	to	carry	educational	children's
programs	from	the	Discovery	Kids	cable	channel.[8]	Debuting	that	September,	the	Discovery	Kids	on	NBC	block	originally	consisted	exclusively	of	live-action	series,	including	reality	series	Trading	Spaces:	Boys	vs.	Girls	(a	kid-themed	version	of	the	TLC	series	Trading	Spaces);	the	Emmy-nominated	reality	game	show	Endurance,	hosted	and	produced
by	J.	D.	Roth	(whose	production	company,	3-Ball	Productions,	would	also	produce	reality	series	The	Biggest	Loser	for	NBC	beginning	in	2003);	and	scripted	series	such	as	Strange	Days	at	Blake	Holsey	High	and	Scout's	Safari.	The	block	later	expanded	to	include	some	animated	series	such	as	Kenny	the	Shark,	Tutenstein	and	Time	Warp	Trio.In	May
2006,	NBC	announced	plans	to	launch	a	new	Saturday	morning	children's	block	under	the	Qubo	brand	in	September	2006.[9]	An	endeavor	originally	operated	as	a	joint	venture	between	NBCUniversal,	Ion	Media	Networks,	Scholastic	Press,	Classic	Media	and	Corus	Entertainment's	Nelvana	unit	(Ion	acquired	the	other	partners'	shares	in	2013),	the
Qubo	venture	also	encompassed	weekly	blocks	on	Telemundo	and	Ion	Television,	a	24-hour	digital	multicast	network	on	Ion's	owned-and-operated	and	affiliated	stations,	as	well	as	video	on	demand	services	and	a	branded	website.	Qubo	launched	on	NBC	on	September	9,	2006,	with	six	programs	(VeggieTales,	Dragon,	VeggieTales	Presents:	3-2-1
Penguins!,	Babar,	Jane	and	the	Dragon	and	Jacob	Two-Two).On	March	28,	2012,	it	was	announced	that	NBC	would	launch	a	new	Saturday	morning	preschool	block	programmed	by	Sprout	(originally	jointly	owned	by	NBCUniversal,	PBS,	Sesame	Workshop	and	Apax	Partners,	with	the	former	acquiring	the	other's	interests	later	that	year).	The	block,
NBC	Kids,	premiered	on	July	7,	2012,	replacing	the	"Qubo	on	NBC"	block.[10][11][12][13]On	February	24,	2016,	it	was	announced	that	NBC	would	launch	a	new	Saturday	morning	block	programmed	by	Litton	Entertainment	under	the	Children's	Television	Act.	It's	called	The	More	You	Know,	inspired	by	the	name	of	brand	extension	of	The	More	You
Knowa	series	of	public	service	campaigns	first	launched	by	NBC	in	1989.[14][15]	The	block	premiered	on	October	8,	2016,	replacing	NBC	Kids	block	(originally	October	1,	2016,	but	postponed	due	to	the	NBC	network	coverage	of	the	2016	Ryder	Cup).NBC	holds	the	broadcast	rights	to	several	annual	specials	and	award	show	telecasts,	including	the
Golden	Globe	Awards	and	the	Primetime	Emmy	Awards	(which	are	rotated	across	all	four	major	networks	each	year).	Since	1953,	NBC	has	served	as	the	official	American	broadcaster	of	the	Macy's	Thanksgiving	Day	Parade.	CBS	also	carries	unauthorized	coverage	of	the	Macy's	parade	as	part	of	The	Thanksgiving	Day	Parade	on	CBS;	however,	as
NBC	holds	rights	to	the	parade,	it	has	exclusivity	over	the	broadcast	of	Broadway	and	music	performances	appearing	in	the	parade	(CBS	airs	live	performances	separate	from	those	seen	in	the	parade	as	a	result),	and	Macy's	chose	to	reroute	the	parade	in	2012	out	of	the	view	of	CBS'	cameras,	although	it	continues	to	cover	the	parade.	NBC	began
airing	a	same-day	rebroadcast	of	the	parade	telecast	in	2009	(replacing	its	annual	Thanksgiving	afternoon	airing	of	Miracle	on	34th	Street).	In	2007,	NBC	acquired	the	rights	to	the	National	Dog	Show,	which	airs	following	the	Macy's	Thanksgiving	Day	Parade	each	year.The	network	also	broadcasts	several	live-action	and	animated	specials	during	the
Christmas	holiday	season,	including	the	2014	debuts	How	Murray	Saved	Christmas	(an	animated	musical	adaptation	of	the	children's	book	of	the	same	name)	and	Elf:	Buddy's	Musical	Christmas	(a	stop-motion	animated	special	based	on	the	2003	live-action	film	Elf).Since	2013,	the	network	has	aired	live	musical	adaptations	with	major	stars	in	lead
roles.	Originally	dismissed	as	a	gimmick,	they	have	proven	to	be	rating	successes,	as	well	as	a	nostalgic	tribute	to	the	early	days	of	television.	Past	adaptations	include:The	Sound	of	Music	in	2013	(starring	Carrie	Underwood	as	Maria	Von	Trapp)Peter	Pan	in	2014	(starring	Allison	Williams	in	the	titular	role	and	Christopher	Walken	as	Captain
Hook)The	Wiz	in	2015	(starring	Queen	Latifah	as	the	Wiz,	Mary	J.	Blige	as	the	Wicked	Witch	and	Uzo	Aduba	as	the	Good	Witch)Hairspray	in	2016	(starring	Ariana	Grande	as	Penny	Pingleton,	Jennifer	Hudson	as	Motormouth	Maybelle,	Kristin	Chenoweth	as	Velma	von	Tussle	and	Harvey	Fierstein	as	Edna	Turnblad,	reprising	his	role	in	the	original
Broadway	production)Jesus	Christ	Superstar	in	2018	(starring	John	Legend	as	Jesus	Christ,	Sara	Bareilles	as	Mary	Magdalene	and	Alice	Cooper	as	King	Herod)[16]Annie	Live!	in	2021	(starring	Taraji	P.	Henson	as	Miss	Hannigan,	Harry	Connick	Jr.	as	Daddy	Warbucks,	Nicole	Scherzinger	as	Grace	Farrell	and	Tituss	Burgess	as	Rooster	Hannigan)From
2003	to	2014,	NBC	also	held	rights	to	two	of	the	three	pageants	organized	by	the	Miss	Universe	Organization:	the	Miss	Universe	and	Miss	USA	pageants	(NBC	also	held	rights	to	the	Miss	Teen	USA	pageant	from	2003,	when	NBC	also	assumed	rights	to	the	Miss	USA	and	Miss	Universe	pageants	as	part	of	a	deal	brokered	by	Miss	Universe
Organization	owner	Donald	Trump	that	gave	the	network	half-ownership	of	the	pageants,[17]	until	2007,	when	NBC	declined	to	renew	its	contract	to	carry	Miss	Teen	USA,	effectively	discontinuing	televised	broadcasts	of	that	event	until	2023).	NBCUniversal	relinquished	the	rights	to	Miss	Universe	and	Miss	USA	on	June	29,	2015,	as	part	of	its
decision	to	cut	business	ties	with	Donald	Trump	and	the	Miss	Universe	Organization	(which	was	half-owned	by	corporate	parent	NBCUniversal)	in	response	to	controversial	remarks	about	Mexican	immigrants	made	by	Trump	during	the	launch	of	his	2016	campaign	for	the	Republican	presidential	nomination.[18][19]Through	the	years,	NBC	has
produced	many	in-house	programs,	in	addition	to	airing	content	from	other	producers	such	as	Revue	Studios	and	its	successor	Universal	Television.	Notable	in-house	productions	by	NBC	have	included	Bonanza,	Destination	X,	Little	House	on	the	Prairie,	Yes,	Chef!	Las	Vegas,	Crossing	Jordan,	Transplant,	the	Law	&	Order	franchise	(begun
independently	by	Universal	Television,	and	became	in-house	programming	after	the	NBCUniversal	deal),	The	Office,	Deal	or	No	Deal	Island	and	the	Chicago	franchise.Main	articles:	List	of	NBC	television	affiliates	(by	U.S.	state),	List	of	NBC	television	affiliates	(table),	and	NBC	Owned	Television	StationsNBC	has	twelve	owned-and-operated	stations
and	current	and	pending	affiliation	agreements	with	222	additional	television	stations	encompassing	50	states,	the	District	of	Columbia,	six	U.S.	possessions	and	two	non-U.S.	territories	(Aruba	and	Bermuda).[20][21]	The	network	has	a	national	reach	of	88.91%	of	all	households	in	the	United	States	(or	277,821,345	Americans	with	at	least	one
television	set).	From	January	24,	2022,	when	CBS	affiliate	WBKB-TV	in	Alpena,	Michigan	affiliated	its	DT2	subchannel	with	NBC,	to	December	31,	2024,	when	KXGN-TV	in	Glendive,	Montana	dropped	NBC	from	its	DT2	subchannel,	NBC	was	the	only	major	network	with	an	in-market	affiliate	in	every	designated	market	area	in	the	United	States.[22]
[23]Currently,	New	Jersey	and	Delaware	are	the	only	U.S.	states	where	NBC	does	not	have	a	locally	licensed	affiliate.	New	Jersey	is	served	by	New	York	City	O&O	WNBC-TV	and	Philadelphia	O&O	WCAU;	New	Jersey	formerly	had	an	in-state	affiliate	in	Atlantic	City-based	WMGM-TV,	which	was	affiliated	with	the	network	from	1966	to	2014.	Delaware
is	served	by	Salisbury	affiliate	WRDE-LD	and	Philadelphia-based	WCAU.	NBC	maintains	affiliations	with	low-power	stations	in	a	few	smaller	markets,	such	as	Binghamton,	New	York	(WBGH-CD),	Jackson,	Tennessee	(WNBJ-LD)	and	Juneau,	Alaska	(KATH-LD),	that	do	not	have	enough	full-power	stations	to	support	a	standalone	affiliate.	In	some
markets,	these	stations	also	maintain	digital	simulcasts	on	a	subchannel	of	a	co-owned/co-managed	full-power	television	station.Southern	New	Hampshire	receives	NBC	programming	via	network-owned	WBTS-CD,	licensed	to	serve	Nashua;	while	nominally	licensed	as	a	low-power	class	A	station,	it	transmits	a	full-power	signal	under	a	channel	share
with	the	WGBH	Educational	Foundation	and	its	secondary	Boston	station	WGBX-TV	from	Needham,	Massachusetts,	and	serves	as	the	NBC	station	for	the	entire	Boston	market.	Until	2019,	NBC	operated	a	low-powered	station	in	Boston,	WBTS-LD	(now	WYCN-LD),	which	aimed	to	serve	as	its	station	in	that	market	while	using	a	network	of	additional
full-power	stations	to	cover	the	market	in	full	(including	Merrimack,	New	Hampshire-licensed	Telemundo	station	WNEU,	which	transmitted	WBTS	on	a	second	subchannel);	NBC	purchased	the	Nashua	station	(formerly	WYCN-CD)	in	early	2018	after	the	FCC	spectrum	auction,	and	in	2019	relocated	WYCN-LD	to	Providence,	Rhode	Island	to	serve	as	a
Telemundo	station	for	that	market.Tegna	Media	is	the	largest	operator	of	NBC	stations	in	terms	of	overall	market	reach,	owning	or	providing	services	to	20	NBC	affiliates	(including	those	in	larger	markets	such	as	Atlanta,	Denver,	St.	Louis,	Seattle	and	Cleveland);	Gray	Television	is	the	largest	operator	of	NBC	stations	by	numerical	total,	owning	28
NBC-affiliated	stations.NBC	provides	video	on	demand	access	for	delayed	viewing	of	the	network's	programming	through	various	means,	including	via	its	website	at	NBC.com,	a	traditional	VOD	service	called	NBC	on	Demand	available	on	most	traditional	cable	and	IPTV	providers,[24]	and	through	content	deals	with	Hulu	and	Netflix	(the	latter	of
which	carries	only	cataloged	episodes	of	NBC	programs,	after	losing	the	right	to	carry	newer	episodes	of	its	programs	during	their	current	seasons	in	July	2011).	NBCUniversal	is	a	part-owner	of	Hulu	(along	with	majority	owner	The	Walt	Disney	Company,	owner	of	ABC),	and	has	offered	full-length	episodes	of	most	of	NBC's	programming	through	the
streaming	service	(which	are	available	for	viewing	on	Hulu's	website	and	mobile	app)	since	Hulu	launched	in	private	beta	testing	on	October	29,	2007.[25][26][27][28]The	most	recent	episodes	of	the	network's	shows	are	usually	made	available	on	NBC.com	and	Hulu	the	day	after	their	original	broadcast.	In	addition,	NBC.com	and	certain	other
partner	websites	(including	Hulu)	provide	complete	back	catalogs	of	most	of	its	current	series	as	well	as	a	limited	selection	of	episodes	of	classic	series	from	the	NBCUniversal	Television	Distribution	program	library	including	shows	not	broadcast	by	NBC	during	their	original	runs	(including	the	complete	or	partial	episode	catalogs	of	shows	like	30
Rock,	The	A-Team,	Charles	in	Charge,	Emergency!,	Knight	Rider	(both	the	original	series	and	the	short-lived	2008	reboot),	Kojak,	Miami	Vice,	The	Office,	Quantum	Leap	and	Simon	&	Simon).[29][30][31]On	February	18,	2015,	NBC	began	providing	live	programming	streams	of	local	NBC	stations	in	select	markets,	which	are	only	available	to
authenticated	subscribers	of	participating	pay	television	providers.	All	eleven	NBC-owned-and-operated	stations	owned	by	NBCUniversal	Owned	Television	Stations'	were	the	first	stations	to	offer	streams	of	their	programming	on	NBC's	website	and	mobile	app,	and	new	affiliation	agreements	have	made	a	majority	of	the	network's	affiliates	available
through	the	network's	website	and	app	based	on	a	viewer's	location.	The	network's	NFL	game	telecasts	were	not	permitted	to	be	streamed	on	the	service	for	several	years	until	a	change	to	the	league's	mobile	rights	agreement	in	the	2018	season	allowed	games	to	be	streamed	through	network	websites	and	apps.[32][33][34][35]NBC's	master	feed	is
transmitted	in	1080i	high	definition,	the	native	resolution	format	for	NBCUniversal's	television	properties.	However,	19	of	its	affiliates	transmit	the	network's	programming	in	720p	HD,	while	four	others	carry	the	network	feed	in	480i	standard	definition[20]	either	due	to	technical	considerations	for	affiliates	of	other	major	networks	that	carry	NBC
programming	on	a	digital	subchannel	or	because	a	primary	feed	NBC	affiliate	has	not	yet	upgraded	their	transmission	equipment	to	allow	content	to	be	presented	in	HD.NBC's	master	feed	has	not	fully	converted	to	1080p	or	2160p	ultra-high-definition	television	(UHD).	However,	some	NBC	stations	have	already	begun	broadcasting	at	1080p	via	ATSC
3.0	multiplex	stations.	One	notable	example	is	WRAL-TV	in	Raleigh,	North	Carolina	(a	station	that	re-joined	NBC	in	February	2016),	which	is	currently	also	broadcasting	at	1080p	via	WNGT-CD,	which	is	also	serving	as	an	ATSC	3.0	multiplex	for	the	Raleigh	area.	While	the	equipment	would	allow	the	transmission	of	2160p	UHD,	this	was	previously
done	through	a	secondary	experimental	station	(WRAL-EX)	where	it	transmitted	limited	NBC	programming	in	UHD.	The	experimental	station	went	off-air	in	2018	as	part	of	the	FCC's	repacking	process.Meet	the	Press	was	the	first	regular	series	on	a	major	television	network	to	produce	a	high-definition	broadcast	on	February	2,	1997,	which	aired	in
the	format	over	WHD-TV	in	Washington,	D.C.,	an	experimental	television	station	owned	by	a	consortium	of	industry	groups	and	stations	which	launched	to	allow	testing	of	HD	broadcasts	and	operated	until	2002	(the	program	itself	continued	to	be	transmitted	in	480i	standard	definition	over	the	NBC	network	until	May	2,	2010,	when	it	became	the	last
NBC	News	program	to	convert	to	HD).[36][37]	NBC	officially	began	its	conversion	to	high	definition	with	the	launch	of	its	simulcast	feed,	NBC	HD,	on	April	26,	1999,	whenThe	Tonight	Show	became	the	first	HD	program	to	air	on	the	NBC	network	as	well	as	the	first	regularly	scheduled	American	network	program	to	be	produced	and	transmitted	in
high	definition.	NBC	gradually	converted	much	of	its	existing	programming	from	standard-definition	to	high	definition	beginning	with	the	200203	season,	with	select	shows	among	that	season's	slate	of	freshmen	scripted	series	being	broadcast	in	HD	from	their	debuts.[38]NBC	completed	its	conversion	to	high	definition	in	September	2012,	with	the
launch	of	NBC	Kids,	a	new	Saturday	morning	children's	block	programmed	by	new	partial	sister	network	PBS	Kids	Sprout,	which	also	became	the	second	Saturday	morning	children's	block	with	an	entirely	HD	schedule	(after	the	ABC-syndicated	Litton's	Weekend	Adventure).	All	the	network's	programming	has	been	presented	in	full	HD	since	then
(except	for	certain	holiday	specials	produced	prior	to	2005	such	as	its	annual	broadcast	of	It's	a	Wonderful	Life	which	continues	to	be	presented	in	4:3	SD,	although	some	have	been	remastered	for	HD	broadcast).The	network's	high-definition	programming	is	broadcast	in	5.1	surround	sound.NBCi	header	used	from	1999	to	2007In	1999,	NBC	launched
NBCi	(briefly	changing	its	web	address	to	"www.nbci.com"),	a	heavily	advertised	online	venture	serving	as	an	attempt	to	launch	a	web	portal.	This	move	saw	NBC	partner	with	Xoom.com	(not	to	be	confused	with	the	current	money	transfer	service),	e-mail.com,	AllBusiness.com,[39]	and	Snap.com	(eventually	acquiring	all	four	companies	outright;	not
to	be	confused	with	the	current-day	parent	of	Snapchat)	to	launch	a	multi-faceted	internet	portal	with	e-mail,	web	hosting,	community,	chat	and	personalization	capabilities,	and	news	content.	Subsequently,	in	April	2000,	NBC	purchased	GlobalBrain,	a	company	specializing	in	search	engines	that	learned	from	searches	initiated	by	its	users,	for
$32million.The	experiment	lasted	roughly	one	season;	after	its	failure,	NBCi's	operations	were	folded	back	into	NBC.[40]	The	NBC	Television	portion	of	the	website	reverted	to	NBC.com.	However,	the	NBCi	website	continued	in	operation	as	a	portal	for	NBC-branded	content	(NBCi.com	would	be	redirected	to	NBCi.msnbc.com),	using	a	co-branded
version	of	InfoSpace	to	deliver	minimal	portal	content.	In	mid-2007,	NBCi.com	began	to	mirror	the	main	NBC.com	website;[41]	NBCi.com	was	eventually	redirected	to	the	NBC.com	domain	in	2010.	Only	one	legacy	of	this	direction	remains	in	the	website	of	then-O&O	WCMH-TV	in	Columbus,	Ohio	(now	owned	by	Nexstar),	which	continues	to	use	the
URL	"nbc4i.com".Main	article:	NBC	logoNBC	has	used	a	number	of	logos	throughout	its	history;	early	logos	used	by	the	television	and	radio	networks	were	similar	to	the	logo	of	its	then-parent	company,	RCA.	Logos	used	later	in	NBC's	existence	incorporated	stylized	peacock	designs,	including	the	current	version	that	has	been	in	use	since	1986.NBC
network	programs	can	be	received	throughout	most	of	Canada	on	cable,	satellite	and	IPTV	providers	through	certain	U.S.-based	affiliates	of	the	network	(such	as	WBTS-CD	in	Boston,	KING-TV	in	Seattle,	KBJR-TV	in	Duluth,	Minnesota,	WGRZ	in	Buffalo,	New	York	and	WHEC-TV	in	Rochester,	New	York).	Some	programs	carried	on	these	stations	are
subject	to	simultaneous	substitutions,	a	practice	imposed	by	the	Canadian	Radio-television	and	Telecommunications	Commission	in	which	a	pay	television	provider	supplants	an	American	station's	signal	with	a	feed	from	a	Canadian	station/network	airing	a	particular	program	in	the	same	time	slot	to	protect	domestic	advertising	revenue.	Some	of
these	affiliates	are	also	receivable	over	the	air	in	southern	areas	of	the	country	located	near	the	CanadaUnited	States	border	(signal	coverage	was	somewhat	reduced	after	the	digital	television	transition	in	2009	due	to	the	lower	radiated	power	required	to	transmit	digital	signals).NBC	no	longer	exists	outside	the	Americas	as	a	channel	in	its	own
right.	However,	NBC	News	and	MSNBC	programs	are	broadcast	for	a	few	hours	a	day	on	OSN	News,	formerly	known	as	Orbit	News	in	Africa	and	the	Middle	East.	Sister	network	CNBC	Europe	also	broadcasts	occasional	breaking	news	coverage	from	MSNBC	as	well	as	The	Tonight	Show	Starring	Jimmy	Fallon.	CNBC	Europe	also	broadcast	daily
airings	of	NBC	Nightly	News	at	00:30	CET	Monday	to	Fridays.[42][43]In	1993,	then-NBC	parent	General	Electric	acquired	Super	Channel,	relaunching	the	Pan-European	cable	network	as	NBC	Super	Channel.[44]	In	1996,	the	channel	was	renamed	NBC	Europe,	but	was,	from	then	on,	almost	always	referred	to	on-air	as	simply	"NBC".Most	of	NBC
Europe's	prime	time	programming	was	produced	in	Europe	due	to	rights	restrictions	associated	with	U.S.	prime	time	shows;	the	channel's	weekday	late-night	schedule	after	11:00p.m.	Central	European	Time,	however,	featured	The	Tonight	Show,	Late	Night	with	Conan	O'Brien	and	Later,	which	the	channel's	slogan	"Where	the	Stars	Come	Out	at
Night"	was	based	around.	Many	NBC	News	programs	were	broadcast	on	NBC	Europe,	including	Dateline	NBC,	Meet	the	Press	and	NBC	Nightly	News,	the	latter	of	which	was	broadcast	simultaneously	with	the	initial	U.S.	telecast.	Today	was	also	initially	aired	live	in	the	afternoons,	but	was	later	broadcast	instead	the	following	morning	on	a	more
than	half-day	delay.In	1999,	NBC	Europe	ceased	broadcasting	in	most	of	Europe	outside	of	Germany;	the	network	was	concurrently	relaunched	as	a	German-language	technology	channel	aimed	at	a	younger	demographic,	with	the	new	series	NBC	GIGA	as	its	flagship	program.	In	2005,	the	channel	was	relaunched	again	as	the	free-to-air	movie	channel
Das	Vierte	which	eventually	shut	down	end	of	2013	(acquired	by	Disney,	which	replaced	it	with	a	German	version	of	Disney	Channel).	GIGA	Television	was	subsequently	spun	off	as	a	separate	digital	channel,	available	on	satellite	and	cable	providers	in	Germany,	Austria	and	Switzerland,	which	shut	down	as	a	TV	station	in	the	end	of	2009.NBC
programming	is	available	in	Mexico	through	free-to-air	affiliates	in	markets	located	within	proximity	to	the	MexicoUnited	States	border	(such	as	KYMA-DT/Yuma,	Arizona;	KGNS-TV/Laredo,	Texas;	KTSM/El	Paso,	Texas;	KVEO/Brownsville,	Texas;	and	KNSD/San	Diego),	whose	signals	are	readily	receivable	over-the-air	in	border	areas	of	northern
Mexico.	Some	U.S.-based	border	affiliates	are	also	available	on	subscription	television	providers	throughout	the	country,	including	in	the	Mexico	City	area.In	Colombia,	many	subscription	providers	carry	either	select	U.S.-based	NBC	and	Telemundo	affiliated	stations	or	the	main	network	feed	from	NBCUniversal	or	Telemundo.	Some	stations
distributing	NBC	and	Telemundo	network	programming	in	Colombia	include	WTVJ	and	WSCV	in	Miami,	and	WNBC	and	WNJU	in	New	York	City.In	early	2017,	NBC	affiliates	stopped	being	distributed	in	Colombia.	This	decision	coincided	with	other	U.S.	affiliated	stations	from	ABC	and	CBS	also	being	pulled	off	from	the	air	in	the	country.	This	was	due
to	concerns	expressed	by	the	broadcasters	on	broadcasting	rights	outside	their	original	local	coverage	area.In	Venezuela,	many	subscription	providers	carry	either	select	U.S.-based	NBC	and	Telemundo	affiliated	stations	or	the	main	network	feed	from	NBCUniversal	and	Telemundo.	Some	stations	distributing	NBC	and	Telemundo	network
programming	in	Venezuela	include	WTVJ	and	WSCV	in	Miami,	and	WNBC	and	WNJU	in	New	York	City.In	Nicaragua	and	the	rest	of	Central	America,	many	subscription	providers	carry	either	select	U.S.-based	NBC	and	Telemundo	affiliated	stations	or	the	main	network	feed	from	NBCUniversal	or	Telemundo.	Some	stations	distributing	NBC	and
Telemundo	network	programming	in	Nicaragua	include	WTVJ	and	WSCV	in	Miami,	and	WNBC	and	WNJU	in	New	York	City.In	late	2017,	NBC	affiliates	stopped	being	distributed	in	Nicaragua	and	the	rest	of	Central	America.	This	decision	coincided	with	other	U.S.	affiliated	stations	from	ABC	and	CBS	also	being	pulled	off	from	the	air	in	the	region.
This	was	due	to	concerns	expressed	by	the	broadcasters	on	broadcasting	rights	outside	their	original	local	coverage	area.In	Ecuador,	many	subscription	providers	carry	either	select	U.S.-based	NBC	and	Telemundo	affiliated	stations	or	the	main	network	feed	from	NBCUniversal	or	Telemundo.	Some	stations	distributing	NBC	and	Telemundo	network
programming	in	Ecuador	include	WTVJ	and	WSCV	in	Miami,	and	WNBC	and	WNJU	in	New	York	City.In	Peru,	many	subscription	providers	carry	either	select	U.S.-based	NBC	and	Telemundo	affiliated	stations	or	the	main	network	feed	from	NBCUniversal	or	Telemundo.	Some	stations	distributing	NBC	and	Telemundo	network	programming	in	Peru
include	WTVJ	and	WSCV	in	Miami,	and	WNBC	and	WNJU	in	New	York	City.In	1993,	NBC	launched	a	24-hour	Spanish-language	news	channel	serving	Latin	America	(the	second	news	channel	serving	that	region	overall,	after	Noticias	ECO,	and	the	first	to	broadcast	24	hours	a	day),	Canal	de	Noticias	NBC,	which	based	its	news	schedule	around	the
"wheel"	format	conceived	at	CNN.[45]	The	channel,	which	was	headquartered	in	the	offices	of	the	NBC	News	Channel	affiliate	news	service	in	Charlotte,	North	Carolina,	employed	over	50	journalists	to	produce,	write,	anchor	and	provide	technical	services.	Canal	de	Noticias	NBC	shut	down	in	1999	due	to	the	channel's	inability	to	generate
sustainable	advertising	revenue.In	the	Caribbean,	many	subscription	providers	carry	either	select	U.S.-based	NBC-affiliated	stations	or	the	main	network	feed	from	NBC	and	Telemundo	O&Os	WNBC	and	WNJU	in	New	York	City	or	WTVJ	and	WSCV	in	Miami.	In	addition,	the	network's	programming	has	been	available	in	the	U.S.	Virgin	Islands	since
2004	on	WVGN-LD	in	Charlotte	Amalie	(owned	by	LKK	Group),	while	Telemundo	owned-and-operated	station	WKAQ-TV	in	San	Juan,	Puerto	Rico	carries	the	WNBC	feed	on	a	digital	subchannel.In	the	Bahamas,	NBC	programming	is	available	via	U.S.-based	affiliate	stations	on	domestic	cable	providers.In	Aruba,	NBC	maintains	an	affiliation	with
Oranjestad	station	PJA-TV	(which	brands	on-air	as	"ATV").In	Puerto	Rico,	Telemundo	O&O	WKAQ-TV	carries	"NBC	Puerto	Rico"	over	their	third	subchannel,	which	is	effectively	a	simulcast	of	WNBC	with	some	local	advertising	and	station	identification.Until	it	ended	operations	in	2014,	NBC's	entire	program	lineup	was	carried	by	VSB-TV,	using	the
Eastern	Time	Zone	feed,	though	an	hour	ahead	due	to	its	location	in	the	Atlantic	Time	Zone.	Bermuda	currently	receives	NBC	service	from	WTVJ	Miami	via	cable.In	Guam,	the	entire	NBC	programming	lineup	is	carried	by	Hagta	affiliate	KUAM-TV	(which	has	been	an	NBC	affiliate	since	1956)	via	the	network's	East	Coast	satellite	feed.	Entertainment
and	news	programming	is	broadcast	day	and	date	on	a	one-day	tape	delay	as	Guam	is	on	the	west	side	of	the	International	Date	Line	(for	example,	the	network's	Thursday	prime	time	lineup	airs	Friday	evenings	on	KUAM,	and	is	advertised	by	the	station	as	airing	on	the	latter	night	in	on-air	promotions).	Live	programming,	including	breaking	news	and
sporting	events,	airs	as	scheduled;	because	of	the	time	difference	with	the	six	U.S.	time	zones,	live	sports	coverage	often	airs	on	the	station	early	in	the	morning.	KUAM's	programming	is	relayed	to	the	Northern	Mariana	Islands	via	satellite	station	WSZE	in	Saipan.In	American	Samoa,	NBC	was	affiliated	with	KKHJ-LP	in	Pago	Pago[46]	from	2005	to
2012.	Cable	television	providers	on	the	islands	carry	the	network's	programming	via	Seattle	affiliate	KING-TV.In	the	Federated	States	of	Micronesia,	NBC	programming	is	available	on	domestic	cable	providers	via	Honolulu	affiliate	KHNL.NBC	Asia	launched	in	1994,	distributed	to	India,	Japan,	Malaysia,	South	Korea,	Taiwan,	Thailand,	Pakistan	and
the	Philippines.	Like	NBC	Europe,	NBC	Asia	featured	most	of	NBC's	news	programs	as	well	as	The	Tonight	Show,	Late	Night	and	Saturday	Night	Live.	Like	its	European	counterpart,	it	was	not	allowed	to	broadcast	American-produced	prime	time	shows	due	to	existing	broadcast	agreements	with	other	domestic	broadcasters.	NBC	Asia	produced	a
regional	evening	news	program	that	aired	each	weeknight,	and	occasionally	simulcast	some	programs	from	CNBC	Asia	and	MSNBC.	NBC	also	operated	NBC	Super	Sports,	a	24-hour	channel	devoted	to	televising	sporting	events.In	July	1998,	NBC	Asia	was	replaced	by	a	regional	version	of	the	National	Geographic	Channel.Through	regional	partners,
NBC-produced	programs	are	seen	in	some	countries	on	the	continent.	In	the	Philippines,	Jack	TV	(owned	by	Solar	Entertainment)	airs	Will	&	Grace	and	Saturday	Night	Live,	while	TalkTV	airs	The	Tonight	Show	and	NBC	News	programs	including	the	weekday	and	weekend	editions	of	Today,	Early	Today,	Dateline	NBC	and	NBC	Nightly	News.	Solar	TV
formerly	broadcast	The	Jay	Leno	Show	from	2009	to	2010.	In	Hong	Kong,	the	English	language	free-to-air	channel	TVB	Pearl	(operated	by	TVB)	airs	live	broadcasts	of	NBC	Nightly	News,	as	well	as	other	select	NBC	programs.In	Australia,	the	Seven	Network	has	maintained	close	ties	with	NBC	and	has	used	a	majority	of	the	U.S.	network's	image
campaigns	and	slogans	since	the	1970s	(conversely,	in	2009,	NBC	and	Seven	both	used	the	Guy	Sebastian	single	"Like	it	Like	That"	in	image	promos	for	their	respective	summer	schedules).	The	network's	Seven	News	division	has	used	John	Williams-composed	"The	Mission"	(the	proprietary	theme	music	for	NBC	News'	flagship	programs	since	1985)
as	the	theme	music	for	its	local	and	national	news	programs	since	the	mid-1980s,	though	re-composed	domestically	to	meet	their	own	branding	image.	Local	newscasts	were	also	titled	Seven	Nightly	News	from	the	mid-1980s	until	c.2000.	NBC	News	and	Seven	News	often	share	news	resources,	with	the	former	division	using	Seven's	reporters	for
breaking	news	coverage	and	select	taped	story	packages	relating	to	Australian	stories	and	the	latter	sometimes	incorporating	NBC	News	reports	into	its	national	bulletins.Seven	also	rebroadcasts	some	of	NBC's	news	and	current	affairs	programming	during	the	early	morning	hours	(usually	from	3:00	to	5:00a.m.	local	time),	including	the	weekday	and
weekend	editions	of	Today	(which	it	brands	as	NBC	Today	to	differentiate	it	from	the	unrelated	morning	program	of	the	same	title	on	the	Nine	Network),	Dateline	NBC	and	Meet	the	Press.See	also:	Today	(American	TV	program)	Controversies,	and	MSNBC	criticisms	and	controversiesDuring	the	Gulf	War	NBC	received	criticism	of	its	reporting	of	the
conflict.[47]In	March	and	April	2019,	the	Huffington	Post	and	Wired	reported	that	NBC	had	paid	a	firm	to	improve	its	reputation	by	lobbying	for	changes	to	the	Wikipedia	articles	on	NBC,	Nextdoor	and	several	others.[48][49]The	NBC	television	network	has	been	accused[50]	of	tolerating	a	culture	of	sexism	and	sexual	harassment	among	its
employees	(especially	within	upper	management	and	among	senior	anchors	such	as	Matt	Lauer)	and	also	of	covering	up	indiscretions	committed	by	prominent	figures	in	the	company	through	intimidation	campaigns	against	victims	that	include	widespread	use	of	non-disclosure	agreements.	This	may	have	exposed	the	company	to	pressure	from	Harvey
Weinstein	to	delay	or	terminate	reporting	on	Weinstein's	criminal	abuse	of	many	women.[51][52]ExecutiveTermPositionSylvester	Weaver19531955Weaver	was	hired	by	NBC	in	1949,	to	help	challenge	CBS's	rating	lead.	While	at	NBC,	Weaver	established	many	operating	practices	that	became	standard	for	network	television;	he	introduced	the
practice	of	networks	producing	their	own	television	programs	and	selling	advertising	time	during	the	broadcasts.	Prior	to	this,	advertising	agencies	usually	developed	each	show	for	a	particular	client.	Because	commercial	slots	could	now	more	easily	be	sold	to	more	than	one	corporate	sponsor	for	each	program,	a	single	advertiser	pulling	out	of	a
program	would	not	necessarily	threaten	it.Weaver	also	created	several	series	for	the	network,	Today	(in	1952),	Tonight	Starring	Steve	Allen	(in	1954,	the	first	program	in	the	Tonight	Show	franchise),	Home	(1954)	and	Wide	Wide	World	(1955).	Weaver	strongly	believed	that	broadcasting	should	educate	as	well	as	entertain,	and	required	NBC	shows	to
typically	include	at	least	one	sophisticated	cultural	reference	or	performance	per	installment	including	a	segment	of	a	Giuseppe	Verdi	opera	adapted	in	the	comedic	style	of	Sid	Caesar	and	Imogene	Coca's	groundbreaking	Your	Show	of	Shows.	Weaver	did	not	ignore	NBC	Radio	and	gave	it	a	shot	in	the	arm	in	1955,	at	a	time	when	network	radio	was
dying	and	giving	way	to	television,	when	he	developed	NBC	Monitor,	a	weekend-long	magazine-style	block	featuring	an	array	of	news,	music,	comedy,	drama	and	sports,	with	rotating	advertisers	and	some	of	the	most	memorable	names	in	broadcast	journalism,	entertainment	and	sports	that	ran	until	1975	(20	years	after	Weaver's	departure).	Weaver
departed	shortly	afterward,	following	disputes	with	NBC	chairman	David	Sarnoff,	who	believed	that	his	ideas	were	either	too	expensive	or	too	highbrow	for	company	tastes.	His	respective	successors,	Robert	Sarnoff	and	Robert	Kintner	standardized	the	network's	programming	practices	with	far	less	of	the	ambitiousness	that	characterized	the	Weaver
years.Robert	E.	Kintner19581966Kintner	was	appointed	president	in	1958;	his	tenure	at	NBC	was	marked	by	his	aggressive	effort	to	push	the	network's	news	division	past	CBS	News	in	ratings	and	prestige.	The	news	division	was	given	more	money,	leading	it	to	gain	additional	resources	to	provide	coverage,	notably	of	the	1960	Presidential	election
campaign,	and	led	the	Huntley-Brinkley	Report	to	prominence	among	the	network	news	programs.Julian	Goodman19661974Goodman,	who	joined	NBC	in	1966,	helped	establish	Chet	Huntley	and	David	Brinkley	as	a	well-known	anchor	team.	While	working	at	NBC,	he	negotiated	a	$1million	deal	to	retain	Johnny	Carson	as	host	of	The	Tonight
Show.Herbert	Schlosser19741978After	Johnny	Carson	announced	he	wanted	to	cancel	the	weekend	editions	of	The	Tonight	Show	in	order	to	instead	have	repeats	of	it	aired	on	weeknights,[53]	Schlosser	approached	his	vice	president	of	late-night	programming,	Dick	Ebersol,	and	asked	him	to	create	a	show	to	fill	the	Saturday	nighttime	slot.	At	the
suggestion	of	Paramount	Pictures	executive	Barry	Diller,	Schlosser	and	Ebersol	then	approached	Lorne	Michaels.	Over	the	next	three	weeks,	Ebersol	and	Michaels	developed	the	latter's	idea	for	a	variety	show	featuring	high-concept	comedy	sketches,	political	satire,	and	music	performances.By	1975	Michaels	had	assembled	a	talented	cast,	including
Dan	Aykroyd,	John	Belushi,	Chevy	Chase,	Jane	Curtin,	Garrett	Morris,	Laraine	Newman,	Michael	O'Donoghue,	Gilda	Radner,	and	George	Coe.	The	show	was	originally	called	NBC's	Saturday	Night	because	Saturday	Night	Live	was	in	use	by	a	program	on	the	rival	network	ABC	that	was	hosted	by	its	sportscaster	Howard	Cosell.	NBC	purchased	the
rights	to	the	name	in	1976	and	officially	adopted	the	new	title	on	March	26,	1977.	Saturday	Night	Live	remains	on	the	air	to	this	day.Fred	Silverman19781981Although	Silverman	developed	many	successful	shows	during	his	tenure	at	ABC,	he	left	that	network	to	become	president	and	CEO	of	NBC	in	1978.	His	three-year	tenure	at	the	network	proved



to	be	a	difficult	period	for	the	network,	marked	by	several	high-profile	failures	such	as	Hello,	Larry,	Pink	Lady	and	Jeff,	Supertrain	and	the	Jean	Doumanian	era	of	Saturday	Night	Live	(Silverman	hired	Doumanian	after	Al	Franken,	the	planned	successor	for	outgoing	creator/executive	producer	Lorne	Michaels,	castigated	Silverman's	failures	in	a
sketch	on	the	program[54]).	Despite	these	failures,	high	points	during	Silverman's	tenure	included	the	launch	of	Hill	Street	Blues	and	the	miniseries	Shgun.	He	also	brought	David	Letterman	to	the	network	to	host	daytime	talker	The	David	Letterman	Show,	two	years	before	the	debut	of	Letterman's	successful	late	night	program	in	1982,	after
Silverman	negotiated	a	holding	deal	after	the	former's	cancellation	to	keep	Letterman	from	going	to	another	network.	However,	Silverman	nearly	lost	late-night	leader	Johnny	Carson,	who	filed	a	lawsuit	against	NBC	during	a	contract	dispute	with	the	network;	the	case	was	settled	out	of	court	and	Carson	remained	with	NBC	in	exchange	for	acquiring
the	rights	to	his	show	and	permission	to	reduce	his	time	on-air	(leading	to	the	use	of	guest	hosts	on	The	Tonight	Show	such	as	Joan	Rivers	and	his	immediate	successor,	Jay	Leno).[55]Silverman	also	developed	successful	sitcoms	such	as	Diff'rent	Strokes,	The	Facts	of	Life	and	Gimme	a	Break!,	and	made	the	series	commitments	that	led	to	Cheers	and
St.	Elsewhere.	Silverman	also	pioneered	the	reality	television	genre	with	the	1979	debut	of	Real	People.	His	contributions	to	the	network's	game	show	output	included	the	Goodson-Todman-produced	Card	Sharks	and	a	revival	of	Password,	both	of	which	enjoyed	great	success	as	part	of	the	morning	schedule,	although	he	also	canceled	several	other
relatively	popular	series,	including	The	Hollywood	Squares	and	High	Rollers,	to	make	way	for	The	David	Letterman	Show	(those	cancellations	also	threatened	Wheel	of	Fortune,	whose	host,	Chuck	Woolery,	left	in	a	payment	dispute	during	Silverman's	tenure,	although	the	show	survived).	Silverman	also	oversaw,	while	simultaneously	objecting	to,	the
hiring	of	Pat	Sajak	as	the	new	host	of	Wheel	(Sajak	remains	as	the	host	to	this	day	in	its	syndicated	incarnation).[56]On	Saturday	mornings,	at	a	time	when	there	was	much	similarity	in	animated	content	on	the	major	networks,	Silverman	oversaw	the	development	of	an	animated	series	based	on	The	Smurfs	(which	ran	from	1981	to	1989,	well	after
Silverman's	departure,	making	it	one	of	his	longest-lasting	contributions	to	the	network)	as	well	as	a	revival	of	The	Flintstones.	In	addition,	Silverman	revitalized	the	NBC	News	division,	helping	Today	and	NBC	Nightly	News	achieve	parity	with	their	competition	for	the	first	time	in	years;	and	created	a	new	FM	radio	division	with	competitive	stations
in	New	York	City,	Chicago,	San	Francisco	and	Washington,	D.C.	During	his	NBC	tenure,	Silverman	also	brought	in	an	entirely	new	divisional	and	corporate	management	team,	which	remained	in	place	long	after	Silverman's	departure	(among	this	group	was	Brandon	Tartikoff,	who	as	President	of	Entertainment,	would	help	get	NBC	back	on	top	by
1985).	Silverman	also	reintroduced	the	peacock	as	NBC's	corporate	logo	in	1979.Brandon	Tartikoff19811991Tartikoff	was	hired	as	a	program	executive	at	ABC	in	1976.	He	joined	NBC	the	following	year,	after	being	hired	by	Dick	Ebersol	to	direct	comedy	programs	for	the	network.	Tartikoff	took	over	as	president	of	NBC's	entertainment	division	in
1981,[57]	becoming	the	youngest	person	ever	to	hold	the	position,	at	age	32.	At	the	time	Tartikoff	took	over,	NBC	was	mired	in	last	place	behind	ABC	and	CBS,	and	faced	a	looming	writers'	strike	and	affiliates	defecting	to	other	networks	(mostly	to	ABC);	Little	House	on	the	Prairie,	Diff'rent	Strokes	and	Real	People	were	the	only	prime	time	shows	the
network	had	in	the	Nielsen	Top	20.	Also	of	issue,	Johnny	Carson	was	reportedly	in	talks	to	move	his	landmark	late-night	talk	show	to	ABC;	while	the	original	cast	and	writing	staff	of	Saturday	Night	Live	had	left	the	show,	and	their	replacements	had	earned	SNL	some	of	its	worst	reviews.By	1982,	Tartikoff	and	network	president	Grant	Tinker	gradually
turned	the	network's	fortunes	around.[58]	Tartikoff's	successes	as	President	of	Entertainment	included	The	Cosby	Show	(Tartikoff	had	pursued	actor-comedian	Bill	Cosby	to	create	a	comedy	pilot	after	having	been	impressed	by	the	comedian's	stories	when	Cosby	was	a	guest	host	on	The	Tonight	Show),	the	iconic	1980s	drama	Miami	Vice	(Tartikoff
wrote	a	brainstorming	memo	that	simply	read	"MTV	cops",	and	later	presented	it	to	former	Hill	Street	Blues	writer/producer	Anthony	Yerkovich,	who	turned	into	the	concept	behind	Miami	Vice).[59][60][61][62]	and	Knight	Rider	(which	was	inspired	by	a	perceived	lack	of	leading	men	who	could	act,	with	Tartikoff	suggesting	that	a	talking	car	could	fill
in	the	gaps	in	any	leading	man's	acting	abilities).[58]While	Family	Ties	was	undergoing	its	casting	process,	Tartikoff	was	unexcited	about	Michael	J.	Fox	being	considered	for	the	role	of	Alex	P.	Keaton;[58]	however,	creator/executive	producer	Gary	David	Goldberg	insisted	on	having	Fox	in	the	role	until	Tartikoff	relented,	saying,	"Go	ahead	if	you
insist.	But	I'm	telling	you,	this	is	not	the	kind	of	face	you'll	ever	see	on	a	lunch	box".	After	Fox's	stardom	was	cemented	by	Back	to	the	Future,	he	good-naturedly	sent	Tartikoff	a	lunch	box	with	Fox's	picture	that	contained	a	note	reading:	"To	Brandon:	This	is	for	you	to	put	your	crow	in.	Love	and	Kisses,	Michael	J.	Fox",	which	Tartikoff	kept	in	his	office
for	the	rest	of	his	career.Johnny	Carson	broke	the	news	of	his	retirement	in	February	1991	to	Tartikoff	during	a	lunch	meeting	at	the	Grille	in	Beverly	Hills.	Tartikoff	and	chairman	Bob	Wright	were	the	only	ones	who	knew	of	the	planned	retirement	before	it	was	made	public	days	later.[58]	Tartikoff	wrote	in	his	memoirs	that	his	biggest	professional
regret	was	cancelling	the	series	Buffalo	Bill,	which	he	later	went	on	to	include	in	a	fantasy	"dream	schedule"	created	for	a	TV	Guide	article	that	detailed	his	idea	of	"The	Greatest	Network	Ever".Warren	Littlefield19911998Littlefield	helped	develop	Cheers,	The	Cosby	Show	and	The	Golden	Girls	as	senior,	and	later,	executive	vice	president	of	NBC
Entertainment	under	Brandon	Tartikoff,	of	whom	Littlefield	was	his	protg.	During	his	tenure	as	president	of	NBC,	Littlefield	oversaw	the	creation	of	many	hit	shows	during	the	1990s	such	as	Seinfeld,	The	Fresh	Prince	of	Bel-Air,	Wings,	Blossom,	Law	&	Order,	Mad	About	You,	Sisters,	Frasier,	Friends,	ER,	Homicide:	Life	on	the	Street,	Caroline	in	the
City,	NewsRadio,	3rd	Rock	from	the	Sun,	Suddenly	Susan,	Just	Shoot	Me!,	Will	&	Grace	and	The	West	Wing.Scott	Sassa19981999Sassa	joined	NBC	in	September	1997	as	president	of	the	NBC	Television	Stations	division,	where	he	was	responsible	for	overseeing	the	operation	of	NBC's	then	13	owned-and-operated	stations.[63]	In	October	1998,	Sassa
became	president	of	NBC	Entertainment,	lasting	in	that	position	for	eight	months	until	he	was	reassigned	to	NBC's	West	Coast	division	in	May	1999,	where,	as	its	president,	he	oversaw	NBC's	entertainment-related	businesses.[64]	Sassa	made	the	transition	to	that	position	after	working	alongside	his	predecessor,	Don	Ohlmeyer.	During	this	time,	he
oversaw	the	development	and	production	of	NBC's	new	prime	time	series,	including	such	shows	as	The	West	Wing,	Law	&	Order:	Special	Victims	Unit	and	Fear	Factor.	Under	Sassa,	NBC	rated	as	the	No.	1	network	for	three	out	of	four	seasons.Garth	Ancier19992000Ancier,	who	also	worked	as	a	television	producer	(most	notably,	serving	as	executive
producer	of	tabloid	talk	show	Ricki	Lake)	prior	to	joining	the	network,	was	named	President	of	NBC	Entertainment	in	1999.Jeff	Zucker20002004Zucker	was	named	President	of	NBC	Entertainment	in	2000,	succeeding	Garth	Ancier.[65]	In	a	2004	profile	on	Zucker,	Businessweek	stated	that	in	his	four	years	as	entertainment	president,	he	was
responsible	for	having	"kept	the	network	ahead	of	the	pack	by	airing	the	gross	out	show	Fear	Factor,	negotiating	for	the	cast	of	the	hit	series	Friends	to	take	the	series	up	to	a	tenth	season,	and	signing	Donald	Trump	for	the	reality	show	The	Apprentice"	and	having	helped	increase	NBC's	operating	revenue	from	$532million	in	1999	to	$870million	by
2003.	Other	critical	or	commercial	successes	green	lit	under	Zucker	included	Las	Vegas,	Law	&	Order:	Criminal	Intent	and	Scrubs.	He	originated	the	concept	of	airing	"Supersized"	episodes	(running	longer	than	the	standard	30-minute	slot)	of	NBC	sitcoms	during	sweeps	and	making	aggressive	programming	efforts	during	the	summer	to	compete
with	cable	networks	that	began	to	draw	viewers	to	their	original	programming	content	while	the	networks	ran	mostly	reruns.	Zucker	also	oversaw	the	successful	transition	of	Bravo	(which	NBC	acquired	from	Rainbow	Media	in	2002)	from	a	film	and	arts-focused	network	to	a	network	primarily	reliant	on	reality	series,	and	the	repositioning	of
Telemundo	to	become	more	competitive	with	leading	Spanish-language	network	Univision.	In	May	2004,	following	NBC's	merger	with	Vivendi	Universal,	Zucker	was	promoted	to	president	of	the	NBC	Universal	Television	Group.	Zucker's	responsibilities,	which	already	included	NBC's	cable	channels,	were	expanded	to	include	oversight	of	television
production	as	well	as	USA	Network,	Sci-Fi	Channel	and	Trio.	Following	his	promotion,	NBC	slid	from	first	place	to	fourth	in	the	ratings.	Shows	that	Zucker	championed	such	as	animated	series	Father	of	the	Pride	and	the	Friends	spinoff	Joey	floundered.[66]Kevin	Reilly20042007Reilly	was	appointed	President	of	Entertainment	in	May	2004.	Having
begun	his	career	at	NBC	Entertainment	almost	two	decades	earlier,	he	returned	to	the	network	in	the	fall	of	2003	as	President	of	Primetime	Development.	Early	in	his	NBC	career,	Reilly	supervised	Law	&	Order	in	its	first	season	and	helped	develop	ER.	After	his	first	stint	at	NBC,	Reilly	became	President	of	Brad	Grey	Television,	the	television
production	arm	of	Brillstein-Grey	Entertainment,	in	1994.	He	was	responsible	for	the	development	of	the	pilot	for	The	Sopranos,	and	NBC	sitcoms	Just	Shoot	Me!	and	NewsRadio.	Reilly's	vocal	support	of	The	Office	helped	it	survive	its	first	season,	despite	it	suffering	from	low	ratings.[67]Shows	developed	under	Reilly	included	My	Name	Is	Earl,
Heroes,	30	Rock	and	Friday	Night	Lights.[68]	Although	he	signed	a	new	three-year	contract	with	NBC	in	February	2007,	Reilly	was	terminated	as	president	in	late	May	2007.[69]	Approximately	one	month	later,	he	joined	Fox	as	its	President	of	Entertainment.Ben	Silverman20072009Silverman	and	Marc	Graboff	were	appointed	co-chairmen	of	NBC
Entertainment	in	2007,	succeeding	Kevin	Reilly.	That	year,	Silverman	became	the	first	producer	since	Norman	Lear	(in	1973)	to	have	two	Emmy-nominated	shows	in	the	"Outstanding	Comedy/Variety	Series"	category	(The	Office	and	ABC's	Ugly	Betty).[70]	He	is	credited	for	his	role	in	saving	the	critically	acclaimed	but	low-rated	NBC	drama	Friday
Night	Lights	by	striking	an	innovative	deal,[71]	in	which	DirecTV	agreed	to	take	on	a	substantial	amount	of	the	show's	production	budget	in	exchange	for	exclusive	first	window	rights	to	broadcast	the	program	on	The	101	while	NBC	would	re-air	the	episodes	later	in	the	season.[72]Jeff	Gaspin20092010Gaspin	first	joined	NBC	in	the	early	1980s,	as
part	of	its	associates	program,	after	failing	to	find	any	jobs	in	finance	on	Wall	Street.	After	spending	five	years	in	the	finance	department,	he	was	promoted	to	a	programming	position	at	NBC	News	at	the	urging	of	the	news	division's	then-president	Michael	Gartner,	before	being	moved	to	the	entertainment	division.	During	his	first	tenure,	Gaspin
helped	to	develop	and	launch	Dateline	NBC	and	oversaw	the	expansion	of	Today	to	weekends.	In	1996,	Gaspin	left	NBC	to	become	program	development	chief	at	VH1.	Gaspin	returned	to	NBC	in	2001	as	Executive	Vice	President	of	Program	Strategy	at	NBC	Entertainment,	where	he	helped	to	develop	new	programs	such	as	The	Apprentice	and	The
Biggest	Loser.	In	2002,	Gaspin	was	appointed	as	President	of	Bravo,	following	NBC's	purchase	of	the	cable	channel,	where	his	most	notable	accomplishments	were	the	massive	hits	Queer	Eye	for	the	Straight	Guy	and	Project	Runway.	He	was	reassigned	to	President	of	NBC	Universal	Cable	and	Digital	Content	in	2007.[73]	In	July	2009,	Gaspin	was
promoted	to	Chairman	of	NBC	Universal	Television	Entertainment,	becoming	responsible	for	NBC	Entertainment,	USA	Network,	Bravo	and	NBC	Universal	Domestic	Television	Distribution.Robert	Greenblatt20112018Greenblatt	succeeded	Jeff	Gaspin	in	January	2011	after	Comcast	took	control	of	NBCUniversal.	Under	Greenblatt's	direction,	NBC	saw
major	successes	with	the	Chicago	series	franchise,	This	Is	Us,	the	revival	of	Will	&	Grace,	and	several	live	musical	productions.	The	success	of	many	of	his	programs	led	NBC	to	take	over	CBS	as	the	No.	1	network	during	the	201718	television	season	for	the	first	time	in	sixteen	years.	Greenblatt	departed	NBC	in	September	2018.[74][75]George
Cheeks	&	Paul	Telegdy20182020Cheeks	and	Telegdy	succeeded	Robert	Greenblatt	in	September	2018,	following	Greenblatt's	departure.[76]	Cheeks	moved	to	CBS	in	January	2020.[77]	Telegdy	left	in	August	2020	after	accusations	of	racism.[78]Jeff	Shell20202023Shell	was	also	the	CEO	of	NBCUniversal.[79]	Shell	was	fired	in	April	2023	after	sexual
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(Many	of	the	links	in	this	article	redirect	to	a	specific	reviewed	product.	Your	purchase	of	these	products	through	affiliate	links	helps	to	generate	commission	for	LiveWell,	at	no	extra	cost.	Learn	more)	We	live	in	a	digital	age	where	data	has	become	the	new	currency.	From	consumer	behavior	to	market	trends,	companies	across	industries	rely	on
accurate	and	insightful	data	to	make	informed	decisions.	One	company	that	has	been	at	the	forefront	of	data	analytics	for	over	nine	decades	is	the	Nielsen	Company.Nielsen	is	a	leading	global	information	and	measurement	company.They	provide	data	and	insights	on	consumer	behavior,	media	consumption,	and	market	trends.But	what	exactly	is	the
Nielsen	Company,	and	how	does	it	work?	Lets	take	a	closer	look.	The	Nielsen	Company	is	a	renowned	global	information	and	measurement	company	that	specializes	in	providing	market	research,	insights,	and	data	measurement	to	businesses	around	the	world.	Founded	in	1923	by	Arthur	C.	Nielsen,	the	company	has	revolutionized	the	world	of
market	research	and	consumer	analytics.With	a	vast	network	of	data	collection	and	analysis,	Nielsen	helps	businesses	understand	their	target	audience,	track	media	consumption	patterns,	measure	advertising	efficacy,	and	identify	emerging	market	trends.	Their	extensive	portfolio	of	services	includes	consumer	behavior	analysis,	media	measurement,
advertising	effectiveness,	and	retail	analytics.A	Glimpse	into	Nielsens	HistoryTo	truly	understand	the	significance	of	the	Nielsen	Company,	its	important	to	appreciate	its	rich	history.	Founded	in	Chicago,	USA,	Nielsen	began	as	a	market	research	firm,	providing	sales	and	distribution	data	for	consumer	packaged	goods.Over	the	years,	the	company
expanded	its	operations,	entering	new	markets,	and	developing	cutting-edge	methodologies	to	capture	data	in	a	rapidly	changing	landscape.	With	the	proliferation	of	television	in	the	mid-20th	century,	Nielsen	introduced	its	famous	Nielsen	ratings,	which	measure	television	audience	size	and	demographics.In	recent	years,	Nielsen	has	adapted	to	the
digital	era,	incorporating	data	from	streaming	services,	social	media,	and	e-commerce	platforms	into	its	comprehensive	measurement	systems.	Today,	the	company	operates	in	over	100	countries,	serving	a	wide	range	of	industries,	including	media,	advertising,	FMCG,	retail,	and	more.	At	the	core	of	Nielsens	success	is	their	data	collection
methodology.	They	employ	a	diverse	range	of	techniques,	including	surveys,	panel	studies,	retail	scanning,	and	advanced	data	analytics,	to	gather	and	analyze	information	from	various	sources.One	of	the	fundamental	pillars	of	Nielsens	operations	is	its	consumer	panels.	These	panels	consist	of	a	representative	group	of	households	or	individuals	who
voluntarily	participate	in	data	collection.	By	tracking	their	purchasing	habits,	media	consumption,	and	other	behaviors,	Nielsen	can	provide	valuable	insights	into	consumer	trends	and	preferences.Nielsen	also	uses	cutting-edge	technology,	such	as	electronic	meters,	to	measure	television	viewership,	online	streaming,	and	other	media	consumption
patterns.	By	combining	this	data	with	demographic	information,	they	can	build	a	comprehensive	picture	of	audience	behavior.Moreover,	Nielsen	works	closely	with	retailers	and	manufacturers	to	gather	sales	and	point-of-sale	data.	This	helps	businesses	understand	market	share,	competitive	dynamics,	and	optimize	their	retail	strategies.	So,	why	is
Nielsens	data	so	powerful?	The	key	lies	in	its	accuracy,	comprehensiveness,	and	relevance.	By	harnessing	data	from	diverse	sources	and	applying	sophisticated	analytics,	Nielsen	provides	businesses	with	actionable	insights	that	drive	growth	and	inform	decision-making.Companies	can	use	Nielsens	data	to	improve	consumer	targeting,	develop
effective	marketing	strategies,	optimize	advertising	campaigns,	and	stay	ahead	of	market	trends.	With	the	ability	to	analyze	data	from	multiple	angles,	Nielsen	equips	businesses	with	a	competitive	advantage	in	a	rapidly	changing	business	environment.As	the	digital	landscape	continues	to	evolve,	Nielsen	remains	at	the	forefront	of	data	analytics,
blending	traditional	methodologies	with	innovative	techniques	to	provide	valuable	insights	to	their	clients.	Now	that	you	have	a	deeper	understanding	of	the	Nielsen	Company	and	its	data-driven	expertise,	its	time	to	explore	how	their	services	can	benefit	your	business.	By	leveraging	their	insights,	you	can	unlock	a	world	of	opportunities,	gain	a
competitive	edge,	and	make	data-driven	decisions	that	propel	your	business	forward.As	we	continue	to	navigate	the	complexities	of	the	modern	business	landscape,	Nielsens	commitment	to	data	and	its	transformative	power	remains	unwavering.	Embrace	the	power	of	Nielsen	and	unlock	the	potential	of	data-driven	decision-making!	Ever	wondered
how	your	favorite	TV	show	gets	renewed	or	why	certain	ads	pop	up?	The	Nielsen	Canvas	Business	Model	is	a	global	powerhouse,	and	its	data-driven	insights	are	the	backbone	of	the	media	and	advertising	industries.	From	its	origins	in	1923,	the	company	has	been	a	pioneer	in	market	research,	evolving	to	measure	audiences	across	television,	radio,
and	digital	platforms.	Understanding	Nielsen's	operations	is	key	to	grasping	the	dynamics	of	modern	media.	Nielsen's	influence	extends	far	beyond	just	comScore	and	Similarweb.	Its	Nielsen	Canvas	Business	Model	powers	crucial	decisions	for	businesses	worldwide.	This	article	will	dissect	how	Nielsen	Company	operates,	exploring	its	methodologies
for	audience	measurement,	its	impact	on	advertising,	and	its	adaptation	to	streaming	services,	providing	valuable	insights	into	the	future	of	media	measurement	and	the	Nielsen	data	it	provides.	We'll	explore	questions	like:	How	does	Nielsen	measure	TV	viewership?	What	is	a	Nielsen	household?	How	are	Nielsen	ratings	calculated?	The	core
operations	of	the	Nielsen	Company	center	on	delivering	value	through	comprehensive	audience	measurement,	consumer	insights,	and	predictive	analytics.	The	company	offers	a	suite	of	services	focused	on	audience	measurement,	retail	measurement,	and	advanced	analytics.	These	offerings	help	media	companies,	advertisers,	and	retailers
understand	consumer	trends,	make	informed	decisions,	and	optimize	their	strategies.	Nielsen's	operational	processes	combine	traditional	market	research	techniques	with	advanced	digital	tools.	They	use	proprietary	panel	data,	covering	a	diverse	demographic	spectrum,	to	ensure	granular	and	reliable	insights.	For	instance,	in	television
measurement,	Nielsen	employs	set-top	boxes	to	track	channels	watched	and	duration,	complemented	by	surveys	and	panels	to	gather	demographic	information.	This	hybrid	approach	enhances	the	accuracy	of	audience	measurement.	The	value	proposition	of	the	Nielsen	Company	lies	in	its	ability	to	provide	end-to-end	solutions	that	encompass	the
entire	consumer	journey,	from	initial	awareness	to	purchase	and	consumption.	This	holistic	approach,	combined	with	cutting-edge	technology	and	global	coverage,	allows	them	to	track	consumer	behaviors	across	various	channels	and	devices.	Strategic	partnerships,	such	as	the	2024	collaboration	between	NielsenIQ	(NIQ)	and	OpenBrand,	aim	to
revolutionize	market	intelligence	for	the	global	consumer	electronics	industry	by	combining	data,	technology,	and	expertise	to	deliver	AI-powered	tools.	Nielsen's	Data	Collection	MethodsNielsen	uses	a	variety	of	methods	to	collect	data,	including	set-top	boxes,	surveys,	and	panels.	The	company	collects	data	from	a	diverse	demographic	spectrum	to
ensure	granular	and	reliable	insights.	This	data	is	crucial	for	providing	accurate	Nielsen	ratings	and	understanding	consumer	behavior.Nielsen	and	Streaming	ServicesNielsen	has	adapted	to	the	rise	of	streaming	services	by	integrating	data	from	various	sources.	In	January	2025,	Nielsen	launched	its	'Big	Data	+	Panel'	TV	ratings	product,	integrating
data	from	cable,	satellite	set-top	boxes,	and	smart	TVs	across	45	million	households	and	75	million	devices.	This	integration	helps	provide	a	more	comprehensive	view	of	audience	behavior	across	different	platforms.Nielsen's	Role	in	AdvertisingNielsen's	data	is	essential	for	advertisers	to	make	informed	decisions	about	media	buying	and	campaign
effectiveness.	The	company's	insights	help	advertisers	understand	audience	demographics	and	preferences,	enabling	them	to	target	their	campaigns	more	effectively.	This	data-driven	approach	is	critical	for	maximizing	the	return	on	investment	in	advertising.Nielsen's	Impact	on	TV	ShowsNielsen	ratings	significantly	influence	the	fate	of	TV	shows,
affecting	renewal	decisions	and	advertising	revenue.	The	ratings	provide	a	benchmark	for	the	popularity	of	a	show,	which	is	crucial	for	networks	and	advertisers.	Shows	with	high	ratings	often	attract	more	advertising	dollars	and	are	more	likely	to	be	renewed	for	additional	seasons.Nielsen	measures	TV	viewership	using	a	combination	of	methods,
including	set-top	boxes,	surveys,	and	panels.	The	company's	'Big	Data	+	Panel'	TV	ratings	product	integrates	data	from	cable,	satellite	set-top	boxes,	and	smart	TVs.	This	hybrid	approach	enhances	the	accuracy	of	audience	measurement	and	is	poised	to	be	a	recognized	currency	for	the	2025	Upfront	season.Set-top	boxes	track	the	channels	watched
and	the	duration.Surveys	and	panels	gather	demographic	information.Data	is	integrated	to	provide	a	comprehensive	view	of	audience	behavior.The	methodology	is	continuously	updated	to	adapt	to	technological	advancements.The	Nielsen	Company	faces	competition	in	the	market	research	and	media	measurement	industries.	For	a	detailed	look	at	the
competitive	landscape,	you	can	read	about	the	Competitors	Landscape	of	Nielsen.	Kickstart	Your	Idea	with	Business	Model	Canvas	Template	Ready-to-Use	Template	Begin	with	a	clear	blueprint	Comprehensive	Framework	Every	aspect	covered	Streamlined	Approach	Efficient	planning,	less	hassle	Competitive	Edge	Crafted	for	market	success	Get
Business	Model	Canvas	The	revenue	streams	and	monetization	strategies	of	the	Nielsen	Company	are	primarily	centered	around	subscription-based	services.	These	services	provide	clients	with	consistent	access	to	its	comprehensive	and	regularly	updated	datasets,	which	forms	the	backbone	of	its	financial	stability.	In	July	2025,	the	company's	trailing
twelve-month	(TTM)	revenue	was	approximately	301.85	billion	(around	$3.6	billion	USD).	Beyond	its	subscription	model,	the	company	generates	revenue	through	custom	research	projects,	service	fees	for	specialized	analytics,	and	licensing	agreements.	It	also	utilizes	Software	as	a	Service	(SaaS)	and	Data	as	a	Service	(DaaS)	offerings,	allowing
clients	to	customize	data	pulls	based	on	their	specific	requirements.	The	company's	revenue	is	divided	into	two	main	segments:	'Watch'	and	'Buy.'	The	'Watch'	segment	focuses	on	consumer	interaction	with	media	content,	while	the	'Buy'	segment	tracks	consumer	purchasing	behavior,	ensuring	a	diversified	revenue	structure.	This	structure	helps
position	the	company	as	a	key	partner	in	strategic	planning	for	its	clients.	The	company	has	demonstrated	consistent,	steady	mid-single-digit	revenue	growth,	achieving	35	consecutive	quarters	of	constant	currency	revenue	growth.	The	company's	revenue	model	is	designed	to	provide	both	stability	and	flexibility.	The	subscription	model,	which
accounted	for	nearly	70%	of	total	revenue	in	2021,	offers	a	predictable	income	stream.	The	remaining	revenue	comes	from	custom	projects,	specialized	analytics,	and	licensing.	This	approach	supports	the	company's	role	in	providing	crucial	market	research	data.Subscription	Services:	Recurring	revenue	from	access	to	data	and	analytics
platforms.Custom	Research:	Tailored	projects	to	meet	specific	client	needs,	providing	detailed	insights.Service	Fees:	Charges	for	specialized	analytics	and	consulting	services.Licensing:	Revenue	from	licensing	proprietary	methodologies	and	data	frameworks.	The	Nielsen	Company	has	a	rich	history,	marked	by	significant	milestones	and	strategic
adaptations.	Founded	in	1923,	the	company	pioneered	market	research	and	audience	measurement,	evolving	from	radio	to	television	and	digital	platforms.	Its	journey	reflects	a	commitment	to	innovation	and	a	deep	understanding	of	media	consumption	trends.	The	company's	strategic	moves	have	been	crucial	in	navigating	the	rapidly	changing	media
landscape.	Nielsen	has	invested	heavily	in	advanced	technologies	and	data	analytics	to	maintain	its	relevance	and	competitive	edge.	These	efforts	are	aimed	at	providing	comprehensive	and	accurate	insights	across	various	media	platforms.	Nielsen's	competitive	advantage	is	rooted	in	its	brand	strength,	technological	leadership,	and	extensive	data
collection	capabilities.	It	continues	to	be	a	trusted	authority	in	the	industry,	providing	valuable	data	for	media	companies,	advertisers,	and	content	creators.	For	more	insights	into	the	company's	ownership,	you	can	explore	the	article	Owners	&	Shareholders	of	Nielsen.	Key	MilestonesIn	1935,	Nielsen	introduced	the	concept	of	'market	share'.	The
company	began	measuring	radio	audiences	nationally	in	1942.	A	pivotal	shift	occurred	in	1950	when	Nielsen	expanded	into	television,	developing	the	rating	system.	In	1977,	Nielsen	introduced	universal	product	code	scanning	at	retail	stores.Strategic	MovesNielsen	launched	Nielsen	ONE	to	provide	comprehensive	metrics	across	various	platforms.
This	product	leverages	data	and	machine	learning.	In	January	2025,	Nielsen's	Big	Data	+	Panel	TV	ratings	product	received	accreditation.	This	hybrid	approach	integrates	data	from	millions	of	households	and	devices.Competitive	EdgeNielsen's	brand	strength	and	extensive	data	collection	capabilities	are	key	advantages.	The	company	uses
proprietary	panel	data	combined	with	advanced	analytics.	It	has	a	long-standing	presence	in	over	55	markets	globally.	Nielsen	invests	in	innovation,	including	AI	for	personalization.Data	and	TechnologyNielsen	utilizes	advanced	analytics	and	Big	Data	techniques.	The	company	focuses	on	AI	for	personalization	and	optimization.	Nielsen's	commitment
to	privacy	and	data	integrity	strengthens	its	position	as	a	trusted	authority.	The	company	is	constantly	adapting	to	the	evolving	media	landscape.Nielsen	plays	a	crucial	role	in	media	measurement,	providing	data	that	influences	advertising,	content	creation,	and	media	buying	decisions.	The	company's	data	helps	in	understanding	audience	behavior
across	different	platforms,	from	traditional	TV	to	streaming	services.	Its	impact	extends	to	the	evaluation	of	TV	shows	and	the	overall	media	landscape.Nielsen	ratings	are	a	primary	source	for	measuring	TV	viewership.The	company's	data	informs	decisions	related	to	advertising	spending.Nielsen's	methodology	involves	a	combination	of	panel	data
and	advanced	analytics.The	company's	global	presence	allows	for	insights	into	international	media	markets.	Elevate	Your	Idea	with	Pro-Designed	Business	Model	Canvas	Precision	Planning	Clear,	directed	strategy	development	Idea-Centric	Model	Specifically	crafted	for	your	idea	Quick	Deployment	Implement	strategic	plans	faster	Market	Insights
Leverage	industry-specific	expertise	Get	Business	Model	Canvas	The	Nielsen	Company	holds	a	leading	position	in	the	market	research	and	media	measurement	industry,	providing	crucial	Nielsen	data	and	analytics	to	a	global	clientele.	Its	core	business	revolves	around	understanding	consumer	behavior	and	media	consumption	habits.	While	specific
market	share	figures	for	2024-2025	aren't	readily	available,	Nielsen	is	a	dominant	player,	serving	media	companies,	advertisers,	and	retailers	across	more	than	55	countries.	However,	the	company	faces	several	risks.	These	include	shifting	consumer	preferences,	technological	advancements	from	new	competitors,	and	regulatory	changes.	The
transition	to	streaming	services	and	the	emergence	of	new	measurement	technologies	pose	ongoing	challenges	to	traditional	audience	measurement	methods.	Addressing	these	challenges	is	critical	for	maintaining	its	relevance	and	profitability.	You	can	read	more	about	this	in	the	Growth	Strategy	of	Nielsen.	Industry	PositionNielsen	is	a	leader	in
market	research	and	media	measurement,	with	a	significant	global	presence.	It	provides	comprehensive	data	and	analytics	to	media	companies,	advertisers,	and	retailers.	While	specific	market	share	data	for	2024-2025	isn't	public,	Nielsen	is	a	dominant	player	in	the	industry,	competing	with	firms	like	Kantar	and	IRI.Risks	and	HeadwindsKey	risks
include	changing	consumer	preferences,	technological	disruption,	and	regulatory	changes.	The	shift	to	streaming	services	and	new	measurement	technologies	challenges	traditional	audience	measurement.	Maintaining	the	relevance	of	its	TV	panel	and	addressing	household	recruiting	challenges	are	critical.Future	OutlookNielsen	is	focused	on
revenue	generation	through	strategic	initiatives	and	innovation.	The	company	is	investing	in	the	Nielsen	ONE	platform	for	cross-media	measurement.	AI	for	personalization	and	optimization	is	also	a	key	focus,	with	71%	of	brands	with	large	ad	budgets	expecting	AI	to	impact	their	business	in	2025.Strategic	InitiativesThe	company	is	emphasizing	its
Nielsen	ONE	platform	for	deduplicated	cross-media	measurement.	Nielsen	also	plans	to	leverage	AI	for	personalization	and	optimization.	In	2025,	56%	of	marketers	plan	to	increase	spending	on	OTT/CTV.	NielsenIQ	forecasts	a	modest	0.9%	growth	in	global	sales	for	the	tech	and	durables	sector	in	2025.Nielsen	is	focused	on	sustaining	and	expanding
revenue	through	strategic	initiatives	and	innovation,	especially	with	its	Nielsen	ONE	platform.	The	company	continues	to	invest	in	AI	and	data-driven	insights	to	navigate	the	evolving	market.	Nielsen's	ongoing	commitment	to	innovation	and	strategic	partnerships	supports	its	strategy	to	maintain	profitability.Focus	on	Nielsen	ONE	for	cross-media
measurement.Leveraging	AI	for	personalization	and	optimization.Strategic	partnerships,	such	as	the	one	with	OpenBrand	in	2024.Emphasis	on	data-driven	insights	to	adapt	to	market	changes.	Shape	Your	Success	with	Business	Model	Canvas	Template	Quick	Start	Guide	Launch	your	idea	swiftly	Idea-Specific	Expertly	tailored	for	the	industry
Streamline	Processes	Reduce	planning	complexity	Insight	Driven	Built	on	proven	market	knowledge	Get	Business	Model	Canvas	All	information,	articles,	and	product	details	provided	on	this	website	are	for	general	informational	and	educational	purposes	only.	We	do	not	claim	any	ownership	over,	nor	do	we	intend	to	infringe	upon,	any	trademarks,
copyrights,	logos,	brand	names,	or	other	intellectual	property	mentioned	or	depicted	on	this	site.	Such	intellectual	property	remains	the	property	of	its	respective	owners,	and	any	references	here	are	made	solely	for	identification	or	informational	purposes,	without	implying	any	affiliation,	endorsement,	or	partnership.	We	make	no	representations	or
warranties,	express	or	implied,	regarding	the	accuracy,	completeness,	or	suitability	of	any	content	or	products	presented.	Nothing	on	this	website	should	be	construed	as	legal,	tax,	investment,	financial,	medical,	or	other	professional	advice.	In	addition,	no	part	of	this	siteincluding	articles	or	product	referencesconstitutes	a	solicitation,
recommendation,	endorsement,	advertisement,	or	offer	to	buy	or	sell	any	securities,	franchises,	or	other	financial	instruments,	particularly	in	jurisdictions	where	such	activity	would	be	unlawful.	All	content	is	of	a	general	nature	and	may	not	address	the	specific	circumstances	of	any	individual	or	entity.	It	is	not	a	substitute	for	professional	advice	or
services.	Any	actions	you	take	based	on	the	information	provided	here	are	strictly	at	your	own	risk.	You	accept	full	responsibility	for	any	decisions	or	outcomes	arising	from	your	use	of	this	website	and	agree	to	release	us	from	any	liability	in	connection	with	your	use	of,	or	reliance	upon,	the	content	or	products	found	herein.	We	all	know	that	the
number	of	people	who	watch	a	TV	show	influences	its	continuation	or	cancellation.	When	a	show	becomes	popular	with	viewers,	its	ad	prices	dramatically	increase.	But	how	exactly	do	television	network	executives	and	advertisers	know	how	many	households	are	tuning	in	to	price	an	ad	placement?	With	the	Nielsen	rating	program,	stakeholders	in	the
TV	industry	gather	this	valuable	data	and	use	it	to	make	decisions	that	affect	the	future	of	each	show	and	attract	advertisers.	Here's	how	it	works.The	Sample	GroupNielsen,	a	firm	that	began	measuring	radio	ratings	before	switching	to	TV	in	the	1950s,	creates	a	sample	group	of	about	41,000	households.	These	homes	reflect	the	overall	diversity	of
the	United	States,	representing	an	accurate	proportion	of	characteristics	such	as	geographic	location,	race,	gender,	and	age.To	find	their	sample,	Nielsen	selects	a	county,	then	specific	towns	within	that	county,	then	specific	homes	within	the	designated	area.	They	reach	out	and	ask	each	of	the	chosen	homes	to	participate	in	the	program.The	Viewing
DataEach	household	in	the	Nielsen	sample	group	receives	an	electronic	device	that	measures	and	transmits	the	viewing	data	from	each	television	in	the	home.	The	family	members	receive	a	button	that	they	must	push	when	starting	and	ending	a	show.In	addition	to	the	data	from	these	official	Nielsen	homes,	the	agency	uses	paper	surveys	during	the
sweeps	periods	in	February,	May,	July,	and	November.	With	this	method,	they	gather	mail-in	viewing	information	from	thousands	of	households	outside	the	56	largest	U.S.	media	markets.The	ResultsThis	convergence	of	real-time	data	provides	details	about	how	consumers	behave	during	commercials	and	programs.	Advertisers	learn	which	spots	get
viewed	and	which	drive	people	to	change	the	channel.If	you're	interested	in	a	career	in	the	fast-paced	world	of	media,	consider	expanding	your	options	with	the	Tulane	School	of	Professional	Advancement.	We	offer	a	Professional	Certificate	in	Digital	Media	and	Marketing	Communication	that	will	prepare	you	with	the	tools	you	need	to	succeed	in	the
lucrative	yet	competitive	world	of	next-generation	media.	Call	(504)	865-5555	or	start	your	application	online	today.	By	submitting	this	form,	you	agree	to	receive	information	about	the	Tulane	School	of	Professional	Advancements	programs	via	email,	phone	and/or	text.	You	may	opt	out	at	any	time.	The	Nielsen	Company	is	a	U.S.	information,	data,
andmarket	measurementfirm.	It	is	a	private	company	owned	by	a	private	equity	consortium	led	by	Evergreen	Coast	Capital	Corp.	and	Brookfield	Business	Partners	L.P.	Nielsen	provides	market	research	and	analyses	of	media	and	viewer	interactions	globally.	It's	headquartered	inNew	York	City,	and	has	offices	around	the	world.	Nielsen	attempts	to
provide	its	clients	with	valuable	insights	into	consumer	behavior	and	marketing	information.	It	accomplishes	this	through	data	collection	and	measurement	methods	that	evaluate	what	consumers	watch	and	buy.	The	company	is	best	known	for	its	Nielsen	ratings,	which	measure	the	audiences	for	television,	radio,	and	newspapers	in	media	markets.
The	Nielsen	Company	is	an	information,	data,	andmarket	measurementfirm.Nielsen	attempts	to	provide	its	clients	with	valuable	insights	into	consumer	behavior	and	marketing	information	by	collecting	data	that	measures	what	consumers	watch	and	buy.The	company	is	best	known	for	its	Nielsen	ratings,	which	measure	the	audiences	for	television,
radio,	and	newspapers	in	media	markets.Investors	and	companies	use	Nielsen's	ratings	to	predict	consumer	trends.With	its	market	research	tool,	Nielsen	also	measures	the	shopping	and	media	behavior	of	millions	of	consumers	around	the	world.	Nielsen's	ratings	are	used	by	investors	and	companies	to	predict	consumer	trends.	Some	of	these	types	of
companies	(and	industries)	include	television,	radio,	consumer	packaged	goods	and	retail,	advertising	agencies,	internet	companies,	music,	video	games,	and	sports.	The	company	was	founded	and	incorporated	by	Arthur	C.	Nielsen	Sr.	in	1923.	In	the	1920s,	the	company	began	providing	analysis	of	brand-based	advertising.	In	the	1930s,	the	company
extended	its	analysis	to	the	radio	market.	Through	the	1940s,	it	expanded	its	reporting	on	the	radio	market	to	include	the	total	audience,	average	audience,	cumulative	audience,	and	homes	per	dollar	spent	for	time	and	talent	for	the	top	radio	shows.	It	stopped	radio	reporting	in	1963	due	to	the	rise	in	independent	radio	stations.	Then,	in	1950,
Nielsen	extended	its	ratings	to	the	television	industry	using	the	same	techniques	that	it	had	used	to	evaluate	radio	programming.	Nielsen's	methodology	is	now	the	standard	way	to	evaluate	television,	radio,	and	newspaper	audiences	around	the	world.	In	1996,	Nielsen	split	off	its	rating	operations	into	a	separate	company,	calledNielsen	Media
Research(NMR).	The	latter	operated	as	an	independent	company	until	it	was	acquired	by	the	Dutch	conglomerate	Verenigde	Nederlandse	Uitgeverijen(VNU)in	1999.	Through	its	National	Consumer	Panel	(NCP),	the	company's	market	research	tool,	Nielsen	also	measures	the	shopping	and	media	behavior	of	millions	of	consumers	around	the	world.
NCP	tracks	all	retail	and	grocery	store	purchases	by	consumers,	which	allows	researchers	to	link	purchasing	habits	to	household	demographic	data.	Arthur	C.	Nielsen	Sr.,	the	founder	of	the	Nielsen	Company,	helped	pioneer	keymarket	researchtools,	including	the	concept	of	market	share,	by	going	beyond	conventional	consumer	questionnaires	and
having	auditors	actually	survey	store	shelves	and	accounting	books	to	determine	sales	patterns.	Between	2006	and	2011,	Nielsen	was	a	private	company.	On	Jan.	25,	2011,	the	company	issued	an	initial	public	offering	(IPO)	that	raised	an	estimated	$2	billion.	At	the	time,	it	was	the	largest	private	equity-backed	U.S.	IPO.	Nielson	is	listed	on	the	New
York	Stock	Exchange	(NYSE)	and	became	a	component	of	theS&P	500	in	2013.	On	Aug.	31,	2015,	Nielsen	N.V.,	the	aforementioned	Dutch	public	company,	merged	with	Nielsen	Holdings	plc	(by	way	of	a	cross-border	merger	under	the	European	Cross-Border	Merger	Directive).	Nielsen	Holdings	plc	was	the	surviving	company.	The	company	became
private	again	in	2022	when	it	was	purchased	by	a	consortium	of	investors.	According	to	the	last	10-K	filed,	on	December	31,	2021,	Nielsen	announced	that	its	net	income	from	continuing	operations	increased	75%	to$559	million	(compared	to$203	millionfrom	the	previous	fiscal	year).	Revenue	was	$3.5	billion,	a	small	increase	from	the	previous	year
of	$3.36	billion.	Adjusted	EBITDA	was$1.49	billion,	compared	to$1.41	billionthe	previous	fiscal	year.	Nielsen	measures	media	audiences,	including	for	television,	radio,	theatre,	films,	and	newspapers.	Nielsen	makes	its	money	by	selling	its	data,	as	well	as	its	services,	which	include	analytics,	consulting,	and	reporting.	Nielsen	asks	certain	individuals
to	be	part	of	its	company	panels.	Panels	are	made	up	of	individuals	that	have	the	same	traits	(like	race,	gender,	etc.).	These	are	Nielsen	Familiesalso	known	as	Nielsen	Homes	or	Nielsen	Households.	Nielsen	measures	what	Nielsen	Families	watch	on	television	and	listen	to	on	the	radio.	Then,	Nielsen	uses	this	data	to	produce	its	ratings.	Individuals	do
not	get	paid	a	financial	amount	to	participate	as	a	Nielsen	Family.	However,	they	do	receive	gifts	for	their	continued	participation.	Nielsen	Consumer	Surveys	are	legitimate.	Nielsen	may	send	mail	to	your	homes	with	an	invitation	to	complete	short	surveys	on	television	viewing.	These	surveys	can	be	completed	online,	filled	out	and	returned	via	mail,
or	done	over	the	phone.	Neilsen	is	a	privately-owned	U.S.	company	with	a	history	dating	back	to	the	early	1920s.	It	continues	as	it	began,	a	company	that	researches	and	measures	interactions	between	audiences	and	media.	Many	types	of	companies	and	investors	use	its	data	to	try	to	determine	consumer	trends.	Nielsen	earns	revenue	by	selling	the
data	it	collects	(as	well	as	related	services).	The	company	pioneered	many	market	research	methods	and	today	also	measures	the	behaviors	of	millions	of	shoppers	throughout	the	world.

How	does	the	nielsen	tracker	work.	How	does	nielsen	data	work.	How	does	the	nielsen	app	work.	How	does	nielsen	rating	work.	How	does	nielsen	dar	work.	How	does	nielsen	bookscan	work.	How	does	nielsen
mobile	panel	work.	How	does	a	nielsen	box	work.	How	does	the	nielsen	meter	work.	Nielsen	tv	ratings	how	does	it	work.	How	does	nielsen	panel	work.	How	does	the	nielsen	personal	meter	work.	How	does	a

nielsen	device	work.	How	does	nielsen	one	work.	How	does	nielsen	rewards	work.



http://kmbb.at/userfiles/file/54321292463.pdf
zolovufo
juyo
what	is	sin	westminster	shorter	catechism
http://polytex.org/sites/default/files/13319779626.pdf

http://kmbb.at/userfiles/file/54321292463.pdf
http://rovitek.com/userfiles/file/91dda977-fd90-4f15-b829-4d0b71eb0ee4.pdf
http://huojia666.com/userfiles/file/jetituzazem_fomorukuxetopu_xenibunesin.pdf
http://giahuytrade.com/img_data/files/46435571616.pdf
http://polytex.org/sites/default/files/13319779626.pdf

